CITY OF YELLOWKNIFE
GOVERNANCE AND PRIORITIES COMMITTEE AGENDA

Monday, November 25, 2024 at 12:05 p.m.

Chair: Mayor R. Alty,
Councillor S. Arden-Smith,
Councillor G. Cochrane,
Councillor R. Fequet,
Councillor B. Hendriksen,
Councillor C. McGurk,
Councillor T. McLennan,
Councillor S. Payne, and
Councillor R. Warburton.

ANNEX A

ANNEX B
5.

ANNEX C
6.

Description

Opening Statement:

The City of Yellowknife acknowledges that we are located in Chief Drygeese territory.
From time immemorial, it has been the traditional land of the Yellowknives Dene First
Nation. We respect the histories, languages, and cultures of all other Indigenous Peoples
including the North Slave Métis, and all First Nations, Métis, and Inuit whose presence
continues to enrich our vibrant community.

Approval of the agenda.

Disclosure of conflict of interest and the general nature thereof.

A memorandum regarding whether to adopt Tourist Accommodation Tax By-law No.
XXXX.

A memorandum regarding whether to accept the recommendations for funding by the
Community Advisory Board on Homelessness.

A memorandum regarding whether to approve increased levels of service for the
Yellowknife Street Outreach Program for 2025, as detailed in the Street Outreach
Program Evaluation & Design Recommendations report.
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November 25, 2024
Item No. Description
ANNEX D
7. A memorandum regarding whether to adopt a resolution in support of NORAD (North

ANNEX E
8.

ANNEX F
9.

ANNEX G
10.

ANNEX H
11.

ANNEX |
12.

American Aerospace Defence Command) and Department of National Defence (DND)
investments in Yellowknife.

A memorandum regarding whether to adopt a Sponsorship and Naming Rights Policy.

(For Information Only)
A memorandum regarding the minutes of the Community Advisory Board on
Homelessness meeting of November 7, 2024.

(For Information Only)
A memorandum regarding the 2023 Annual Local Spending Report as required by the
Local Procurement Policy.

(For Information Only)
A memorandum regarding an update on the City of Yellowknife after Action
Assessment: 2023 North Slave Complex Wildfire Recommendations.

(For Information Only)
A memorandum regarding a report regarding Mayor Alty’s travel to Banff, AB to attend
the Disaster Forum from November 4 - 7, 2024.

ADDITIONAL COUNCIL ITEMS

ANNEXJ
13. A memorandum regarding whether to enter into a three (3) year contract with Crowe
MacKay LLP for the provision of financial audit services for the fiscal years ending
December 31, 2024 — 2026, with the potential for a one-year mutual extension.
IN CAMERA
14. A personnel matter.
15. Business arising from In Camera Session.
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CITY OF YELLOWKNIFE

MEMORANDUM TO COMMITTEE

COMMITTEE: Governance and Priorities

DATE: November 25, 2024

DEPARTMENT: Economic Development & Strategy

ISSUE: Whether to adopt Tourist Accommodation Tax By-law No. XXXX.
RECOMMENDATION:

That By-law No. XXXX, a by-law to impose a 4% Tourist Accommodation Tax in the City of Yellowknife,
be presented for adoption.

BACKGROUND:

In 2018, the Government of the Northwest Territories adopted enabling legislation to allow
municipalities to implement a tourist accommodation tax. These types of fees have been used to raise
funds for destination marketing worldwide for many years but have not yet been implemented in the
Northwest Territories.

As a popular destination, the City of Yellowknife welcomes thousands of visitors every year. Between
2018-2019 over 120,000 people visited the Northwest Territories spending more than $210 million
dollars®. Visitors to the City of Yellowknife have a significant economic impact locally injecting
approximately $90 million into our local economy on an annual basis.

Administration recommends the implementation of a 4% Tourist Accommodation Tax effective April 1,
2025. Based on the number of available rooms and current occupancy rates, it is estimated that this
could generate up to $1.5 million annually?. Phased implementation of the mandatory by-law will
provide the City sufficient time to notify and prepare all accommodation operators who will be
expected to collect the levy. This new by-law will be a tremendous addition to the City’s economic
growth efforts and offers a new revenue tool for the city to support tourism promotion and
development.

! https://www.gov.nt.ca/en/newsroom/record-breaking-tourism-numbers-surpass-strategy-
goals#:~:text=Tourism%20numbers%20in%20the%20Northwest, NWT%20Tourism%20Conference%20in%20Y ellowknife.
2 https://www.yktourism.ca/frequently-asked-questions#n-17
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COUNCIL STRATEGIC DIRECTION/RESOLUTION/POLICY:

Strategic Direction #3:  Sustainable Future

Focus Area 3.3 Robust Economy
Doing our part to stimulate and amplify economic development
opportunities.

Key Initiative 3.3.1 Supporting all aspects of tourism and visitor services, including the
accommodation levy and creation of the destination marketing
organization.

Council Motion #0128-23 iii. That in 2024, $100,000 from the General Fund balance be withdrawn
and allocated to the startup and initial funding for the Destination Market
Organization (DMO); and that once established, the Hotel Levy fees pay
back the $100,000 to the General Fund. If the Hotel Levy Bylaw and DMO
do not receive Council approval, the $100,000 remains in the General
Fund balance.

APPLICABLE LEGISLATION, BY-LAWS, STUDIES, PLANS:

1. Cities, Towns and Villages Act S.N.W.T. 2003, c.22; and
2. Economic Development Strategy 2020-2024.

CONSIDERATIONS:

Territorial Legislation

Section 70.1 of the Cities, Towns and Villages Act permits council of a municipality to impose a tourist
accommodation tax upon a person who provides remuneration for accommodation at a tourist
accommodation facility within a municipality. The maximum amount of tax that may be imposed is 4%
of the daily accommodation rate.

Section 70.1(5) outlines that the tourist accommodation tax shall not apply if:

(a) the accommodation is renumerated for more than 30 continuous days;

(b) the daily accommodation rate is less than $20 per night; or

(c) the subject of the tax is
(i) the Government of the Northwest Territories,
(i) a public agency or an other reporting body as defined in subsection 1(1) of the Financial

Administration Act,

(iii) a person or his or her family, being accommodated as a result of medical travel,
(iv) a person staying at a hospital or health care facility, or
(v) any other class of prescribed persons or bodies.

Financial Considerations
Initial annual revenue projections were developed for the new accommodation levy, and based on a
comparable accommodation occupancy of past years, the levy is projected to yield approximately $1.5
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million dollars annually. These additional funds will be used for the promotion of Yellowknife as a
tourist destination.

Comparative Information

Across Canada, levies on accommodation vary from 3% to 6%3. Administration of the levy is not
uniform from province to province. In some cases it is administered by the province, while in other it is
administered by municipalities. In the Northwest Territories, the legislation dictates that a municipality
pass a bylaw to impose a tourist accommodation tax.

Province Amount of Levy

British Columbia Provincial Sales Tax — 8%
Municipal and Regional District
Tax (MRDT) —up to 3%

(i.e. Vancouver 3% + 1.5%
Destination Marketing Fee
(DMF) + 2.5% Major Event MRD)
Alberta Alberta Tourism Levy — 4%
Municipal = 3%

(i.e. Calgary — 7%)

Saskatchewan Regina — 3%

Saskatoon — 3% (voluntary levy)
Manitoba Winnipeg - 6%
Ontario Toronto — 6%

Ottawa — 5%
Sudbury — 4%

Quebec 3.5%
New Brunswick Saint John —3.5%
Moncton —3.5%
Nova Scotia Maximum of 3% (in provincial
legislation)
Prince Edward Island Charlottetown — 3%
Newfoundland & Labrador St. John’s — 4%

Economic Development

The City’s Economic Development Strategy 2020-2024 recognized that the Yellowknife economy has
strengths upon which it can build to promote and diversify the economy. Although small relative to
the mining industry, the tourism sector has shown consistent growth and in 2019 visitors travelling to
the Northwest Territories spent just over $210 million. Implementation of a tourist accommodation
tax to support further development of the tourism sector is an important step the City can take to
achieve new levels of employment and tax base growth and was reflected in Goal #5 of the Strategy
which recommended that the City “develop and pass bylaws to implement the hotel levy”.

3 chrome-extension://efaidnbmnnnibpcajpcglelefindmkaj/https://www.yktourism.ca/sites/default/files/ctac.pdf; chrome-
extension://efaidnbmnnnibpcajpcglclefindmkaj/https://tiac-aitc.ca/ Library/Resources/DMAC -
_Visitor Based Assessment Study Final last draft.pdf
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Public Consultation

Initially, the proposal to request authority to implement an accommodation levy was developed by the
Yellowknife Hotel Association in conjunction with the City. It was later supported by both the NWT
Association of Communities and NWT Tourism*.

Tourism

Prior to the pandemic, tourism was one of the fastest growing sectors of the Yellowknife economy.
And, current numbers at the Yellowknife Visitor Information Centre indicate that trend has been re-
established. The revenue raised through this by-law will be used to promote and develop tourism,
which benefits the City’s economic growth as well as accommodation operators and the tourism sector
in general.

Destination Marketing/Management Organization (DMO)

DMO’s have become the standard and best practice for promoting the tourism industry. DMOs
provide a comprehensive approach to marketing, promotion, and destination development. The
primary sources of revenue are hotel taxes, followed by municipal and provincial/territorial grants.
Once the levy is established, the City will engage with stakeholders to create a DMO, a non-profit entity
established to market Yellowknife and optimize the economic activity generated by the tourism
industry. Preliminary work was done in 2018 that outlines the steps and decision-making process to
establish a DMO>. Administration will use that information as a guide to establishing a DMO in the first
quarter of 2025.

Application of Levy

The Tourist Accommodation Tax By-law will apply to any premises “where accommodation is provided
for remuneration”. In accordance with Business Licence By-law No. 3451, short term rental
accommodations are required to obtain a business licence and include the business licence number in
any material used to market the accommodation. The City has contracted resources to compile a list
of short term rental providers in the city to enable staff to ensure that accommodation providers are in
compliance with the Business Licence By-law. This list of accommodations will also provide the City
with current data on the premises that will be required to collect and remit the levy.

Communications Plan

Traditional accommodation providers, such as hotels, are accustomed to collecting and remitting levies
at properties located in other provinces. However, there are a group of operators with short term
rentals who will be required to collect a remit the levy for the first time when the by-law becomes
effective on April 1, 2025.

In October 2024 a letter was sent to all accommodation providers with current business licences
advising that the Tourist Accommodation Tax By-law would be brought forward in November. Once
the Tourist Accommodation Tax By-law is adopted, Administration will reach out to all accommodation
operators and offer information sessions on how to prepare for the collection of levies from their
customers. In addition, a fact sheet has been prepared that outlines what the levy is, who pays for it,

* chrome-extension://efaidnbmnnnibpcajpcglclefindmkaj/https://www.ntlegislativeassembly.ca/sites/default/files/legacy/1 8-
10-30 _cr 9-183 report on the review of bill 18 -

_an_act to amend the cities towns and villages act hotel tax final.pdf

3 https://www.yktourism.ca/resources
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and how to remit levy revenue and reports. The fact sheet will be provided directly to accommodation
operators. The city’s website will be updated with all relevant information and simplified online
reporting forms will be available. This communication will be sent once the Tourist Accommodation
Tax By-law is fully approved and in effect, giving the City the months of January-March to communicate
to the group before the obligation to collect commences on April 1, 2025.

Timeline and Next Steps

(i) November 25, 2024 Presentation of draft Tourist Accommodation Tax By-law to
Governance & Priorities Committee

(i) December 9, 2024 1t and 2"? Reading of draft Tourist Accommodation Tax By-law

(iii) January 13, 2025 3" Reading of draft Tourist Accommodation Tax By-law

(iv) January-March 2025 Information session for accommodation operators in preparation of
collection and reporting of the levy

(v) February/March 2025 Administration will present Destination Marketing/Management
Organization structure to Governance and Priorities Committee for
consideration

(vi) April 1, 2025 First day of new Tourist Accommodation Tax By-law

ALTERNATIVES TO RECOMMENDATION:

That By-law No. XXXX, a by-law to impose a 4% Tourist Accommodation Tax in the City of Yellowknife,
not be presented for adoption.

RATIONALE:

In 2018, the GNWT adopted enabling legislation to provide authority under the Cities, Towns and
Villages Act to permit municipalities to establish and collect a Tourist Accommodation Tax. In 2023
Council adopted a set of Strategic Directions to guide its work over the course of the 2022-2026
Council term and implementation of an accommodation levy was identified as a key initiative under
the heading ‘Sustainable Future’.

The City is now equipped with a new revenue source to support economic development efforts.
Throughout the process leading up to adoption of the territorial legislation, accommodation providers,
Northwest Territories Tourism, and Northwest Territories Association of Communities were supportive
of the proposal by the Yellowknife Hotel Association and the City to establish a revenue source that
could be used to attract more visitors to Yellowknife for longer periods of time.

ATTACHMENTS:

1. Tourist Accommodation Tax By-law No. XXXX (DM# 764658); and
2. Letter sent on October 31, 2024 to all accommodation operators in Yellowknife (DM# 766325)

Prepared: October 31, 2024; KLT/klt
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CITY OF YELLOWKNIFE
BY-LAW NO. XXXX

BM XXX

A BY-LAW of the Council of the Municipal Corporation of the City of Yellowknife in the Northwest
Territories, to impose a tourist accommodation tax in the City of Yellowknife.

PURSUANT TO Sections 70.1, 70.2, 70.3, and 70.4 of the Cities, Towns and Villages Act S.N.W.T., 2003, c.22
(the “Act”);

WHEREAS the Council of the Municipal Corporation of the City of Yellowknife wishes to establish the tax
rate and levy on the purchase of accommodation at a tourist accommodation facility within the City of
Yellowknife;

AND WHEREAS the City can establish enforcement measures as the City considers appropriate if an
amount assessed for outstanding tax, penalties or interest remains unpaid after it is due;

AND WHEREAS the City intends to use the proceeds of the tourist accommodation tax collected under this
By-law for tourism promotion and development;

NOW, THEREFORE, THE COUNCIL OF THE MUNICIPAL CORPORATION OF THE CITY OF YELLOWKNIFE, in
regular sessions duly assembled, enacts as follows:

SHORT TITLE
1. This by-law may be cited as the “Tourist Accommodation Tax By-law” (hereinafter the “By-law”)
INTERPRETATION
2. In this By-law:
“Act” means the Cities, Towns and Villages Act, S.N.W.T. 2003,
c.22, as amended;
“City” means the Municipal Corporation of the City of Yellowknife,
in the Northwest Territories;
“Council” means the council of the City;

DM #764658-v2 Page 1



By-law No. XXXX

BM XXX

“Levy” means the tourism accommodation tax collected pursuant
to this By-law;

“Operator” means a person who, in the normal course of the person’s
business, sells, offers to sell, provides or offers to provide
accommodation in the City;

“Purchase price” means the price for which accommodation is purchased,

“Remittance”

including in money, the value of the services rendered and
other consideration accepted by the Operator in return for
the accommodation provided, but does not include the
goods and services tax;

means the remittance of Levies collected by an Operator to
the City;

“Remittance Period” Means each of a quarterly period ending March 31, June

30, September 30 and December 31;

“Tourist accommodation facility” means any premises where accommodation is provided for

remuneration;

INTERPRETATION

3. Rules for interpretation of the language used in this By-law are as follows:

(a)

(b)

(c)

(d)

(e)

The captions, article and section names and numbers appearing in this By-law are
for convenience of reference only and have no effect on its interpretation.

This By-law is to be read with all changes of gender or number required by the
context.

Each reference to legislation in this By-law is printed in Italic font. The reference is
intended to include all applicable amendments to the legislation, including
successor legislation. Where this By-law references other By-laws of the City, the
term is intended to include all applicable amendments to those By-laws, including
successor By-laws.

The requirements of this By-law are in addition to any requirements contained in
any other applicable By-laws of the City or applicable provincial or federal statutes
or regulations.

If any section, subsection, part or parts or provision of this By-law, is for any reason
declared by a court or tribunal of competent jurisdiction to be invalid, the ruling
shall not affect the validity of the By-law as a whole, nor any other part of it.
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By-law No. XXXX BM XXX
APPLICATION OF LEVY

4, A levy of 4.0% of the purchase price of Tourist accommodation facility shall be imposed by
Operators in the City.

COLLECTION OF LEVY

5. Operators shall collect the Levy from the purchase at the time the Tourist accommodation facility is
purchased and shall remit the Levy to the City at the times and in the manner set forth in this By-
law.

6. The Levy, whether the price is stipulated to be payable in cash, on terms, by installments or

otherwise, must be collected at the time of the purchase on the total amount of the Purchase Price
and must be remitted to the City at the times and in the manner set out in this By-law.

SEPARATE LINE ITEM FOR LEVY

7. The amount of the Levy shall be identified as a separate item or charge on a bill, receipt, invoice or
similar document issued by the Operator in respect of the Tourist accommodation facility on which
the tax is imposed and the item shall be identified as “Tourism Accommodation Tax”.

EXEMPTIONS

8. The Levy shall not apply to:

(1) Accommodation that is renumerated for more than 30 days;

(2) The daily accommodation rate is less than $20 per night;

(3) Or the subject of the levy is:
(i) The Government of the Northwest Territories,
(ii) A public agency or another reporting body as defined in subsection 1(1) of the

Financial Administration Act.

(iii) A person, or his or her family, being accommodated as a result of medical travel,
(iv) A person staying at a hospital or health care facility, or
(v)  Any other class of prescribed persons or bodies.

REPORT ON LEVY
9. (2) Subject to subsection (2), unless otherwise provided, all Operators shall submit to the City,
in a form acceptable to the City, a quarterly report detailing the tourist accommodation

sales and Levy collected.

(2) The City may at any time require an Operator to provide a report of sales and Levy collected
for any Remittance Period.
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By-law No. XXXX BM XXX

(3)

(4)
10. (1)
(2)
(3)
11. (1)
(2)
(3)
(4)

The report referred to in subsection (1) shall be submitted by an Operator for each place of
business of that Operator, unless the City has agreed that the Operator may submit a single
consolidated report for all its places of business.

The report referred to in subsection (1) shall be submitted to the City no later than the 30t
day of the month following the end of the Remittance Period.

REMITTANCE OF LEVY

The Levy collected by an Operator shall be remitted to the City no later than thirty days
following the end of each Remittance Period.

If an Operator did not collect any Levy during a given month, that Operator shall
nevertheless submit a report to the City to that effect in a form acceptable to the City.

Where an Operator ceases to carry on or disposes of its business, said Operator shall
submit the quarterly report contemplated at section 9 and remit the Levy to the City
within 30 days of the date the Operator ceases to carry on or disposes of its business.

RECORDS

An Operator shall keep books of account, records and documents sufficient to furnish
the City with the necessary particulars of:

(a) sales of Tourism accommodation facility,

(b) amounts of levy collected, and

(c) remittance of Levy to the City

All entries concerning the Levy in such books of account, records and documents shall
be separate and distinguishable from other entries made therein.

Every Operator shall retain any book of account, record or other document referred to in
this section for a minimum period of 6 years following the date on which said documents
were created.

The City may, at any time, inspect and audit all books, records, accounts, transactions
and other documents of an Operator and require an Operator to produce copies of any
document or record it deems necessary for the purposes of administering and enforcing
this By-law.

CALCULATION OF LEVY

12.  Where an Operator sells Tourism accommodation facility in combination with meals and other
specialized services in the form of an all-inclusive package, the Purchase Price of the all-inclusive
package shall be deemed to be the Purchase Price of the Tourism accommodation facility for the
purpose of calculating the Levy pursuant to section 5 hereof.

DM #764658-v2
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By-law No. XXXX BM XXX

13.

14.

15.

16.

17.

18.

REFUND OF LEVY COLLECTED IN ERROR

If the City is satisfied that a Levy or a portion of a Levy has been paid in error, the City shall refund
the amount of the overpayment to the person entitled, which shall not include interest.

If the City is satisfied that an Operator has remitted to the City an amount as collected Levy that the
Operator neither collected nor was required to collect under this By-law, the City shall refund this
amount to the Operator.

CLAIM FOR REFUND

(1)In order to claim a refund under this By-law, an Operator must:
(a) submit to the City an application in writing signed by the Operator who paid the
amount claimed; and
(b) provide sufficient evidence to satisfy the City that the Operator who paid the
amount is entitled to the refund.

(2) For the purposes of subsection (1)(a), if the Operator who paid the amount claimed is a
corporation, the application must be signed by a director or authorized employee of the
corporation.

INTEREST

Interest is payable to the City on the Levy to be collected and remitted under this By-law at the
rate of 1.5% per month on all levies not paid on the prescribed date.

LIEN

Any Levy payable under this By-law and interest thereon owed to the City shall, until they are fully
paid, form a lien and charge against the Operator’s lands, and the City may file with the Land Titles
Office a notice to that effect.

INSPECTION, AUDIT and ASSESSMENT

A person appointed by the City may enter at a reasonable time the premises where the records of
an Operator are kept.
(a) To determine whether or not:
(i) The person is an Operator or the premises are a Tourist accommodation
facility within the meaning of this By-law, or
(ii)  This By-law is being and has been complied with, or
(b) To inspect, audit and examine books of account, records or documents.
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By-law No. XXXX BM XXX
ENFORCEMENT

19. (2) By-law enforcement officers are hereby authorized to carry out any inspection necessary
for the administration or enforcement of this By-law.

(2) By-law enforcement officers are hereby authorized to take such actions, exercise such
powers and perform such duties as may be set out in this By-law or in the Cities, Towns
and Villages Act and as they may deem to be necessary to enforce any provision of this
By-law.

OFFENCES

20. (1) A person who violates any of the provisions of this By-law is guilty of an offence and liable
on summary conviction to a fine of $500.00.

(2) If an offence continues for more than one day, the fine established at subsection (1) shall
be multiplied by the number of days during which the offence continues

ADMINISTRATIVE PENALTIES

21. (1) The City may require an administrative penalty to be paid with respect to a violation of any
provision of this By-law as set out in subsection 20(2).

(2) A person who violates any provision of this By-law may pay to the City within 30 business
days from the date of such violation an administrative penalty of $250.00, and upon such
payment, the person who committed the violation is not liable to be prosecuted therefor.

EFFECT

22. That this by-law shall come into effect as of April 1, 2025 and otherwise meets the requirements of
Section 75 of the Cities, Towns and Villages Act.

Read a First time this day of , A.D. 2024.

Mayor

City Manager
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By-law No. XXXX BM XXX

Read a Second Time this day of , A.D. 2024.

Mayor

City Manager

The unanimous consent of all members voting in attendance having been obtained

Read a Third Time and Finally Passed this day of ,A.D., 2024.

Mayor

City Manager

| hereby certify that this by-law has been made in accordance with the requirements of the Cities, Towns
and Villages Act and the by-laws of the Municipal Corporation of the City of Yellowknife.

City Manager
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CITY OF YELLOWKNIFE

November 1, 2024
Dear Accommodation Operator:
RE: Tourism Accommodation Tax

The Council for the City of Yellowknife will be considering adoption of a Tourism Accommodation Tax By-law in
the upcoming months. The proceeds of the levy will fund a municipal Destination Marketing Organization (DMO).

The draft Tourist Accommodation Tax By-law is scheduled to be presented to the Governance and Priorities
Committee for consideration on November 25, 2024. The draft By-law proposes a 4% levy added on the purchase
price of all tourism accommodations in the City of Yellowknife. You will be able to access all applicable reports,
and the draft by-law will be published in the agenda package for City of Yellowknife Council and Committee
meetings, which is available at www.yellowknife.ca.

The proposed levy is recommended to begin on April 1, 2025. The funds collected will be invested into tourism
promotion and development. This proposed by-law aligns with jurisdictions across the country.

You will be invited to attend an information session in January-March to provide an orientation to the by-law, the
simplified collection process and guidelines for remittance. We believe the session will enable you to be ready for
implementation by April 1, 2025.

If you have any questions or concerns prior to the information sessions, please feel free to contact me at 920-
5633 or kthistle@yellowknife.ca.

We are looking forward to moving into the next era of tourism success for our community.

Sincerely,

Kerry Thistle
Director, Economic Development & Strategy

DM#766325v.4
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CITY OF YELLOWKNIFE

MEMORANDUM TO COMMITTEE

COMMITTEE: Governance and Priorities

DATE: November 25, 2024

DEPARTMENT: Community Services

ISSUE: Whether to accept the recommendations for funding by the Community

Advisory Board on Homelessness (CAB).

RECOMMENDATION:

That Council allocate $260,780 in Reaching Home funding for the 2025-2026 fiscal year to enhance the
Street Outreach program, as recommended by the Community Advisory Board on Homelessness (CAB).

BACKGROUND:

On November 7, 2024, the Community Advisory Board on Homelessness (CAB) discussed unallocated
funds from the 2025-2026 Reaching Home budget, leading to a vote to allocate these funds to the
Street Outreach Program. CAB members highlighted the program’s significant role in supporting
vulnerable community members by connecting them with essential services, medical care, and shelter.

This decision aims to enhance the reach and effectiveness of the current Street Outreach Program,
aligning with CAB’s commitment to responsive, community-based support for homelessness
prevention and intervention in Yellowknife.

COUNCIL STRATEGIC DIRECTION/RESOLUTION/POLICY:

Strategic Direction #1: People First

Focus Area 1.3 Liveable Community
Supporting all residents to participate in the social fabric and physical space
of our community.

Strategic Direction #2:  Service Excellence

Focus Area 2.2 Capacity
Balancing service levels with human and fiscal resources.
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Key Initiative 2.2.2 Aligning organizational service capacity with service levels.

APPLICABLE LEGISLATION, BY-LAWS, STUDIES, PLANS:

Everyone is Home — Yellowknife’s 10 Year Plan to End Homelessness.
Yellowknife Street Outreach — Program Evaluation and Design Recommendations

CONSIDERATIONS:

Existing Programs/Services

Under Reaching Home: Canada’s Strategy to End Homelessness, the Street Outreach Program is eligible
to be funded. This additional allocation of funding to the identified program is an eligible expense
under the current Reaching Home directives.

Street Qutreach Funding Sources
There should be a consideration to view the additional Reaching Home funding as a supplement to the
funding currently allocated by the City of Yellowknife for the Street Outreach Program.

ALTERNATIVES TO RECOMMENDATION:

That Council not accept the CAB approved recommendations for additional funding to be allocated to
the Street Outreach Program.

RATIONALE:

Additional funding for the Street Outreach program would enhance its capacity to meet rising demand,
improve community safety, and reduce strain on emergency services by providing timely support to
vulnerable individuals. This aligns with Council’s strategic goals and promotes a coordinated response
to homelessness, fostering partnerships and accountability to ensure measurable community impact.

ATTACHMENTS:

None.

Prepared: November 14, 2024; DR
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CITY OF YELLOWKNIFE

MEMORANDUM TO COMMITTEE

COMMITTEE: Governance and Priorities

DATE: November 25, 2024

DEPARTMENT: Community Services

ISSUE: Whether to approve increased levels of service for the Yellowknife Street

Outreach Program for 2025, as detailed in the Street Outreach Program (SOP)
Evaluation & Design Recommendations report.

RECOMMENDATION:

1. That Council accept for information the May 2024 Yellowknife Street Outreach Program
Evaluation & Design Recommendations report (Evaluation); and

2. That Council approve incremental increased levels of service for the Yellowknife Street
Outreach Program for 2025, towards meeting the recommendations contained Street Outreach
Program Evaluation & Design Recommendations report, by:

e Awarding greater weight to proposals that can increase hours of service beyond 12 hours up
to 7:00 am to midnight. Services beyond 12 hours can better serve clients at their time(s) of
need, not just when facilities are open.

e Including an additional dedicated team of two staff (a dedicated outreach worker and peer
support worker) completing foot patrols of the downtown core for 7 days a week, for up to
5 hours per day;

e Providing, at minimum, compensation of a Living Wage;

e Considering provision and cost of personal health services, for example: naloxone Kkits,
condoms, hygiene products.

e Considering food and water to clients for driving service and the foot patrols without
diminishing Outreach service hours.

e Supporting access to improved training for the SOP staff.

GOVERNANCE AND PRIORITIES COMMITTEE Page 1
NOVEMBER 25, 2024
DM##782758.v3




e Supporting improved integration of the Street Outreach Program into the established
Coordinated Access program;

e Demonstrating the ability to scale service levels closer to the model recommended in the
Evaluation in the event additional funding is available after the awarding of the contract.

BACKGROUND:

The purpose of the SOP is to deliver intervention-based non-emergency response to vulnerable people
in Yellowknife, and ultimately help free up law enforcement and medical responders by diverting social
issues back to community resources.

Current service levels for the SOP have been in place since 2017 when the SOP began operating with
the intent of addressing service gaps for individuals experiencing homelessness.

Historically, the SOP has been funded and operated on an annual basis, through an RFP process that
only ever receives a response from the current service provider. The annual budget for the SOP is
approximately $380,000 and is set by Council annually in the budget approval process.!

In 2024, Triage Metrix Associates completed a review of the SOP and set out their findings in the
Evaluation. The scope of the Evaluation included an exploration of the critical components and
activities carried out by the SOP, identification of barriers, successes, and resources of the program,
and recommendations for a revised program to focus on client and community needs and safety. In
the result, a key finding of the Evaluation is that the current SOP and levels of service are inadequate to
address community need.

COUNCIL STRATEGIC DIRECTION/RESOLUTION/POLICY:

Strategic Direction #1: People First

Focus Area 1.3 Liveable Community
Supporting all residents to participate in the social fabric and physical space
of our community.

Key Initiative 1.3.5 Advocating for enhanced outreach and social support services.

Key Initiative 1.3.6 Working with all partners towards a safe, supportive and compassionate
community for all.

Motion #0129-23 That Council confirm for inclusion in draft Budget 2024, the following
proposed budget initiatives submitted by Council members:

ii. $100,000 for a consultant to review, provide an operating model
recommendation, and draft a multi-year funding proposal to be presented to
the Federal and Territorial government for a Street Outreach program.

1$373,077 in 2024 Budget, $380,000 is proposed in draft 2025 Budget.

GOVERNANCE AND PRIORITIES COMMITTEE Page 2
NOVEMBER 25, 2024
DM##782758.v3




APPLICABLE LEGISLATION, BY-LAWS, STUDIES, PLANS:

N/A

CONSIDERATIONS:

Challenges with the Current Program
Adequate funding for the program remains an ongoing concern.

The conclusion reached by the Evaluation is that the SOP is an invaluable and well-trusted, low-barrier
service provider. However, key findings of the Evaluation reveal the SOP could be updated to better
address service gaps for individuals experiencing homelessness. Challenges with the current SOP
include:

e challenges related to hours of service, reliability, and consistent policies and procedures;

e some clients experience barriers accessing the SOP, including barriers related to program
availability, communication challenges, and inconsistent service;

e several internal and external factors that impact service delivery, including inconsistent policies
and procedures, resource and staffing challenges, lack of coordinated service delivery, lack of
inter-agency communication, and lack of available services in Yellowknife.

Evaluation Recommendations
The Evaluation divides its recommendations into three components:
1. revised program goals;
2. proposed criteria needed to implement the revised program goals; and
3. a two-phased approach to operational changes required for strengthening the core program
and enhancing outreach service capacity.

The Evaluation further divides its recommendations between the City (as program funder) and
program operations, as follows:

City/Funder

e consider multi-year funding;

e support development of governance and managerial infrastructure; and
e integration of working groups into coordinated response.

Program Operations

e ensure reliable transportation;

e operational hours 12pm to 12am;

e increase public awareness of SOP mandate;

e increase visibility of SOP staff;

e ensure ongoing date collection, sharing and program evaluation;
e increase staff training in key areas;

e increase staff compensation to livable wage;

e establish training, communications and low call procedure; and
e implement consistent program policies.
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Financial Considerations

Historically, the SOP has been funded by an annual City budget allowance of approximately $380,000.
This is the amount currently budgeted for the SOP in 2025. According to the Evaluation, based on
current funding and service levels, there is an annual operating short fall of approximately $54,000. To
offset some of the shortfall, the program operator contributes approximately $50,000 toward program
operation.

Based on a three-year phased approach to the recommendations, the Evaluation estimates
approximate annual operating costs between $822,000 - $950,000.

The Community Advisory Board on Homelessness (CAB) recently recommended that Council allocate
$260,780 in Reaching Home funding for the 2025-2026 fiscal year to enhance the SOP. If approved by
Council, total funding for 2025 operation of the SOP will be approximately $640,000, without any
contribution from the operator.

There may be additional sources of funding for a revised SOP. First, given the SOP now meets
qualification criteria for Federal Reaching Home funding, and the recent increase in Reaching Home
funding available, there may be additional future allocation opportunities through CAB. Second,
Administration recently submitted an application to fund the SOP through a Health Canada funding
program. If that application is successful, those funds may be sufficient to fund a revised SOP for the
remainder of 2024/2025 and 2025/2026. Finally, there may be other sources of funding available
through the Territorial or Federal government.

Regarding the Evaluation recommendation for multi-year funding, this is contingent on the City having
access to funds sufficient to provide a multi-year contract. To date, there are not sufficient funds to
support this recommendation.

Administration Considerations
The City has limited financial resources and administrative capacity to update the SOP per the
Evaluation recommendations within current resources.

Therefore, Administration proposes incremental increases in SOP levels of service with additional funds
accessed through Reaching Home, to partially address the recommendations of the evaluation:

Street Outreach Program Proposed Level of Service Improvements

1. Awarding greater weight to proposals that can increase hours of service beyond 12 hours up to
7:00 am to midnight. Services beyond 12 hours can better serve clients at their time(s) of need,
not just when facilities are open.

2. Including an additional dedicated team of two staff (a dedicated outreach worker and peer
support worker) completing foot patrols of the downtown core for 7 days a week, for up to 5

hours per day;

3. Providing, at minimum, compensation of a Living Wage;
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4. Considering provision and cost of personal health services, for example: naloxone Kits,
condoms, hygiene products.

5. Considering food and water to clients for driving service and the foot patrols without
diminishing Outreach service hours.

6. Supporting access to improved training for the SOP staff.

7. Supporting improved integration of the Street Outreach Program into the established
Coordinated Access program;

8. Demonstrating the ability to scale service levels closer to the model recommended in the
Evaluation in the event additional funding is available after the awarding of the contract.

ALTERNATIVES TO RECOMMENDATION:

1. That Council direct Administration to not increase the current SOP levels of service at this time.
2. That Council direct Administration to seek and confirm other funding opportunities for the SOP
prior to initiating the 2025 RFP.

RATIONALE:

The following support Administration’s recommendation for Council to approve a broad service level
increase in 2025:

e Council’s strategic direction to work with all partners towards a safe, supportive and
compassionate community supports an improved SOP and increased services levels.

e Program improvements and increased levels of service are tied to funding availability. Without
certainty on future funding, Administration recommends continuing with an annual SOP
contract in 2025.

e Totalling over $640,000, current budgeted amounts and proposed allocations from CAB will
result in improved ability to incrementally improve level of service for the SOP in 2025.

e By basing the 2025 RFP on meeting the service level recommendations in the Evaluation as a
minimum standard, Administration has the capacity to work with the successful proponent on
what is achievable within the current proposed program budget, providing additional funding
for additional service increases as and when possible.

e Additional potential funding allocations or approvals through CAB or Health Canada will assist
with funding an improved SOP in 2025 and likely future years.

e In the meantime, Administration continues to seek further funding opportunities through the
Territorial and Federal governments.
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ATTACHMENTS:

1. Yellowknife Street Outreach Program Evaluation and Design Recommendations report (2024)
(DM #778218); and
2. Yellowknife Street Outreach Monitoring & Evaluation Framework (2024) (DM#778219).

Prepared: November 19, 2024; CC
Revised: November 22, 2024; CC
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Executive Summary

Homelessness is a growing concern in Yellowknife. In 2023, the rate of homelessness in
the City was twice that of Vancouver. High cost of living, lack of employment opportunities,
environmental disasters, and legacies of colonial violence form the root causes of
homelessness. Indigenous people are vastly overrepresented and make up 91% of the
unhoused population according to the 2023 Point-in-Time Count. The Count also found
that a majority of unhoused individuals in Yellowknife moved from other communities in
the North because of the lack of resources available in their home communities. While
Yellowknife is the “resource-hub” of the region in that it has relatively more services
available for unhoused community members, there are still significant service gaps due
to lack of shelter spaces, supportive housing options, and addiction services. These gaps
force street community members to engage in survival behaviors that can be disruptive
to other community members (e.g. drinking in public, sleeping in public spaces), leading
to rising public safety concerns.

The Yellowknife Street Outreach Program (the Program) was established in 2017 to
increase safety for members of the Yellowknife street community by providing
transportation and basic necessities. The Program also has the stated goals of increasing
community safety, reducing the pressure on RCMP and EMS, and providing clients with
access to other services through referrals. The Program offered nearly 8,400 rides in
2023. Over the past five years there has been a decrease in the number of rides offered
by the van. Program administrators believe this is due to the vehicle being off the road for
mechanical and staffing reasons. Despite the decline in rides, stakeholders in the
community described a definite increase in the need for the Program and outreach
services.

Throughout our evaluation, we identified challenges and key successes of the Program.
We believe the Program, once better resourced, optimized, and enhanced, has incredible
potential to address service gaps in Yellowknife for members of the street community.
This report outlines our findings and recommendations for a Revised Program that
focuses on client safety, community safety, and ensuring clients have access to resources
and services. A well resourced outreach program that meets the needs of structurally
vulnerable community members will have a positive ripple effect across the Yellowknife
community as a whole.

YELLOWKNIFE STREET OUTREACH PROGRAM EVALUATION & DESIGN RECOMMENDATIONS



Methods:

In early 2024, the City contracted Triage Metrix Associates to conduct an evaluation of
the Yellowknife Street Outreach Program. The evaluation sought to answer the following
questions:

1. What are the critical program components and activities that are actually being
undertaken? How does program implementation compare to the original design?

2. What aspects of the program are facilitating success? What aspects of the
program are creating barriers to success?

3. To what extent is the program serving the intended participants? Who is being
excluded, and why? Do clients feel the program is meeting their needs?

4. Are the resources allocated to the program adequate to implement the program as
originally envisioned?

5. How is the program perceived by stakeholders?

6. What changes are necessary to the program to address identified problems,
barriers or shortcomings?

Qualitative data was collected through interviews, facilitated surveys, and online surveys
with respondents from 8 key stakeholder groups. Quantitative data related to program
statistics, RCMP calls, and client data was also collected. The following table lists the
number of stakeholders engaged from each group.
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Stakeholder Group Method of Engagement

Program Staff and Semi-structured group and

Number of
Stakeholders

) individual interviews, ride-along 6
Leadership .
with Program
Clients Facilitated surveys 64
Partner Agencies Semi-structured group and 80

individual interviews

Semi-structured group and

20 Interviews

Businesses individual interviews, online 43 Survey Respondents
survey

Yellowknife Residents Online survey 683 Survey
Respondents

Pro.gr?m.s LTI BT Semi-structured Interviews 8

Jurisdictions

Government Officials (MLAs, Semi-structured group and 9

Ministers, City Councillors) individual interviews

Total Number of Respondents 913

Current Operations

The Program currently operates from 10 a.m. to 10 p.m., 7 days per week. It is staffed by
one program manager, 2 full-time staff, 2 part-time staff, and three casual employees. The
Program provided 8,391 rides in 2023, with an average of 23 rides per day.

Findings

Strongly evidenced in our evaluation was the overwhelming value of the Program for
clients, partner agencies, businesses, and the broader Yellowknife community. While the
Program offers a much needed service and increases client and community safety, we

also identified a series of internal and external challenges.
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Our evaluation identified the following key findings:

e The main program activity currently being undertaken is transportation of
individuals to safe locations, with a secondary activity including the distribution of
basic necessities.

e The Program is positively perceived by staff, partner agencies, clients, downtown
businesses and Yellowknife residents. However, stakeholders identified
challenges in Program implementation related to hours of service, reliability, and
inconsistent policies and procedures.

e The Program is meeting its four main objectives to varying degrees of success.
While the Program is providing basic necessities and safe rides, it is conducting
few outreach activities. Stakeholders reported the Program diverted calls to the
RCMP and the Program promotes public safety when it is operational, but
mechanical and staffing challenges affect its reliability.

e Program successes included: safe rides for clients, trusting relationships with
clients, reported diversion of EMS and RCMP calls, and outreach to hard-to-
access populations.

e Some clients experience barriers accessing the Program. These barriers were
largely related to program availability, communication challenges, and inconsistent
service.

e There are internal challenges in the operation of the Program that decrease the
Program's ability to meet its mandate. These challenges largely relate to
inconsistent policies and procedures, resource challenges, and staffing.

e There are a number of external factors that impact the delivery of services,
including: the lack of coordinated service delivery, lack of communication between
agencies, and lack of services available in Yellowknife.

e The Program is under-resourced to meet the original vision and current needs of
the Yellowknife community.
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Highlights from the Report:

Highlighted Finding Evidence

Program offers an average of 700 rides a month.
94% of clients surveyed said the Program was useful.
76% of clients surveyed said the Program met their needs.

74% of clients surveyed said the Program offered a unique
service.

Program delivers meals to “hard to access” clients who do
not typically access other services such as shelters.

The Program Provides
Valuable Services to
Members of the Yellowknife
Street Community

In the last five years the RCMP have called the Program an
average of 117 times per year. The data does not indicate a
change in utilization during this period, but the RCMP
indicate the Program is an effective resource that reduces
demand on their resources.

85% of business survey respondents who used the
Program said they called the Program instead of the RCMP
The Program Reduces or EMS at least once.

Demand on the RCMP/EMS 89% of resident survey respondents (n= 446) who used the

Program said they called the Program instead of the RCMP
or EMS at least once.

84% of resident survey respondents believe the Program
reduces demand on RCMP.

79% of business survey respondents believe the Program
reduces demand on RCMP.

80% of resident survey respondents said the Program had
a positive impact on downtown safety.

The Program Increases 74% of business survey respondents said the Program had
Public Safety a positive impact on downtown safety.

95% of clients who were surveyed answered yes to the
question “the Street Outreach Team makes me feel safer”.
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Recommendations

Methods for Establishing Recommendations

We developed recommendations for a Revised Program through a multistep process that
included: 1. Interviews, focus groups and surveys with Yellowknife stakeholders, 2. A
needs/gaps analysis of current challenges, 3. Identifying best practices in other
jurisdictions, 4. Identifying government priorities and strategic alignment, and 5.
Conducting a cost-benefits analysis of draft recommendations.

What we Heard from Yellowknife Stakeholders

We spoke to a variety of stakeholders across Yellowknife, including RCMP, Yellowknife
Fire and Ambulance Service, health care workers at Stanton Territorial Hospital, municipal
enforcement officers, medical outreach staff, businesses, and partner agencies. Afew key
themes emerged from those discussions: the RCMP, Fire and Ambulance Service, and
workers at Stanton Territorial hospital all noted that they become “last resort” services
when there are no other services available for members of the street community. This can
cause potential escalation and increases the likelihood of enforcement approaches being
used. Businesses expressed concern about the increase in public disturbances related
to intoxication. Both Municipal Enforcement and the RCMP stated they do not believe an
enforcement approach to intoxication is effective for public safety and advocated for more
outreach services instead. The lack of services for members of the street community
(especially around shelter capacity, supportive housing, and addictions services) was
repeatedly mentioned by clients themselves, medical outreach staff, and staff at partner
organizations. Further, many stakeholders mentioned that there needs to be more
coordination around service delivery in the city.

What we Heard from Other Jurisdictions

To inform our recommendations, we completed an environmental scan of existing
outreach programs in Canadian cities. This review highlighted the importance of transport
services, a client-centered approach, dedicated outreach workers, peer support workers,
case management, and coordinated intake with other agencies. We also interviewed staff
and managers at similar programs in other jurisdictions. Staff and managers told us about
the importance of formal partnerships, peer support workers, outreach activities, and
building trusting relationships with clients.
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Alignment of Recommendations:

To ensure the feasibility and sustainability of the Revised Program we spoke with
government leaders and reviewed government strategies towards addressing
homelessness. Currently, there is considerable political will to address homelessness
through a coordinated access system and integrated service delivery. We believe the
Revised Program can play a vital role in a coordinated access and/or integrated service
delivery approach to homelessness through by-name data keeping, case management,
and referrals. The Revised Program aligns with the government priority to increase public
safety through outreach activities and can act as a model for other programs in
communities across the NWT. Finally, the recently released report “Over-police and
Under-protected” along with “The Final Report of the National Inquiry into Missing and
Murdered Indigenous Women and Girls” outline the need for more services to better
protect Indigenous women and people who disproportionately experience homelessness
and structural violence. The Revised Program aligns with TRC Calls for Action and
MMIWG Calls for Justice by increasing access to safe transportation and social services
for Indigenous peoples.

Recommendations for the Revised Program

We recommend the Revised Program adopt the following goals to better meet the needs
of Yellowknife residents, businesses, and partner agencies:

1. Increase client safety through reliable transportation to safe locations.
2. Increase community safety through engagement and de-escalation.

3. Improve client access to resources through relationship building and outreach
activities.

To be able to achieve these goals the City and/or Funder(s) must implement the following
recommendations:

1. Ensure increased multi-year funding.
2. Support the development of strong governance and managerial infrastructure.

3. Integrate the Street Outreach Program into a coordinated response to
homelessness.
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Finally, we offer a series of operational recommendations geared towards the operating
agency. To better support the implementation of these recommendations, we have
designed a phased approach to implementation. Phase 1 will focus on ensuring the
Program is able to serve clients’ needs through core program strengthening. Phase 2 will
focus on enhancing services to meet the outreach and other needs identified in the
evaluation. Phased elements may be implemented concurrently depending on capacity
of the operating agency.

Phase One: Strengthen Core Program

In Phase one we offer a series of “immediately implementable” and “progressively
implementable” recommendations. The first four recommendations have been identified
as immediately implementable, while the remaining four may need to be addressed over
the course of the first year as it will take time to train staff, increase compensation, and
develop procedures and policies. In the first phase we recommend the Revised Program:

1. Ensure client transportation is reliable enabled by regular vehicle maintenance and
having access to a second vehicle.

2. Enhance Program hours from 12 p.m. to 12 a.m. and adjust shift change hours so
they do not overlap with high call volume hours (4 p.m. to 6 p.m.). This
recommendation also includes data collection so Program hours can be re-
adjusted to fit client needs as required.

3. Increase awareness of the Program’s mandate and service through
communication to the public.

4. Ensure Program staff and vehicle are recognizable.
5. Ensure ongoing data collection, data sharing, and program evaluation.

6. Increase staff training, particularly in terms of first aid, de-escalation, and trauma
informed practice.

7. Increase staff compensation to a liveable wage to improve retention.

8. Establish triaging, communication, and low-call volume procedures to improve the
efficiency of the Program.

9. Implement consistent Program policies on service delivery, safety, and training.
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Phase Two: Enhanced Outreach Capacity

In Phase Two the Program will focus on increasing its capacity to meet client and other
stakeholder needs through the following recommendations:

1. Enhance the outreach capacity of the Program by hiring a dedicated outreach
worker and peer support worker.

2. Create formal partnerships with other social service agencies and GNWT
programs that serve similar populations to better coordinate services and address
service gaps. These partnerships should include terms of reference and data
sharing agreements. They should facilitate coordinated meetings with frontline
workers across all agencies to enable case management, and regular meetings
with management across agencies to align programs and services.

3. Continue to develop the Program by introducing a dispatch service. This could
include adjusting Program hours according to the data collected in year one or
addressing inefficiencies by developing a set protocol for dispatch.

Conclusion

The Outreach Program provides an invaluable service to the Yellowknife community and
is overwhelmingly well perceived by clients and the public. Internal opportunities for
growth have been identified, and once addressed, the Program will be better able to meet
the needs of Yellowknife residents. The Program is well positioned to fill service gaps that
we have identified in Yellowknife and play a key role in a coordinated access system. The
Program is already a well-trusted, low-barrier service provider. If better resourced and
equipped it could contribute to increased well-being and safety of all Yellowknife
community members.
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1. Introduction:
Homelessness in
Yellowknife and the
Street Outreach
Program
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IN THIS SECTION:

e Homelessness is a growing concern in Yellowknife. The rate of
homelessness in the City is twice that of Vancouver.

¢ High cost of living, environmental disasters, lack of access to
employment, and legacies of colonial violence form the root
causes of homelessness.

e Indigenous people are overrepresented in the homeless
population in Yellowknife at 91%.

e A majority of homeless individuals in Yellowknife moved from
other communities.

e Lack of resources can lead to street community members
engaging in survival behaviors that can be disruptive to other
community members (e.g. sleeping in ATM vestibules).

e Public safety is a key priority of the 20th Legislative Assembly.

In February 2023, the City of Yellowknife requested a program evaluation of the
Yellowknife Street Outreach Program (the Program). This report contains the results of
that evaluation conducted by Triage Metrix Associates as well as recommendations for a
Revised Program.

1.1 Background: Homelessness in Yellowknife

Homelessness is a
growing concern  in

Yellowknife. The rate of “After the Hay River evacuation most people
homelessness per capita stayed in Yellowknife because of the conditions
in Yellowknife is notably in Hay River. They basically get floods every
higher compared to other other year, last year [a]

Canadian cities. Using forest fire.”

data from the most recent

Point-in-Time (PiT) -Client Respondent

homelessness count and
2021 census data, we
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concluded the rate of homelessness in 2021 was 1.5% of Yellowknife’s population. In
comparison, the PiT homelessness count in Vancouver in 2023 was 4,821 individuals,
meaning that the homelessness rate was 0.72%. In Toronto, the approximate number of
unhoused individuals in 2021 was 7,347, translating to a homelessness rate of 0.26%".
In other words, the rate of homelessness per capita in Yellowknife is more than twice as
high as in Vancouver, and almost 6 times higher than Toronto. This translates to a
significant strain on resources, even compared to other cities known to struggle with
significant rates of homelessness.

Anecdotal evidence from community members with lived and living experience and staff
members at the shelters indicates there has been a steady increase in the number of
people who are homeless and/or accessing shelter services. Clients noted that this
increase can be attributed in part to environmental disasters requiring people to move
from their home communities, rising cost of living, the lack of affordable housing, and the
lack of services and supportive housing options for those who are using substances
elsewhere in the North. The 2023 “Northern Housing Report” from the Canadian
Mortgage and Housing Corporation confirmed anecdotal evidence around rising costs of
housing. According to the report nearly 28% of families in Yellowknife cannot secure
affordable rental housing. High inflation has also increased the cost of living in the City
with a 10.7% increase in food prices between August 2022 and August 2023.

While evidence suggests the number of people experiencing homelessness is rising, it is
not equally experienced. According to the 2021 Point-in-Time Homeless Count,
Indigenous people are vastly overrepresented in the homeless population in Yellowknife.
While only 23% of the Yellowknife population is Indigenous, 91% of respondents in the
Point-in-Time Count identified as Indigenous. Importantly, most respondents had also
experienced colonial and structural violence: 62% of those surveyed said one or more of
their parents attended residential school and 19% of the population surveyed attended
residential school themselves. The disproportionate rate of Indigenous homelessness
underscores the value of aligning the City of Yellowknife’s approach with current
reconciliation efforts, including the Truth and Reconciliation Calls for Action, The Final
Report of the National Inquiry into Missing and Murdered Indigenous Women and Girls
Calls for Justice, and United Nations Declaration on the Rights of Indigenous People
(UNDRIP). Colonial violence constitutes a root cause of homelessness in Yellowknife.

" These homelessness rates were calculated using the PiT homelessness count in Vancouver from 2023
and the Toronto Street Needs Assessment Results from 2021, compared to the census data from the
corresponding year for each city.
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As Everyone is Home: Yellowknife's 10 Year Plan to End Homelessness noted:

Homelessness in Yellowknife and the North is a legacy of Canada’s colonial past,
intimately tied to the ongoing impacts of residential schooling and intergenerational
trauma. As such, homelessness is much more than someone’s lack of housing or
Shelter — it is a manifestation of dispossession, displacement, and disruption for
people, families, and entire Indigenous communities at a spiritual, social, and
material level (p. 4).

Other contributing factors include: the rising cost of living, overcrowded housing, lack of
services in other communities, experiences of violence, and lack of substance use
supports, among other structural challenges (Falvo 2024).

The City of Yellowknife has become a service hub for those who are experiencing
homelessness in the Northwest Territories. As the major urban centre in the Territory,
individuals from around the North will come to Yellowknife to access services that are not
available in their communities such as: Emergency shelter, addictions services, medical
care, and victim services. 93% of respondents to the 2021 Point-in-Time Count stated
that they had moved to Yellowknife from somewhere else including 66% who report their
home community is elsewhere in NWT.

Community Safety:

The increased visibility of homelessness in Yellowknife has been accompanied by a
growing concern for community safety. In the Northwest Territories, public perception of
safety has deteriorated in recent years. A 2020 Report from Statistics Canada found an
18% rise in respondents from the Northwest Territories who said they felt “somewhat or
very unsafe when walking alone after dark in [their] neighborhood” since the start of the
pandemic. In this study, businesses expressed concern that there is a rise in public
intoxication and disturbances, particularly in the downtown core. While there have been
calls for the RCMP to take an active role in addressing these concerns, the RCMP note
that unless there are criminal events happening, social issues such as homelessness are
not a criminal matter.

Social service agencies who work with street involved and homeless populations point
out that there are limited services for structurally vulnerable people in Yellowknife. In
particular they note a lack of addiction support and supportive housing for clients with
complex needs. The lack of services can lead to public safety risks as marginalized
community members face increased stigma and engage in survival behaviours that can
be disruptive to other community members (i.e. sleeping in warm places such as ATM
vestibules). Individuals with lived and living experience describe how their safety is
impacted by stigma and discrimination coupled with a lack of services. For example, with
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no safe indoor location to consume alcohol and hard to access treatment options,
individuals are left with few options but to consume alcohol in public spaces.

Public safety has been recognized as a key priority of the 20th Legislative Assembly of
the Northwest Territories. The Assembly stated that “we envision a Northwest Territories
that places reconciliation at the forefront, prioritizing the well-being and prosperity of all
residents.” Street outreach programs can improve public perception of safety through
more visible presence of trained personnel to respond to incidents related to public
intoxication, and by providing services to individuals who are engaging in survival
behaviors that may be disruptive.
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1.2 The Program

IN THIS SECTION:

e The Street Outreach Program (the Program) was introduced in
2017 and is currently operated by the Yellowknife Women’s
Society.

e The purpose of the Program is to increase safety for members of
the YK street community, provide basic necessities, reduce the
burden on police and EMS, and promote public safety.

e The Program offered nearly 8,400 rides in 2023.
e The last program evaluation took place in 2019.

The Yellowknife Street Outreach Program (the Program) was introduced in 2017 and is
currently run by the Yellowknife Women’s Society. The purpose of the Program is to
provide rides to people who are street-involved or otherwise at-risk to a safe place, such
as an emergency shelter or the home of a friend or family member. The current program
objectives are to:

1. Provide safety of Yellowknife residents who are experiencing homelessness by
patrolling the streets of Yellowknife to look for individuals who appear intoxicated,
are sleeping outside or individuals who are in crisis.

2. Provide basic necessities, such as water, snacks, and first aid, and offer safe rides
to various locations, including shelters, homes, and health service providers.

3. Reduce the burden on emergency medical services and the RCMP.

4. Promote public safety and confidence in the well-being of the downtown
population.

1.2.1 Current Operations

The Program operates from 10 a.m. to 10 p.m., 7 days per week. It is staffed by one
program manager, 2 full-time staff, 2 part-time staff, and three casual employees.
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The Program provided 8,391 rides in 2023, with an overall average of 23 rides per day.
Service usage varies by month, with the busiest months in 2023 being November, June,
and July (average 30 rides per day each month). The least busy months in 2023 were
April (average 10 rides per day), May (11 rides per day), and March (14 rides per day).

Street Outreach Program
Rides per Year
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8319
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4000
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Stakeholders across all five groups indicated that there was an increased need for the
Program despite the decline in rides in 2022. Program administrators believe the
significant drop in 2022 was due to the vehicle being off the road for extended periods of
time due to mechanical or staffing issues. We heard from stakeholders that they were
less likely to call the Program in the recent years due to reliability. We suspect that once
these issues are resolved, call numbers will rise, reflecting the need for the Program
identified by stakeholders. When asked if the need for the Program has increased,
decreased, or stayed the same over the past five years 86% of residents, 81% of
business, and 79% of client respondents said the need has increased.
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Data is collected by the Outreach van that captures the client, gender, pickup and dropoff
location, and time of day. In our review of the data we identified some challenges with
data consistency in how some of the information was categorized, such as the time of
day that rides were provided.

1.2.2 History of Program Evaluation

In 2019, the City contracted DPRA Canada to complete an evaluation of the Yellowknife
Street Outreach Program. The evaluation resulted in a revised logic model and four key
recommendations:

1. Increasing public awareness of the program

2. Enhancing staff training

3. Expanding program hours and number of vehicles
4

. Developing partnerships with other social service agencies.
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2. Methods: Stakeholders,
Data Collection, and
Data Analysis
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IN THIS SECTION:

e Triage Metrix Associates was contracted by the City to conduct a
program evaluation.

e 186 interviews or focus groups were conducted with clients
(n=64), partner agencies (n= 80), businesses (n=20),
government officials (n=9), program staff (n=6), and programs in
other jurisdictions (n=8).

e 43 business owners and staff completed an online business
survey.

¢ 683 Yellowknife residents completed an online residents survey.

2.1 Triage Metrix Associates

In the spring of 2024, Triage Metrix Associates was contracted by the City of Yellowknife
to conduct an evaluation of the Street Outreach Program. Triage Metrix is a consulting
firm based in Yellowknife. Our core team consists of Scott Robertson (RN, MEcon), a
registered nurse and health economist from Yellowknife, Joanne Hader (MA), a health
services evaluator and medical anthropologist, Lindy Van Vliet (PhD), a health and social
services researcher, and Hannah Mang-Wooley (RSW, BSW), a registered social worker.
We were assisted in this project by community advisors including: Eugene Harris, a lived-
experience researcher, Lianne Mantla-Look (RN, BScN), a community health nurse and
nursing researcher, and Katy Pollock (MPP, PhD(c)), an evaluation specialist and the
former Chair of the Yellowknife Women'’s Society.
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A NOTE ON LANGUAGE:

Throughout this report and during the course of the evaluation we
used the term “Yellowknife street community” to describe the
Program’s target population. By Yellowknife street community we
mean any individual who is insecurely housed, unhoused, couch-
surfing, at risk of homelessness, ‘street-involved’, or who otherwise
relies on Yellowknife’s street culture for survival. We use the term
“street community” instead of “unhoused” to be inclusive of all
individuals who may be currently housed but at risk of
homelessness, and to highlight the community care that takes place
between structurally vulnerable members of the Yellowknife
community.

2.2 Methods to Evaluate Current Program

To best assess the implementation and impact of the Program, we undertook a mixed-
methods approach to data collection and analysis. A mixed methods approach employs
both qualitative and quantitative data collections methods, and multiple data sources.

Stakeholders:

Triage Metrix engaged stakeholders across eight key stakeholder groups. Data collection
took place between March 1st and April 8th 2024, both online and in-person. We utilized
the most effective method for engagement depending on the group size, location, and
circumstances. The diagram below outlines the key stakeholder groups as well as the
number of stakeholders engaged across each group:
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Number of
Stakeholders

Stakeholder Group Method of Engagement

Semi-structured group and
individual interviews, ride-along 6
with Program

Program Staff and
Leadership

Facilitated surveys, ride along 64

Clients with Program

Semi-structured group and 80

Partner Agencies individual interviews

Semi-structured group and 20 Interviews

Businesses individual interviews, online 43 Survey Respondents
survey
Yellowknife Residents Online survey 683 Survey
Respondents
Pro_grgm_s IFET e Semi-structured Interviews 8
Jurisdictions
Government Officials (MLAs, Semi-structured group and 9
Ministers, City Councillors) individual interviews
Total number of respondents 913
2.2.1 Staff

Staff and program managers were invited to take part in a focus group session as well as
individual interviews. Three staff members and one manager took part in the focus group.
Interviews were also conducted with two senior administrators at the Yellowknife
Women’s Society. Informal conversations and interviews were conducted with several
previous board members of the Yellowknife Women’s Society. Finally, two Triage Metrix
team members conducted a ride-along with staff to understand how the Program
operated, and to observe interactions with clients.

2.2.2 Clients

To engage as many clients as possible, we worked closely with the Day Shelter and
Women’s Centre staff and administrators to coordinate facilitated surveys. 48 clients were
surveyed in person at the Day Shelter and 16 clients were surveyed at the Women’s
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Centre. Two team members also conducted a ride-along with the Program staff during
the evaluation period to observe program operations and client interactions.

2.2.3 Partner Agencies

Agencies who served similar populations or interfaced with the Program (partner
agencies) were identified in conversation with program administrators, the City of
Yellowknife, and through our local knowledge of relevant stakeholders. Stakeholders
included:

e Shelters (Salvation Army, Sobering Centre, Day Shelter, Homebase, Women’s
Shelter)

e Stanton Hospital Management and Staff

e RCMP

¢ Yellowknife Fire Department (provides EMS and fire services)
¢ Yellowknife Municipal Enforcement Division

e 911 Dispatch

¢ Indigenous-led agencies

e Other agencies serving similar clientele

Partner agencies were invited to participate in individual interviews or group interviews
sessions. Overall, a total of 80 respondents from 34 partner agencies took part in this part
of the evaluation process.

2.2.4 Yellowknife Businesses

Yellowknife businesses were engaged through key informant interviews and an online
survey. The online survey aimed to understand perceptions of the effectiveness, visibility,
need, and impact of the Program. Flyers with a QR code to the survey were handed out
to approximately 20 businesses downtown, and an email was sent through the Chamber
of Commerce to its members with a link to the survey. The survey ran for a two-week
period in March 2024. Key informant interviews were conducted with 20 respondents at
15 different businesses, primarily in the downtown core and in the Stanton Plaza area of
the city. We also interviewed representatives from the Yellowknife Chamber of Commerce
and the NWT Tourism Association. A total of 43 respondents completed the online
business survey.
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2.2.5 Yellowknife Residents

Residents of Yellowknife were invited to provide feedback on the Street Outreach
Program via an online survey that ran for a two-week period in March 2024. The survey
was promoted through the City’s Facebook page and several Facebook groups as well
as local media coverage. The online survey aimed to understand perceptions of the
effectiveness, visibility, need, and impact of the Program. Overall, 683 validated
responses were collected.

2.2.6 Programs from Other Jurisdictions

We interviewed staff and management from similar programs in other jurisdictions to learn
about best practices and common pitfalls in outreach programs. We conducted interviews
and conversations with experts from Whitehorse (which operates two programs),
Winnipeg, Port Hope Ontario, Sudbury, Calgary, and the BC community paramedic
program.

2.2.7 Government Officials

Government officials (including Ministers, MLAs, and City Councillors) were interviewed
so our team could hear about their constituents' concerns. Government officials were
asked about how the Program, or an enhanced outreach program, aligns with current
government strategies and potential funding opportunities to increase the opportunities
for program sustainability.
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2.3 Data Collection

This evaluation had three main objectives:

1. Evaluate the implementation of the Program.

2. Ascertain stakeholders’ perception of the Program.

3. Establish recommendations for future directions and new program design.

The table below summarizes the evaluation objectives, questions, and data sources.

Evaluation
Objective

Evaluation Questions

Implementation

How many clients are using the
Program?

What are the critical program
components and activities that
are actually being undertaken?

Client data collected by
Yellowknife Women’s Society

Client surveys and interviews
Staff interviews and focus
groups

Program administrator
interviews

How does program
implementation compare to the
original design?

Client data collected by
Yellowknife Women’s Society

Client surveys and interviews
Staff interviews and focus
groups

Program administrator
interviews

Partner agency interviews

What aspects of the program are
facilitating success? What
aspects of the program are
creating barriers to success?

Client data collected by
Yellowknife Women’s Society

Client surveys and interviews
Staff interviews and focus
groups

Program administrator
interviews

Partner agency interviews
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Evaluation
Objective

Evaluation Questions

Business survey responses
and interviews

Yellowknife resident survey
Coroner’s Reports
RCMP Program use data

To what extent is the program
serving the intended participants?
Who is being excluded, and why?
Do clients feel the program is
meeting their needs?

Client surveys and interviews
Staff interviews and focus
groups

Program administrator
interviews

Partner agency interviews

Are the resources allocated to the
program adequate to implement
the program as originally
envisioned?

Financial data collected by
Yellowknife Women’s Society

Client data collected by
Yellowknife Women’s Society

Client surveys and interviews
Staff interviews and focus
groups

Program administrator
interviews

Perception of
Program

How is the program perceived by
stakeholders?

Client surveys and interviews
Staff interviews and focus
groups

Partner agency interviews

Business survey responses
and interviews

Yellowknife resident survey

Future Direction

What changes are necessary to
the program to address identified
problems, barriers or
shortcomings?

What programs and services are

required to meet the needs of the
Yellowknife street community?

Client surveys and interviews
Staff interviews and focus
groups

Program administrator
interviews

Partner agency interviews
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Evaluation
Objective

Evaluation Questions

Business survey responses
and interviews

Yellowknife resident survey
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2.4 Data Analysis and Conclusions

Interview recordings were transcribed using automated transcription software and
collated with interviewer notes and quantitative data collections. The data was coded, and
patterns were identified through thematic analysis and descriptive statistical techniques.
Quantitative data were analyzed using spreadsheets to calculate standard metrics.
Survey data were analyzed using survey software as well as exported for spreadsheet
analysis. Program recommendations were developed in part based on comparison with
features of other outreach programs with more weighting given to those with evaluations.
Determination of the final program model is based on identified needs, feasibility,
adherence to program scope, and expected impact.
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3. Evaluation of Current
Program: Critical
Activities,
Implementation,
Successes, and
Challenges
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3.1 Critical Program Activities

IN THIS SECTION:

e Our evaluation findings relate to program implementation,
stakeholder perceptions, program successes, client barriers,
internal challenges, external challenges, and resource allocation.
These findings inform the recommendations presented in Section
4 of this report.

e The primary activity of the Program is transportation, with a
majority of rides to the Salvation Army, Women’s Centre, Day
Shelter, or Sobering Centre.

e A majority (69%) of clients indicated they used the Program weekly
or daily.

e Distribution of basic necessities is a second core activity of the
program.

o 58% of clients received basic necessities from the Program (food,
water, clothing).

e The Program provides services to hard-to-access clients who are
less likely to go into formal establishments (e.g. shelters) for
support.
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Finding #1:

The main program activity is transportation of individuals to safe locations,
with secondary activities centered around the distribution of basic
necessities.

Safe Transportation

When asked what services clients received from the Program, most respondents
indicated that they received rides to shelters, namely the sobering centre (n= 39), the
temporary day shelter (n=38), the Salvation Army shelter (n=30), and the Women’s
Shelter (n=15).

Clients: What was the Outcome of
your Service?
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Ride Destinations Other Services

This is a well-utilized service. Of the total number of respondents (n= 64), a majority
indicated they used the Program weekly (n= 23) or daily (n=20). Only 5 respondents
stated they had not received any services from the Program.
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Clients: How Often do you
Access the Program?

Every couple of months
7%

Maonthly
1%

Distribution of Basic Necessities

40 out of 59 respondents who have used the service reported receiving basic necessities
from the Program. This includes food, water, clothing, and other supplies such as
toiletries.

Staff of the Program indicated they use donations from a local food rescue to make and
distribute approximately 10 to 25 hot meals per day. Staff will spend the first 30 to 40
minutes of the day cooking, then will drive a loop to regular spots to hand out food to
clients. This hot meal service is available when ingredients from food donations allow;
otherwise staff will make and distribute other food items such as sandwiches and snacks.
Additionally, clothing is available to distribute to clients when the Program receives
donations. Neither the meals nor clothing supply are funded aspects of the Program. The
Program will also provide meals to “hard-to-access” clients on the Southside.
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THE “SOUTHSIDE” AND HARD-TO-ACCESS CLIENTS:

Clients, staff, and partner agencies all described a divide between
individuals who will spend time downtown and those who stay mostly in
the “Southside” - near the hospital, Stanton Plaza, and bush areas
around Frame Lake and Kam Lake. Street community members who
stay in the Southside typically will not access services (such as the Day
Shelter, Salvation Army, or Sobering Centre) as frequently and are more
likely to be “sleeping rough” or camping. Clients told us some of the
reasons they do not come downtown include increased violence
downtown, distrust of services, and the ability to make money
panhandling in the Southside. Some clients mentioned they are more
likely to run into relatives or community members they know who are in
town shopping at Walmart or other stores in that area.

Clients of the Program described the importance of the Program providing basic
necessities to members of the Yellowknife street community. Some clients do not make it
to the shelters for the specific hours when meals are offered, or may be banned from
shelters and therefore do not have access to meal services. Additionally, some people
said that the food portions at the shelter can be small. Others highlighted the importance
of having water offered to them, especially when they are drinking, or during the summer
months.

Partner agencies and clients
reported the Program plays a

significant role in increasing “If it wasn't for the van there would be a lot

client's safety. Clients of the more frozen people.”
Program indicated that rides _
were lifesaving, especially -Client Respondent

during extreme cold weather
when environmental exposure
can be deadly.
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‘Sometimes when it's really
cold they hand out sweaters
and scarves. That's very
helpful. This winter they
gave Jjackets and ski pants
when it was really cold. It
was a special treat.

| like when they hand out
food and juice but they
usually run out.”

-Client Respondent
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3.2 Perception of Program

IN THIS SECTION:

o Staff believe the services they offer are useful and needed, yet
identified challenges related to staffing issues and lack of
communication with partners.

e Clients had a very positive view of the Program: 95% found it
useful, 77% said it meets their needs. Some found challenges
with its reliability (63% said it was reliable).

e Partner agencies saw the Program as vital and many noted their
organizations will use the service regularly. Some organizations
noted limitations and challenges to current operations.

e Businesses had a relatively positive view of the Program: 70%
said the Program benefits their business and 74% said it had a
positive impact on downtown safety.

¢ Yellowknife residents had a positive view of the Program: 92%
believe the Program benefits the street community, 72% said it
benefits the general public, and 82% said it had a positive impact
on downtown safety.
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Finding #2:

The Program is positively perceived by staff, partner agencies, clients,
downtown businesses and Yellowknife residents; however, stakeholders
identified challenges in Program implementation related to hours of service,
reliability, and inconsistent policies and procedures.

Program Staff

Staff of the Outreach Program indicated they believe the services they offer are useful
and needed. They define their job as making sure that homeless and intoxicated
individuals are brought to a safe place and not left on the street. Staff members stated
they like their jobs because they feel like they are providing tangible help, and they enjoy
the variety of tasks that come with a job on the road. Staff also said that they enjoy cooking
and delivering meals to people who need them. Staff noted that many people call the
Program instead of calling EMS or the RCMP, which is an indicator of the success of the
Program at diverting calls from these services.

Staff also identified
challenges which make
their job more difficult.

These include “I do it because | love the
inconsistent practices

between different staff jOb o

members, staffing

issues, and lack of

communication with

- Staff respondent
other service providers.

These challenges are
discussed in detail in
4.1.b. “What we Heard
from Yellowknife
Stakeholders”.

Clients of the Program

Overall, clients of the Program have a positive view of the Street Outreach Program. 95%
of surveyed clients said the Program is useful, 77% said it meets their needs, and 74%
said it offered a unique service. A slightly lower percentage of surveyed clients (63%)
said the Program was reliable.
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Client Perceptions of
Street Outreach Van

Reliable 9%

A Useful
Service for me

Meets my Needs ] 17%

A Service | Can't Get

Anywhere Else 14% Py

Bl Sometimes

In semi-structured interviews, clients expressed positive views of the service and the staff
operating it. Many people said they “love the van”, the staff are doing a good job, the
service helps a lot, and it is an essential service that saves lives.

Despite the positive view of the Program mandate, some clients had concerns about the
operation of the Program noting the unreliability of the vehicle and inadequate hours of
service, and described some barriers to access. These are discussed in more detail in
Section 3.5.1: “Client Barriers”.
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“It's a good service, a very, very
good service. It should be
expanded. You know, never take it
out of place. It’s going to be
needed.

| think it probably saves lives,
because when a fight starts, if the
RCMP come, then it’s putting
somebody in jail. If the van comes
and takes one of them away, there
goes your fight. It's healthier,
children don't see it, they take one
of them away.

We're blessed with that van. The
van they have now, it’s a blessing
anyways. They provide everything”

-Client Respondent
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Partner Organizations

Most partner organizations view the Program as a vital part of the ecosystem of social
service agencies available to the street-involved community in Yellowknife. Many
respondents indicated it is a great program doing good work, and their organizations use
the service regularly to assist clients. People in this group described a high need for
transportation among the street community and noted that transportation services keep
people safe in extreme temperatures. They also indicated that it is helpful to have an
alternative service to call for substance use and mental health concerns, and as a result
the Program decreases the need for them to call RCMP.

Respondents from this group indicated that the street outreach workers have positive
relationships with clients, and that program staff are good at de-escalating situations.

“Outreach is the best thing
that's happened in
Yellowknife for vulnerable
people.

The service is invaluable, a
must-have, it saves lives, a
do-or-die thing.”

- Partner Organization Respondents

While most
respondents expressed positive views of the program, several organizational
respondents noted limitations and challenges in current operations. Some expressed the
view that the Program is no longer fulfilling its original mandate of conducting outreach,
and there is a need for renewed direction and vision. Identified challenges are further
discussed in Section 3.5.2: “Internal Challenges to Program Operation”.
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Businesses

Businesses in Yellowknife have a positive view of the street outreach program. The results
of our business community survey indicate the following:

All of the respondents are aware of the outreach

program; 98% have seen the outreach van
around the city; and 85% know how to contact the
program. A majority of respondents (91%)
believe the Program is beneficial for the street
community, 70% believe it benefits their
business, 74% believe it has a positive impact on
downtown safety, and 77% believe it has a
positive impact on safety in other locations
around Yellowknife. Most business survey
respondents stated the Program reduces
demand on EMS (79%) and the RCMP (81%).

vy 70% of
' Businesses
reported the
Program
benefits
them

In  the Dbusiness community interviews
respondents indicated the Program de-escalates situations because it offers a peaceful,
non-authoritarian option for people who may be unwelcome at their business. A number
of respondents also said that members of the street community will regularly ask them to
“call the van”, which indicates it is a well-used service trusted by clients.

“This service is amazing, it is by far the reason
that underhoused, homeless persons and
people with addictions are safe in this city. The
service is incredibly responsive. It is a lifeline for
this population.”

- Business Survey Respondent

Some respondents expressed frustrations about the operation of the program which are
discussed in more detail in Section 3.5.2: “Internal Challenges to Program Operation”.
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Survey Respondents Who Believe the

Program:
L ]
Benefits the YK Street
Community 72%
RCMP a4%
EMS 84%
Has a Positive Impact
on Downtown Safety 82%

Safety in other Locations 9%

B Businesses Residents

Yellowknife Residents

Yellowknife residents are aware of the Program and have an overwhelmingly positive
perception of the services and impacts. The results of our Yellowknife community survey
indicate the following:

Nearly all (99%) of respondents have heard of the street outreach program, 98% have
seen the outreach van around the city, and 84% know how to contact the program. 74%
of respondents stated they have contacted the street outreach program in the last five
years.
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Program Awareness by
Yellowknife Residents

A majority of respondents indicated that the Program is beneficial to Yellowknife residents:
92% believe the Program benefits the Yellowknife street community, and 72% believe it
benefits the general public. In particular, the survey found that a majority of respondents
believe the Program has a positive impact on safety downtown (82%) and safety in other
locations around the City (79%). Respondents also believe the Program reduces demand
on RCMP (84%) and EMS (84%).
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“It's very important to
understand that the services
offered by Street Outreach
benefit all Yellowknifers and in
many ways, all northerners.

They are basically first
responders to intervene...
especially important in
temperatures of -50.

They connect with other
crucial members of our
community and are the heart
line to the members of our
community who are often
disregarded.”
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-Yellowknife Resident Survey Respondent

YELLOWKNIFE STREET OUTREACH PROGRAM EVALUATION & DESIGN RECOMMENDATIONS



3.3 Implementation vs. Design

IN THIS SECTION:

e There is a lack of shared understanding about the intended
objectives and activities of the Program.

e The Program is meeting some of the objectives outlined by the
Yellowknife Women’s Society, including safe rides and providing
basic necessities.

e The Program rarely conducts outreach activities but will
sometimes patrol for clients in need.

e Stakeholders reported the Program diverted calls to the RCMP.

e The Program is promoting public safety when it is operational but
faces challenges in its reliability.

e Some of the activities outlined in the current Terms of Reference
are being completed. Lack of funding hinders the Program’s
ability to deliver many of these activities.

Finding #3:

The Program is meeting its objectives and expected activities to varying
degrees of success.

Program implementation was challenging to assess given the different versions of the
program objectives in various documents that have been produced since its inception in
2017. While they are largely similar, there does not appear to be a shared understanding
of which of the exact set of objectives the Program is currently operating. Since January
2024, the Program is being run on a month-to-month contract without a longer-term
contribution agreement that outlines the required activities. We have used the Program
Objectives listed in the most recent report the Yellowknife Women’s Society presented to
the City, the “Yellowknife Street Outreach Report - January 2023 to April 2023, as well
as the current Terms of Reference for the Program. The tables below compare these
objectives and activities to the current evaluated outcomes.
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Current Objective Evaluated Outcome

Provide safety of Yes. As indicated above, the Program is a well utilized
Yellowknife residents who service providing an average of 700 rides per month.

are experiencing Program staff noted that a majority of their time is currently
homelessness by spent responding to calls, making it difficult to conduct regular
patrolling the streets of outreach activities and patrols. During ‘downtime’ when there
Yellowknife to look for are fewer calls, and at the start of each shift, staff will drive
individuals who appear regular routes to look for clients in need of service and hand
intoxicated, are sleeping out food.

outside or individuals
who are in crisis.

Somewhat. The Program is partially fulfilling this objective.
The Program responds to calls from businesses, partner
agencies, 911 dispatch, RCMP, EMS, and clients and safely
transports individuals who appear to be intoxicated, sleeping
outside, or in crisis, to safe locations. Clients and program
staff indicated that the Program provides water and snacks,
as well as hot meals (approximately 10 - 25 hot meals per
day), but the hot meal program is not funded. Transportation
is currently limited to shelters, or to other safe locations such
as a friend or family's home when they have the consent of
the friend or family member. Although outside the scope of
current services, rides to appointments are occasionally
provided at the discretion of drivers.

Providing for basic
necessities, such as
water, snacks, and first

aid, and offering safe While the Program is effective in offering safe rides when it is
rides to various locations, operational, respondents across all five stakeholder groups
including shelters, indicated the Program is often not operating during their
homes, and health service advertised hours due to mechanical issues, shift changes, or
providers. staff breaks. It is important to note that there is potential

recency bias in this finding as the vehicle experienced
ongoing maintenance issues in the Fall and Winter of 2023-
2024 that may have impacted hours of operation more than in
the past.

Businesses, partner agencies, and Yellowknife residents
stated that the Program van takes longer to arrive than they
would like. Several partner agency and business
stakeholders indicated they no longer call the Program due to
the unreliability of service citing:

e Slow response time
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Current Objective Evaluated Outcome

e Vehicle is off the road due to maintenance issues or
lack of staffing
e Hours are not in line with needs (require vehicle later
in the evening and earlier in the morning)
e Staff shift changes occur during peak hours when
businesses are closing (5 to 6 p.m.)
63% of clients surveyed said the van was reliable. In
interviews many described being unable to access the
vehicle because it was not operational. The most commonly
cited reasons for being unable to access the Program were:

e Mechanical issues

o Vehicle was off-road for staff breaks or shift change

e Hours are not in line with needs (require vehicle later
in the evening and earlier in the morning)

See section 3.5 “Barriers and Challenges” for more
discussion of client barriers.

Yes. Businesses, partner agencies, and members of the
public reported the Program diverted calls from RCMP and
EMS. Nearly 80% of business respondents stated they had
called the Program in the last 5 years, and of those
respondents 85% indicated they called the Program at least
once instead of the police or ambulance.

Respondents across all five stakeholder groups indicated that
if the Program was not in place they would call 911 or RCMP
to respond to situations of individuals in public who are

Reduce the burden on intoxicated, causing a disturbance, or in crisis.
emergency medical Staff at Stanton Territorial Hospital stated when the van is
services and the RCMP. running and the Sobering Centre is open there are fewer

people trying to use the waiting room of the emergency
department or other areas of the building looking for a warm
place to stay. This is particularly noticeable during periods of
extreme cold and later in the evenings.

RCMP data shows they called the Program to transport
individuals an average of 117 times per year over the past 5
years. While there is no significant change during that time
period, RCMP report the Program is a valuable service that
reduces the demands on police resources. More analysis on
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Current Objective Evaluated Outcome

the reported diversion of police calls can be found in section
3.4 “Program Successes”.

Somewhat. All stakeholder groups indicated the Program
increased community safety, both for street-involved
community members and for other members of the public. A
majority of clients (95%) who were surveyed answered yes to
the question “the Street Outreach Team makes me feel
safer”. Similarly, over 80% of Yellowknife residents who
completed the online survey perceived that the service had a
positive impact on downtown safety, and 74% of business
respondents answered yes to the same question.

We heard from stakeholder interviews that the Program is
effective when Program staff respond and are able to de-
escalate high-risk situations by transporting individuals in
conflict to safe locations. Some business and partner
agencies noted that while the Program’s response time could
range from 20 - 45 minutes, it was more likely, and often
quicker to respond, than the RCMP. Clients noted they
preferred when the Program staff were able to de-escalate
situations rather than police, citing that it is a less punitive
approach and they know and trust the staff. As one
respondent stated:

Promote public safety and
confidence in the well-
being of the downtown
population.

Conversely, some clients, businesses, and partner agencies
noted that while the Program is effective in de-escalating
situations upon arrival, the slow response time is a barrier to
the Program's success. One local business respondent
stated they require a 4 to 6 minute response time in crisis
situations, or in situations where there is the potential for
violence without intervention. As a result of the slow response
time, we heard that some business respondents no longer
contact the Program for this purpose.

While elements of the Program objectives are being met, many of the activities outlined
in the current Terms of Reference are not. The limited funding for the Program contributes
to the difficulty it has fulfiling many of these activities (see section 3.5 “Finding #8:
Resources” for more information on this).
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Activities in Current Terms
of Reference

Evaluated Outcome

Provide outreach services in the

downtown core of Yellowknife by
meeting individuals experiencing
homelessness where they are at

and providing support.

Rarely. Staff members of the program noted they
devote most of their time to answering calls, which
decreases their ability to carry out routine outreach
activities and patrols. During periods of low call
volume, they occasionally drive around looking for
clients and distributing food, especially in the
Southside of town.

Circulate through the community
for 12 hrs daily, Ideally 7am — 7pm
both on foot and via vehicle.

Somewhat. The Program is well utilized, providing
an average of 700 rides a month, operating 12 hours
a day, between 10 a.m. and 10 p.m. daily. The
Program will circulate through the community via
vehicle. Staff indicated they do not normally go on
foot.

Provide supportive conversations
and on-site needs assessments
with high-risk individuals

No. Program staff indicated there were few
opportunities to effectively engage with clients and
conduct assessments due to the limited time they
spend with clients and the high call volume during
peak hours, which requires them to move quickly
between calls.

Provide safe transportation to
medical services for non-
emergency needs or shelter (only
when needed)

Somewhat. The Program responds to calls and
safely transports individuals who appear to be
intoxicated, sleeping outside, or in crisis, to safe
locations. Transportation is not routinely provided to
medical services - if it is determined a client needs to
go to the hospital the program calls EMS for
transportation. Internal and external challenges,
including mechanical and staffing issues and the lack
of resources in Yellowknife, reduces the reliability of
the service meaning it is not always able to complete
this activity. In the first four months of 2024, the
Program was off the road for 15 days.

Provide for basic needs including
short-term food, clothing, and
harm reduction supplies
(condoms, safe inhalation kits,
sharps, sterile water vials, steri-
cups, alcohol swabs, naloxone
kits etc.)

Somewhat.
Food, clothing, and emergency supplies:

Clients and program staff indicated the Program
provides water and snacks, as well as hot meals
(approximately 10 - 25 hot meals per day), but the
hot meal program is not funded. Staff will also hand
out snacks and water bottles on a regular basis, and
clothing when it is donated and available.
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Activities in Current Terms
of Reference

Evaluated Outcome

Harm reduction supplies:

There were limited reports from staff and clients on
the availability and frequency of distribution of harm
reduction Kits for safe inhalation drug use (i.e. metal
screens, pipes). While Program management
indicated that harm reduction supplies are available,
the Program has not been tracking how many
supplies are distributed or when.

Staff and clients indicated that alcohol is the most
prevalent substance used in Yellowknife. The higher
prevalence of alcohol use and the focus on
transportation as the main activity of the current
Program (in relation to the number of outreach
activities the Program does) could explain the limited
reports from staff and clients about the distribution of
harm reduction supplies.

The program does not routinely provide safer
injection kits, condoms, or public health information
about sexual health testing or immunizations to
clients.

Provide Case Management of
complex high-risk individuals to
coordinate already existing
resources and provide referral
and advocacy for appropriate new
supports (this includes full
participation in the coordinated
access system once implemented
and working in partnership with
other organizations that work with
individuals experiencing
homelessness)

No. The Program is currently not conducting case
management for complex high-risk individuals. Staff
do not have the time, training, or relationships with
partner organizations required to conduct case
management.

Provide “On-Call” for RCMP and
MED to provide immediate
response to individuals in need
during the operating hours of
Monday-Sunday 7am-7pm.

Yes. The Program responds to RCMP and EMS callls
when required.

Provide a safe warm handoff to
appropriate referred supports

Rarely. The Program offers limited referrals and is
not conducting warm hand offs (i.e. accompanying
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Activities in Current Terms
of Reference

Evaluated Outcome

such as Income Support,
counseling services, shelter
services, Integrated Case
Management, adult services etc. —
by calling ahead and
accompanying the individual to
the site for the warm handoff.

the individual to the site). Surveyed clients were
asked if they received referrals or connections to
social service agencies through the Program. Only
2% (n=4) of the clients we surveyed answered that
they had received referrals or access to other social
service agencies through the Program.

Both Program staff and clients noted the need for
referrals and warm hand offs to other services. Staff
described situations where clients would discuss
wanting support around substance use but they were
not able to follow-up because they had to move on to
the next call. Clients also expressed a desire to learn
about other service agencies through the Program,
including addiction services and housing supports.
Some partner agencies suggested that because the
Program interacts with clients outside of normal
service provider hours (9 a.m. to 5 p.m.) and has
client trust, it is well positioned to take on a referral or
intake role, connecting clients to other service
agencies. As one social service provider stated:

“Living on the street means living in the moment, and
the moment for when you will want support and want
to access services is really short. You aren’t
depressed at noon, you are depressed and want
support at midnight”

Provide services with a culturally
competent, trauma-informed
approach

Somewhat. Most surveyed clients believed the
services were provided in a culturally competent and
trauma-informed manner. A small minority of clients
noted that staff could be better trained to understand
how behaviour is connected to trauma. Staff did not
indicate that cultural safety or trauma informed care
was a part of their regular training.

Coordinate and host a weekly
Situation Table - where the most
vulnerable individuals are
discussed with a support team to
determine how the individual can
best be supported in the
community

No. There is currently neither the staff capacity nor
the formal partnerships required to facilitate these
tables. Data sharing agreements are required
between various agencies to enable this type of
coordination around specific clients.

Help to identify already-
established resources in place,

No. To our knowledge, the Program is not currently a
participating member of the Coordinated Access
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Activities in Current Terms
of Reference

Evaluated Outcome

identify where new supports are
needed, and share this feedback
with the City of Yellowknife and
Coordinated Access Committee
when implemented

Committee. We found no indication that the Program
plays this role in informing the City of current
resources.

Provide coordination and follow-
through with the identified team
to establish the most effective
wrap-around support for high-risk
individuals (either through the
Situation Table or Coordinated
Access Committee when
implemented)

No. As stated above, the Program does not currently
have the capacity to do any form of case
management or systems navigation with clients.

Provide leadership to guide the
intervention and integration of
services through early
intervention and meeting
individuals experiencing
homelessness where they are at
and with what they request they
need.

Somewhat. The Program does meet high-risk
individuals where they are at. The Program is unique
in Yellowknife in that it interacts with individuals who
do not access shelter services on a regular basis,
hands out basic necessities, and occasionally
provides connection to resources and referrals.
However, it does not have the capacity nor formal
partnerships to provide leadership in service
integration for these individuals.

The SOP is responsible for
increasing public awareness of
the program as well as clarifying
the program parameters.

Somewhat. The Program increases public
awareness through occasional media interviews and
presentations to stakeholders. However, there is
wide-spread confusion among stakeholders (in
particular, business and partner agencies) about the
mandate and parameters of the Program.

All SOP staff must be trained in
Standard First Aid and CPR, crisis
prevention and de-escalation,
cultural sensitivity, harm
reduction, and Mental Health First
Aid.

No. The job description for the position lists various
trainings as assets for potential employees including:
first aid, mental health first, conflict resolution, verbal
judo, and suicide intervention. However, program
staff are not consistently trained in any of the above.
Some staff members may have these certifications
but it does not appear to be a monitored
requirement.

Must use the Homelessness
Individual Family Information
System (HIFIS) daily to ensure

No. The Program currently tracks data on clients
using an internal system on excel. The coordinated
access system is still being developed.
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Activities in Current Terms
of Reference

Evaluated Outcome

connectivity with other homeless
serving organizations and
participate in the Yellowknife
Coordinated Access System when
implemented.

3.4 Program Successes

IN THIS SECTION:

Several Program successes were identified. These include:

e The Program provides transportation to safe locations, which is an
essential need.

e Program staff have strong and trusting relationships with clients.

e Stakeholders report the Program reduces burden on the RCMP:
80% of business and 89% of resident survey respondents who
have called the Program said they called it instead of the RCMP.

¢ RCMP documented using the service to transport clients an
average of 117 times per year over the last 5 years.

e The Program provides services and builds relationships with a
hard-to-access population that does not frequent shelters or
other supports.

Finding #4:

Program successes included: safe rides for clients, trusting relationships
with clients, reported diversion of EMS and RCMP calls from businesses,
the general public, and partner agencies, and outreach to hard-to-access
populations.
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A series of program successes and strengths were identified through the course of this
evaluation. These successes contributed to the positive perception of the Program (see
Section 3.2 - “Perception of the Program”). Program successes were identified through
key informant interviews, focus groups, and quantitative data analysis (including RCMP
program-use data and client data collected from the Women'’s Society).
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The strengths of the Program include:

Program Offers an Essential Service in Providing Safe Rides for Clients

Stakeholders across all five groups indicated the Program is an essential service by
providing rides to safe locations for intoxicated individuals or those in crisis situations. In
particular, clients indicated the services offered by the Program were useful (94%), met
their needs (76%), and were unique (i.e. not a duplication of services) (74%).

Program Staff Have Strong, Trusting Relationships with Clients

Almost all (94%) clients
surveyed said they felt

safe  accessing the “The workers know everybody, so it’s not a
Program. Of the

Stranger driving.
remaining 6%  who
expressed safety | think most people here are talking about
concerns, most indicated safety. Most girls don't feel bad getting in [...]
these were related to They know that they can get in there, no matter
other clients being how drunk they are, and they will take them to
transported in  the someplace safe.”

vehicle, not because of
staff. Clients indicated
they felt safe knowing
there was a program that
would transport them
regardless of their level of intoxication, and they trusted the Program more than the police.
Partner agencies and businesses also described witnessing strong, trusting relationships
between staff and clients and noted that clients were almost always willing to go with the
van.

-Client Respondent
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Reported Reduced Burdens on EMS/ Police Services

Business stakeholders, partner agencies, and members of the general public all noted
they will frequently call the Program in place of the RCMP or EMS.

In the business survey, 80%
of respondents indicated
they believed the Program
reduced demand on the
RCMP and EMS.
Approximately 80% (n=34)
of respondents stated they
had called the Program in
the last five years, and of
-Client Respondent those who had called the
Program before, 85% said
they called the Program
instead of calling the
RCMP, EMS, or 911.

“I think it probably saves lives, because when a
fight starts, if the RCMP come, then it’s putting
somebody in jail. If the van comes and takes
one of them away, there goes your fight. It's
healthier, children don't see it, they take one of
them away. “

In the residents survey, 84% of respondents said they believe the Program reduces
demand on the RCMP and EMS. 74% of respondents (n=501) said they called the
Program in the last five years, and of those who had called the Program 89% stated they
called the Program instead of the RCMP, EMS, or 911.

We were unable to access detailed RCMP and EMS call data to establish if there is
quantitative evidence of a decrease in calls since the Program started in 2017. The RCMP
members we interviewed stated they will ask the Program to respond to calls that are
outside of their mandate (i.e. calls related to members of the street community that do not
involve criminal matters). Over the last five years, the RCMP have documented calling
the Program an average of 117 times per year to respond to a situation.

Both the RCMP and EMS noted that a significant proportion of their current calls relate to
public intoxication or escalated situations involving members of the Yellowknife street
community. Anecdotal evidence from clients, partner agencies, RCMP, and shelter
workers suggests the Yellowknife street community is growing. A larger street community
population and lack of public understanding around homelessness and substance use
could be contributing to RCMP and EMS call volumes, despite the diversion of calls
reported by businesses, Yellowknife residents, and partner agencies.
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In 2023 the Program provided over 8,300 rides to members of the street population.
Without the Outreach van, there almost certainly would have been a significant impact
on RCMP, EMS, and other parts of the community. Even if RCMP and EMS call
volumes have not decreased in recent years, it is reasonable to consider the Outreach
Program has reduced the rate of increase of calls to these other agencies. See section
3.3 (Implementation vs. Design - “Reduce the burden on emergency medical services
and the RCMP?”) for more detailed information.

Called the Program
Instead of the RCMP or EMS

100%
80% R
60%

40%

20%

0% - -
Businesses Residents

Program Provides Services to a Hard-to-Access Population:

The Program is reaching a population through outreach that may not otherwise access
services. Partner agencies, staff, and clients identified there are members of the
Yellowknife street community who are unlikely to go downtown to access services (e.g.
the Day Shelter, the Salvation Army, the Sobering Centre) and are more likely to stay on
the Southside (see the definition of “Southside-hard-to-access” clients in section 3.1.).
This group therefore does not have the same access to some of the basic necessities
provided downtown such as meals and referrals. The Program connects with this
population on a regular basis by providing basic necessities (e.g. hot meal distribution).
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The Program's relationships and activities with this hard to access population is a key
success of the current operation.
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3.5 Barriers and Challenges:

Despite the Program successes outlined above there were also a series of challenges
and areas of improvement identified in this evaluation. These include client access
barriers, internal challenges, and external factors contributing to service delivery.

3.5.1 Client Barriers

IN THIS SECTION:

Clients experience barriers to accessing the Program related to:

e Limited hours of operation. The service is not open late enough,
especially in the winter.

e Slow response time.

e Physical barriers to use and acceptability of the van condition
such as lack of wheelchair accessibility, temperature, and
cleanliness.

e Unreliable service and inconsistent service delivery policies and
procedures.

e Communication barriers including calls not being answered,
inability to leave a voicemail, and difficulty contacting the service
by clients without a phone.
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Finding #5:
Some clients experience barriers accessing the Program.

Clients described a variety of barriers to accessing the Program’s services. These barriers
were largely related to program availability, communication challenges, and inconsistent
service. The following list describes these barriers in more detail:

¢ Hours of Operation: When surveyed, clients indicated the Program’s operating
hours are insufficient. Clients expressed concern that the Program did not operate
late enough at night when there are fewer people on the street who may notice if
someone is in need, there are fewer places open to get warm, and when violence
is more likely to happen. Late night availability was identified as being particularly
important during periods of extreme cold. Others also mentioned the Program was
not open early enough in the morning and should match the hours of the shelters
to help transport people who have to leave overnight shelters for day shelters (i.e.
the Program should begin when the Salvation Army and Sobering Centre close in
the morning).

e Slow to
Respond: Most
clients noted the “Late at night [is when] bad things happen and
van took too long Jjust keep happening to the girls.”

to respond to
calls, particularly
in the colder
months when it is
dangerous to wait
outside for any
length of time. Clients frequently described waiting 45 minutes to an hour for the
van to arrive.

-Client Respondent

e Physical Problems with Van: Several clients mentioned that people are unable
to use the van if they use a wheelchair or have mobility needs. Others said the
methods for assisting a person with mobility limitations to get in and out of the
vehicle were unsafe or felt undignified. A few clients expressed that the van is cold,
and one person attributed this to the plexiglass barrier between the front and back
of the van which means heat does not get distributed to the back of the van. Some
said the van is unsanitary, since some people urinate or vomit in the van. Two of
the clients interviewed indicated they no longer use the services of the van
because of the perceived lack of sanitation.
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¢ Inconsistent Availability: Clients stated the Program was often difficult to access
because the van was broken down and was off the road. Availability was
sometimes limited due to staffing issues such as an insufficient number of staff, or
workers completing shift change.

¢ Inconsistent Service and Staff Training: During interviews, clients noted
inconsistent service delivery between staff members. Clients stated that staff
seemed unsure of the locations where they were allowed to take clients, and the
rules on drop-off locations seemed to depend on the driver. Clients perceived that
staff will sometimes express favouritism by offering services to some clients but
not others, for example: rides to appointments or errands. While most clients
surveyed described positive relationships with staff, a few clients noted that staff
members could occasionally be short or abrupt. Some clients attributed this to the
staff members not being trained in how trauma impacts behaviour, including the
trauma of surviving residential school.

“Somebody told me that | could call for them to
go over to Shoppers Drug Mart to get my meds.
[The driver] told me that we're not a taxi
service, but we'll come and get you to get the
medication. And | thought, well, what are you
exactly? So, it's kind of mixed signals that
we're getting.

[Staff] might bring outside problems into it every
now and then. They are respectful to a certain
point, but at times, like they have been kind of
testy and almost come off as rude. But you got

to understand it from their side, like dealing with

people that are inebriated all day. And you
know, it's walking a fine line. So, yeah, so | see
both ways again.”

-Client Respondent
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e Need a Phone to Access: Clients mentioned sometimes they were unable to
access the Program because they did not have a phone. Members of the street
community will look after each other and those who have phones will call the van
for others who do not. Clients stated that members of the public will let people use
their phones to call the van when needed, and businesses will often call on behalf
of clients when asked.

e Lack of Communication / Responsiveness: Some clients stated that
communication or responsiveness from the street outreach team was an issue.
Clients mentioned their calls often go to voicemail, and when they do make
contact, an estimated arrival time is often not provided. Flagging down the van on
the road is not always effective: a couple of clients said they have tried to
unsuccessfully flag down the van when it was driving past them.

3.5.2 Internal Challenges to Program Operation:

IN THIS SECTION:

The Program faces internal challenges in service delivery. These
include:

e Slow response time due to high call volumes and an inefficient
triaging system.

e Ongoing mechanical issues.
e Lack of clarity on the Program’s mandate.

e Lack of training for staff, particularly first aid, de-escalation, and
trauma informed practice.

¢ Inconsistent internal policies leading to inconsistent service
delivery.

e \Violent incidents in the vehicle.
e Staff retention issues.
e Unclear communication procedures with callers and clients.

e Concerns related to the identifiability of the Program and its staff.
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Finding #6:

There are internal challenges in the operation of the Program that decrease
the Program's ability to meet its mandate.

Outside of the barriers clients experience, our evaluation identified a series of internal
challenges facing the Program. These challenges largely relate to inconsistent policies
and procedures, resource challenges, and staffing. In particular, we identified the
following:

1. Slow Response Time: Clients, partner agencies, and businesses noted the
Program can have a slow response time with wait times exceeding 20 minutes,
and frequently upwards of 45 minutes. There are several factors that contribute to
the slow response time. First, high call volume during peak hours increases
response time. Many clients require a ride at the same time and there is only one
vehicle available. The Program is currently responding to an average of 24 calls
per day. These calls are highly concentrated around peak hours (6 - 10 p.m.).
Second, some calls required de-escalation tactics that increase the time it takes
for the Program staff to get the client into the vehicle and transported to a safe
location. These longer calls that require de-escalation tactics can keep the
Program staff occupied for upwards of an hour. Finally, there are inefficiencies in
the dispatching system the Program currently uses. The vehicle often has to cover
several kilometers per ride to find a client and bring them to their destination. They
often return to the same general location for another client. A clearer dispatching
system could increase the efficiency of the Program and reduce the number of
kilometers driven while increasing the number of rides by coordinating multiple
pick-ups in the same area of town at one time. Slow response time affects how
stakeholders use the Program. Some businesses stated they no longer call the
Program because the vehicle was not able to arrive quickly enough (i.e. the
situation was escalating and/or the client was disruptive to the business), or by the
time the vehicle arrived the person had already left.

2. Mechanical Issues: Mechanical issues with the van kept it off the road for
significant lengths of time over the past few years. Between January 1, 2024, and
March 24th, 2024 the vehicle was off-road on 15 different days for a total of 124
hours (88 hours due to mechanical issues). The reliability of the vehicle is a
significant barrier to the Program’s success. Clients, business partners, and
partner agencies all expressed frustration at the number of times they called and
the van was off the road for mechanical reasons.

3. Confusion over Program Mandate: Business stakeholders, partner agencies,
and clients were uncertain about the Program's services and mandate. Several

YELLOWKNIFE STREET OUTREACH PROGRAM EVALUATION & DESIGN RECOMMENDATIONS



businesses expressed confusion about whether or not the Program provided first
aid, whether staff would come into the business to assist a client into the van if
they are unable to walk without assistance, and the hours of operation. Our team
noted there can be confusion about when to call Program and when to call
emergency services. For example, some stakeholders expressed frustration that
the Program did not show up in time during “emergency situations" such as
incidents involving physical violence, or individuals passed out in the cold.
Responding to emergency situations is outside of the Program's mandate, despite
some stakeholders believing it would fall under their services. At the same time,
stakeholders did note the Program plays an important role in de-escalating non-
emergency situations. For example, when there is an escalating conflict (i.e.
community members in a verbal argument) and the Program transports one of the
individuals involved to a safe location, this stops the potential for violence before it
occurs. It is essential that residents, clients, businesses and partner

4. agencies are aware of when it is appropriate to call the Program and when
emergency services need to be contacted.

“Like when they’re saying the priority is the
inebriated people on the street, do they know
anything about the Residential School
treatments, and that’s why they’ve gone to
drinking, you know, because of all the trauma
that the Aboriginal people have gone through
since the 50s. That kind of training, knowledge,
maybe they’d better understand the Aboriginal
people they’re dealing with?”

-Client Respondent

5. Lack of Training: Currently, staff do not consistently receive and maintain the
necessary training to provide the Program services. Importantly, not all staff have
basic safety training including safe Lifting, first aid, CPR, de-escalation, and non-
violent crisis intervention training. Several Indigenous-led partner agencies and
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Indigenous clients also expressed concern that staff are not properly trained in
cultural safety, trauma-informed care, and the impacts of residential schools.

6. Inconsistent Internal Policies: Clients, staff, and partner agencies that receive
clients (including the Day Shelter, Women’s Centre, Salvation Army, and Sobering
Centre) noted there are inconsistent policies and procedures around the Program’s
services such as:

o When rides are denied due to behavior,

o When and how staff will physically assist clients into the vehicle,
o If and when the Program will offer rides to appointments,

o If staff are allowed to enter public buildings to get clients,

o What the Program's “on-road” hours are (i.e. when the Program is off road
for staff breaks, shift change, administrative tasks, food preparation),

o What activities staff should complete during “down-times” when there are
no calls.

7. Violence and Other Incidents: We heard from staff and clients that there have
been verbal and physical assaults in the vehicle, primarily between clients and on
occasion between clients and staff. We were unable to verify the number or types
of incidents as these are not consistently tracked. Some staff members told us they
will share with management if there is an incident, however, the situations when
an incident report should be filed seemed unclear. Without clear data on the
number and types of incidents (e.g. physical violence towards staff or other clients,
verbal assaults, assaults involving weapons, injuries sustained by clients, etc.) it is
difficult to assess the safety risks to staff and clients and implement the appropriate
responses.

8. Staff Retention: The Program has experienced high staff turnover since its
inception in 2017. This has made it difficult to ensure proper training and consistent
service delivery. For example, of the 124 hours the vehicle was off-road between
January 1, 2024 and March 24th, 2024, 36 hours were due to staff shortages.
Outreach Program staff employed by the Yellowknife Women’s Society make
approximately $10 per hour less (approximately $20,000 less per year) compared
with staff at the Day Shelter or comparable positions in Yellowknife where staff are
employed by the Northwest Territories Health and Social Services Authority. This
significant pay gap was identified as a barrier to staff recruitment and retention.

A 2019 Alberta Study shows non-profit wages are on average approximately 10%
less than the private sector and 35% less than those in the public sector. This
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discrepancy only accounts for salaries and not for non-wage benefits such as
pension, leave, and extended health coverage, where this disparity can be even
greater.

There are many reasons why non-profit agencies, particularly in human services,
are paid less than their public and private sector counterparts. Workers in these
agencies tend to be disproportionately women, racialized, and a higher proportion
are part-time workers. The value placed on caring professions is often less valued
than other technical work. There is a greater tendency for governments to contract
out work that serves populations with limited political and social capital to demand
equality in services. (Washington state report, EPI Report) Closing the wage
disparity gap for similar work performed by non-profit and public agencies is
important not only for staff recruitment and retention but to signal the value of the
Program, the staff, and clients.

. Lack of Communication with Callers: Business stakeholders and partner
agencies expressed frustration about unanswered calls and voicemails, and, when
phone contact was made, the lack of communication about when the van would
arrive. Clients were similarly frustrated with the lack of communication about arrival
times, especially in colder months. During a ride-along on the van, we observed
that both staff members on-shift were regularly engaging in de-escalation tactics
to help clients in mental distress and supporting intoxicated clients into the van. At
these times, it was impossible to answer the phone. Due to high call volume and
shifting triaging of calls, it was difficult to accurately predict how long each stop
would take or to answer voicemails in a timely manner.

10.Program Staff and Vehicles are Not Easily Identifiable: Some clients expressed

concern that the lack of identifiable clothing worn by van staff could be triggering
to clients who have experiences being driven to residential schools in un-identified
vehicles. Staff similarly noted that they are not recognizable to clients or the public
as Outreach Staff and that this is a particular concern for clients who are new to
town and do not understand who is offering them a ride.

“Maybe for the older people that would trigger
them, like getting a ride to the residential school
or something.”
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-Client Respondent
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3.5.3 External Factors Impacting Service Delivery

IN THIS SECTION:

External factors impact the Program’s ability to meet client and
stakeholder needs. These include:

e Limited shelter space and lack of services for complex-needs
clients.

e Lack of safe spaces for people to consume alcohol.
e Lack of service coordination between different agencies.
e Lack of data collection and sharing between agencies.

e Stigma and discrimination facing the street community.

Finding #7:
There are a number of external factors that impact the delivery of services.

The Program is further hampered in its ability to deliver services by external factors,
including: the lack of coordination between agencies, and lack of services for street-
involved populations in Yellowknife.

1. There can be Nowhere to Drop Off Individuals: The limited shelter capacity to
meet demand for services in Yellowknife, particularly for individuals with complex
needs, can mean there is no place for the Program to drop off individuals.

For example, in the evening the Day Shelter closes at 6:00 p.m. and the Salvation
Army opens at 7 p.m. This means there is a one hour gap where there is no open
shelter for men except the Sobering Centre which is intended for intoxicated
people to sleep for the night. Further, the shelters have a list of individuals who are
currently banned and are not allowed to be transported to the shelters. The Day
Shelter also shares a “sober only” list which includes individuals who are only
allowed at the shelter if they are sober. It is up to the Program staff to assess the
client’s intoxication level and deny a ride to the shelter. Individuals who have been
banned from multiple shelters cannot access the vehicle as there is no safe place
to bring them, despite the risks facing these individuals. This not only impacts the
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Program’s ability to provide services but also has a significant impact on other
services and stakeholders across Yellowknife.

Staff and management at Stanton hospital described how they often become the
“last-resort” option for individuals who are banned from the shelters but need a
warm place to sleep. This can be disruptive to patients who are seeking medical
attention, has led to increased incidents of violence against staff when they ask
individuals to leave, and impacts medical staff's ability to treat patients. Similarly,
businesses noted that there has been an increase in the number of people who
are sleeping in their buildings, particularly in ATM vestibules. Clients told us that
when they are banned from the shelters they have few options but find warm
spaces to sleep, which may include the hospital, apartment stairwells, or
businesses. While one of the goals of the Program is to divert calls from the RCMP
and there is evidence this is occurring, the RCMP are called as a last resort option
when no other services are available and the Program does not have a safe
location to drop off an individual. The lack of safe space for clients with histories of
behavioral problems was identified in Yellowknife’'s 710 Year Plan to End
Homelessness in 2017. Yet, without proper resources allocated to addressing the
needs of complex clients, it continues to be an issue, putting strain on emergency
services, the hospital, partner agencies, businesses, and the clients themselves.

Yellowknife’s 10 Year Plan to End
Homelessness calls on providers to
ensure “that no one is denied shelter

because they are intoxicated or have a
history of being barred. If community
agencies are unable to safely shelter
someone at risk of exposure, public
systems should step in.” (p. 45)
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2. The Lack of Safe Spaces to Consume Alcohol for Unhoused Individuals (Wet
Shelters). One of the key objectives of the Program is to bring individuals to safe
places. Due to the lack of safe spaces for unhoused individuals to consume alcohol
it is difficult to accomplish this goal if the individual needs shelter but also wants to
consume alcohol. As a result, individuals are more likely to consume in public
places, which is seen as a nuisance by the public and members of the business
community. Alternatively, in order to access shelters some clients may rapidly
consume their remaining alcohol rather than waste it. This can lead to increased
levels of intoxication and escalated behaviours inside and around the shelters.

3. The Lack of Coordinated Service Delivery between Social Agencies. We
heard there was very little communication or coordination between different
agencies. Without data sharing agreements, clear lines of communication,
coordinated policies around service delivery, coordinated efforts to provide
services for clients with complex needs, and formal partnerships, it is difficult for
the Program to fulfill its expected activities. For example, in the case of clients with
complex needs and frequent behaviour issues, there is no inter-agency working
group that includes the Program to discuss how to best serve those clients,
meaning they are often left with no services or passed around between agencies.
While a series of working groups aimed at interagency cooperation appear to be
in operation in Yellowknife, there is little consistency in how or when these working
groups operate and meet. Not all partner agencies contacted in this evaluation
were aware of the various working groups that exist, despite shared or similar
clients and mandates.

4. Inconsistent Data Collection and Sharing between Organizations. Multiple
data management software systems are currently in use in Yellowknife. The
Program collects the names of clients and where they were picked up and dropped
off on a tablet, and the manager manually enters this information into a
spreadsheet weekly to create program statistics. This is a very labour-intensive
process of copying and pasting. The Salvation Army uses the Homeless
Individuals and Families Information System (HIFIS) but the level of
implementation is unclear (and outside of the scope of this review). Integrated
Case Management administered through the Department of Justice uses a system
called Apricot for case management. Limited to no data is collected on clients at
the Day Shelter or Sobering Centre, and as these are operated by the Health
Authority they may consider any information, including client names, to be
protected under the Health Information Act. The inconsistent data collection,
sharing, and usage between service providers hinders the Program’s ability to refer
individuals to programs, provide case management for clients with complex needs,
and minimize duplication of services.
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5. Stigmal/Discrimination Facing the Yellowknife Street Community. Partner
agencies and clients both described ongoing forms of discrimination and stigma
facing members of the Yellowknife street community. In particular, clients describe
experiences of racism, being denied service at businesses, and judgment from
other Yellowknife residents about trauma-based behaviours and substance use.

Clients noted there is very little understanding about structural-level traumas facing
this community (including histories of residential schools) and the realities of trying

to survive while experiencing
homelessness. Being homeless
in Yellowknife means living in a
state of constant insecurity.
Shelter spaces are limited at
night, and individuals with a
history of behavioral issues can
be banned on long-term basis,
leaving them nowhere to go.
The Salvation Army and
Sobering Centre are closed
during the day meaning clients

“When the shelters are full, we
need somewhere to go besides
apartment stairwells or banks.

The most important thing is don't
look down on us. Don't look down
on a homeless person as if they’re

nothing... the homeless are
homeless for a reason. It's not that
we choose |it.

do not have a consistent space
to rest in or store belongings but
rather have to move every 12
hours.

It's for a reason, whether it be
addictions, whether it be bad life
circumstances or something. Just
don't look down on us and forget

Supportive housing wait lists are about the homeless people.”

long, and clients told us about
how difficult it is to navigate
services. Making appointments
is hard without access to a cell
phone and showing up for
appointments is more difficult
when living in constant upheaval. Further, there are few supports in the Territory
for substance use. Some clients were told they had to be 48 hours sober before
accessing supportive recovery services and were not given proper detox medical
care. Other clients were aware of detox services at the hospital but expressed
concern about using these services due to past mistreatment while accessing
health care. Clients told us that there is a lot of stigma surrounding substance use
with little understanding of the link between substance use and trauma.

-Client Respondent

These issues are discussed in more detail in section 4.4.1 “What we heard from
Yellowknife stakeholders”. The following figure demonstrates how clients fall through
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the cracks when there are no services available to them and the impact on other services
and stakeholders.
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Nowhere to Go...

The shelter sometimes temporarily or permanently bans a
client for the safety of staff and other clients. There is only
one day shelter in town for male clients so there is
nowhere else to go when restricted.

Police are called because there is
nowhere else for the client and it is
too cold to stay outside. Police do not
want to detain as homelessness and
addiction are not criminal matters, but
sometimes there is no other option.
This is not an appropriate use of police
resources and can have detrimental
outcomes for Clients.

Clients sleep in apartment stairwells or
other warm places because they have
no other options. This can be disruptive
to residents who live there. Police may
be called to remove clients for loitering.

A member of the public calls EMS because they see an
intoxicated person outside. The client is not in need of
medical attention but is banned from the shelter. The client
needs support but EMS is not the appropriate service.

Some clients may sleep
outdoors because they are
banned from the shelters.
Clients are not able to
consume alcoholin any
shelters or other indoor
locations, leading to
visible public intoxication.

Clients may sleep or spend time
inside businesses when they
cannot access the shelter. Many
businesses have increased their
security measures in response to
more visible homelessness and
public intoxication. Businesses are
frustrated and Clients feel
discriminated against.

Hospitals become a last resort for
clients who are banned from other
places and need a warm place to sleep
and eat. This can be disruptive to other
patients and consumes staff time and
other resources.

The Outreach Program is called
because a client is intoxicated
and in a public place. This client
is banned from the shelter so
the Program has nowhere to
drop them off. The Program is
forced to call EMS, police, or

The client is left with leave the client outside.

nowhere to go and no access
to resources to address
trauma and behavioural
patterns. The cycle repeats.
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3.6 Resource Allocation and Implementation of Program

IN THIS SECTION:

e The Program is currently underfunded to meet client and other
stakeholder needs, leading to inconsistent service.

e 86% of Yellowknife resident survey, 81% of business survey, and
78% of client survey respondents indicated the need for the
Program has increased over the past 5 years.

e 86% of business survey and 67% of resident survey respondents
indicated “safety (ie: reducing disturbances, addressing public
intoxication)” as their top choice for what the Program should
focus on.

Finding #8:

The program is under-resourced to meet the original vision and current
needs of the Yellowknife community.

While the Program is extremely well-received by all stakeholder groups and viewed as a
vital service available to street-involved individuals in Yellowknife, we found the Program
is under-resourced to be able to fulfill the vision of the Program.

Sections 3.3 (Implementation vs. Design) and 3.5 (Barriers and Challenges) demonstrate
the gaps between the Program’s design and implementation and current
challenges/barriers. Vehicle dependability and staffing shortages, along with the other
internal and external challenges, make it difficult for the Program to reliably be on the
road. Clients, businesses, and partner agencies struggle to consistently access the
Program. Members of these stakeholder groups stated the response time is longer than
they would like, especially in situations where a client is outside in the cold or in need of
de-escalation techniques. We also found that connecting clients to social service
agencies, providing first aid, and providing basic medical care are not regular activities of
the Program. These core issues can be attributed to the insufficient funding to meet the
program mandate which is reflected in vehicle reliability, staffing levels, pay, and training.

The current Outreach Program operated in the 2023/24 fiscal year on a budget of
approximately $373,000 to cover staff, vehicle, and administrative costs. Reported
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operating expenses were just under $427,000 leaving a deficit of ~$54,000 in that year
alone?. Based on the Program costing performed as part of this report, the current funding
levels do not adequately provide the resources to meet Program objectives. One of the
reasons for this is the demand for rides leaves little time for staff to undertake other
outreach activities, such as walking around downtown or on the trails to interact with
clients. To provide this program feature within anywhere near the current funding levels,
the hours of service for the van would need to be altered or staggered in a manner to
allow staff time for these other activities without increasing their overall hours of work.

In the fall of 2023, the Yellowknife Women’s Society presented a proposal to Yellowknife
City Council to include paramedic services with the Outreach Program. Part of this role
would be to provide medical services, but also aimed to address the gaps in case
management, harm reduction activities, and outreach patrols. The proposal asked for
annual funding of $1.1 million - an increase of $730,000 over the current amount. This
illustrates the recognition by the Women’s Society of the Program not meeting the needs
and an attempt to close these gaps, but also the significant increase in funding required
to deliver on the Program’s mandate. The program design in this report does not
recommend the use of paramedic services (see Recommendations section) but it does
recognize the need for outreach services, patrols, and the consequent increase in funding
this requires.

The information gathered for this report points to the increased demand for services. All
surveyed stakeholder groups indicated the need for the outreach van has increased over
the past 5 years (86% Yellowknife resident survey, 81% business survey, 78% client
survey), and many interview respondents believe the number of unhoused people in
Yellowknife has increased substantially in recent years.

Business respondents were especially concerned with their perceived increase in
violence and disturbances downtown, which they relate to increased rates of
homelessness and public intoxication. When asked the question “what should the street
outreach program’s top three priorities be?”, the top choice for both business and
Yellowknife resident survey respondents was “safety (i.e.: reducing disturbances,
addressing public intoxication)”, at a rate of 86% and 67% respectively.

2 Unaudited budget actuals reported for fiscal year ending March 31,2024. See appendices for more detail.
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Residents of Yellowknife clearly believe there is a need for more outreach services to
support clients and address public perception of declining community safety. The
Program, if better resourced, could provide increased outreach activities to meet these
needs in coordination with other services in offered in Yellowknife.
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4. Recommendations:
Optimizing Program
Operations and
Enhancing Outreach
Capacity
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Recommended Program Goals
1 Increase client safety through reliable transportation to safe sites.
2 Increase community safety through engagement and de-escalation.

3 Improve client access to resources through relationship-building and outreach activities.

Recommendations to the City/Funder: Funding and Governance
* INCREASED MULTI-YEAR CORE FUNDING
* STRONG GOVERNANCE AND MANAGERIAL SUPPORT
* INTEGRATE PROGRAM INTO COORDINATED RESPONSE ON HOMELESSNESS

Operational Recommendations: Core Program Elements
Phase 1: Core Program Strengthening

Timeline: Beginning Year 1

Main Objective: Core Program Strengthening

Program Goals: Increase client safety through reliable transportation to safe sites.

Recommendations

Regular vehicle maintenance Years 1, 2, 3 - Outside Peak Periods
Increased access to a second vehicle Year 1 to Year 3

Program hours from 12 p.m. to midnight Year 1to Year 3

Adjust shift change hours Year 1to Year 3

Increase awareness of Program’s mandate through public education and communication Year 1to Year 3

Data collection and Program evaluation Year 1 to Year 3

Ensure program is identifiable through uniforms and public signage on the vehicle. Year 1

Increase staff training Year 1to Year 3

Increase staff compensation Year 1

Develop and implement procedures for transportation including triaging, activities

o . Year 1 to Year 2
for low-call volume hours, and communication with Program users.

Develop and implement clear program policies including service delivery, client safety,
incident reporting, restriction of client services, discipline, and staff safety Year 1 to Year 2

Phase 2: Program Enhancement and Increased Capacity for Outreach Services
Timeline: Year2&3
Main Objective: Enhancing outreach capacity

Program Goals: Increase community safety through engagement and de-escalation.
Improve client access to resources through relationship-building and outreach activities

Recommendations

Hire an outreach worker Year 2 - Year 3
Hire a peer support worker Year 2 - Year 3
Create formal partnerships with other social service agencies Year 2 - Year 3
Review and develop efficient dispatching Year 2 - Year 3
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4.1 The Revised Program

IN THIS SECTION:

e The current Program primarily provides transportation and
distributes basic necessities (e.g. food, water, clothing).

e The Revised Program will offer transportation services between
12 p.m. to 12 a.m. and spend the first year strengthening the
core program. In the second year an outreach worker and peer
support worker will be added to connect with clients and the
broader community.

Transportation is currently the primary activity of the Program, with the provision of some
basic necessities (e.g. food, snacks, water) as a secondary activity. As demonstrated in
this report, transportation services are vital for members of the street community who are
unable to otherwise get to a safe location. This aspect of the Program should continue
and be better resourced to meet stakeholder needs and address service gaps. The
Revised Program we are recommending aims to optimize these core activities, followed
by enhancing the Program’s outreach capacities.

Strengthening Core Activities: In the Revised Program, trained staff will provide
transportation to members of the street community that have no other way to get to a safe
location between 12 p.m. and midnight, 7 days a week. During low call volume times, staff
will build relationships with clients and other stakeholders (businesses, shelters etc.)
through walk-abouts and by providing basic necessities (e.g. food, harm reduction
supplies) to members of the street community, with a focus on hard-to-access clients on
the Southside. The first phase of the Revised Program will also include internal
infrastructure-building by implementing clear procedures and policies, ongoing staff
training, and enhancing data collection. The data collected in the first year of the Program
can be used to identify inefficiencies and therefore increase the availability of the
Program. For example, during Phase 1 it might become clear what hours of the day
require more transportation services, allowing the Program to add “surge capacity” during
peak hours with a second van in Phase 2.

Enhance the Program’s Outreach Capacities: In Year Two, the outreach capacity of
the Revised Program will be further enhanced by hiring an outreach worker and peer
support worker.
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The Outreach Worker and Peer Support Workers will build formal partnerships with social
service agencies and continue the Program’s relationship building with clients to identify
the current needs of the street community. These two roles will be dedicated to conducting
outreach activities including: identifying client goals, referrals, client advocacy,
relationship building with businesses, and de-escalation through walk-abouts. These
activities and services will work in tandem with the transportation service and take on the
time-heavy calls (for example, when a call requires de-escalation or crisis counseling),
freeing the van to provide transportation to those in need.

Note: Ideally the outreach worker and peer support workers would begin as soon as
practical after the start of the new program. However, it may take time to develop the
policies and operating procedures to support these positions, and to hire and train suitable
staff. Depending on agency capacity, these roles may be able to begin in year one of the
new program and the budget will reflect full funding for these positions in the first year.

Our recommendations draw on best practices in other
jurisdictions.
The Calgary HELP (formerly DOAP) team conducts similar
activities to what we recommend for the Revised Program. As
their 2014 evaluation stated:

“When the DOAP Team is in-between calls from emergency
services or citizens, it sets its own goals for a particular
participant, such as locating the participant and successfully
supporting them to go to a shelter, and/or to a detox facility.”

Improvements to services for the most vulnerable in Yellowknife will have a net positive
impact on the rest of the community.

e We heard from clients that they need increased access to services where and
when they need them, not just during business hours.

e We heard from businesses and the tourism association about safety concerns
downtown due to public intoxication and escalated behavior.

e We heard from Stanton Hospital that clients show up as a last resort when they
have nowhere else to go.
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e RCMP similarly shared that they are called in when the Program cannot take
clients to shelter or other safe locations due to bans, or behavioural issues.

The Revised Program can address some of these needs by preemptively engaging in
relationship building and referral activities that will help clients access resources. It will
also increase public perception of safety by building relationships with clients and
businesses so stakeholders know there is a visible presence downtown that can
potentially intervene in situations before they escalate.

The Program needs to work in tandem with other services to fully meet the needs of all
Yellowknife stakeholders. Without safe places to drop clients off (requiring coordination
between the shelters), communication with other agencies, and more support services
for clients (including housing supports and addictions services) this Program will only be
able to act as a band-aid solution. If the external factors are addressed and better
resourced the Program can be a part of the ecosystem of agencies that are working to
address and end homelessness in Yellowknife. The figure below illustrates some of the
multi-level and inter-agency supports required to enable the successful implementation
of the Program.
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4.2 Overview of Recommendations

IN THIS SECTION:

e The Revised Program’s goals focus on client safety, community
safety, and increasing client access to resources.

¢ Recommendations to the City/Funder include stable multi-year
funding, governance and managerial support, and integrating the
Program into a coordinated homelessness response.

¢ Recommendations for the operation of the Program are in two
phases:

o Phase 1 will focus on optimizing its current operations
through strengthening the core program (staff training,
policy and procedure development, data collection).

o Phase 2 will focus on increasing the capacity of the
Program to conduct much needed outreach activities.

The Revised Program will operate under the following goals:
1. Increase client safety through reliable transportation to safe sites.

2. Increase community safety through outreach activities aimed at
client engagement and de-escalation.

3. Improve client access to resources through relationship-building
and outreach activities.?

To achieve these goals and ensure the sustainability of the Revised Program the following
recommendations should be implemented (more details can be found in Section 4.6
‘Recommendation Details”).

3 These goals require different activities, and yet are intrinsically linked. Community safety is best achieved
by ensuring clients have access to resources, including safe transportation, housing and substance use
support. Evidence from other jurisdictions suggests access to these services can decrease incidents of
crime and violence and improve overall community wellbeing.
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Recommendations to the City and/or Funder(s) on Governance and Funding

The City and/or Funder(s) will play a key role in enabling the success of the Program by
providing funding, governance, and operational support.

e First, the Revised Program requires stable, multi-year funding. Year-by-year
funding makes it difficult to retain staff, plan for program enhancements, and invest
in improvements such as vehicles and other infrastructure.

e Second, alongside multi-year funding, a successful program will require a strong
managerial infrastructure that can develop and implement policies and
procedures, ensure accountability to funders, and utilize data and evaluation
methods to identify gaps and opportunities for improvement. Some of the
recommended activities include policy and training development, evaluating the
demand for service based on rider data and GPS information from vehicles, and
providing accountability metrics to funders. Because non-governmental
organizations (NGOs) are often under-resourced to build internal infrastructure of
this nature, we recommend that additional implementation of managerial support
be provided by the City or Funder either in the form of a suitably-skilled term
employee, management consultant, or by providing an experienced program
manager or implementation expert from government or another agency on
secondment as a temporary (6-12 months) in-kind contribution to the Program.

e Third, the City or Funder(s) should ensure the Program is integrated into other
regional initiatives around homelessness and establish front-line and managerial
working groups to align services among the various agencies.

Operational Recommendations: Core Program Activities

Phase One of the Revised Program focuses on strengthening the core operation of the
Program. The current program offers a much-needed service by providing rides for
individuals to safe locations. We heard from clients that the Program increases their safety
and wellbeing providing safe transportation and by providing basic necessities. We heard
from business and partner agencies that the transportation services de-escalate
situations involving members of the street community. For example, we heard the
Program is able to de-escalate situations at Stanton Hospital because it offers clients a
place to go, or by safely intervening and transporting an individual who is in a verbal
conflict outside a local business to a safe location before it escalates to violence.

Yet, the Program faces a series of challenges that affect its reliability and capacity to meet
the needs of Yellowknife residents. The recommendations outlined in Phase One
(including additional access to vehicles, enhanced hours, staff training, increased staff
compensation, implementing policies and procedures, education on Program mandate,
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increasing the visibility of the Program, and data collection) are aimed at improving the
Program’s reliability and efficiency.

Phase One will also be an opportunity to optimize the Program through ongoing
evaluation that will identify outstanding gaps and challenges. This will include evaluating
the hours of service to ensure they meet client needs, identifying how the outreach staff
hired in Phase Two should be scheduled to overlap, determining more efficient vehicle
usage including evaluating if having a more "scheduled" loop would improve response,
or adding a second van at peak times/days. Evaluation specifics will be provided in more
detail in the Logic Model and Evaluation Plan.

WHAT IS OUTREACH?

The Canadian Observatory on Homelessness defines outreach as
“moving outside the walls of the agency to engage with people
experiencing homelessness who may be disconnected and
alienated not only from mainstream services and supports, but from
the services targeting homeless persons as well.” According to
experts, “building strong relationships is essential [in outreach],
because there may be legitimate barriers that prevent people from
accessing services.” Outreach activities can range from distribution
of food and harm reduction supplies to case management and intake
assistance. Two of the programs we talked to in other jurisdictions
attributed the success of their outreach programs to the fact that the
outreach activities are a part of the continuum of care model and run
by the same organization that runs shelters and other services
aimed at securing housing.

Phase Two is focused on enhancing the outreach capacity of the Program. Given its
successes during the first 7 years of operation, and its relationship with clients and the
community, the Program holds significant potential to address current barriers to service
for clients. It has already shown success distributing basic necessities to members of the
street community who do not come downtown to access services. Enhancing the
Program’s outreach capacity, by hiring a dedicated outreach worker and peer support
worker, will further build on this strength. Yellowknife is a service hub for homeless and
street-involved individuals who have migrated to the City from out of town. These
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individuals may not be aware of the services that are available to assist them and
therefore, a dedicated outreach program is required to reduce barriers to services for this
population.

With increased capacity
for outreach the Program
can also play a role in
addressing the rising
concerns around public
safety in Yellowknife and
the public perception that

little is being done.
Clients expressed fear - Yellowknife Public Survey Respondents

“This program is one of the most important
services in Yellowknife and should be well-
funded and staff should be well-paid. | believe
Yellowknife could be a model for the rest of
Canada if this program were given high priority.”

about escalated incidents
of violence in Yellowknife,
and businesses reported
rising levels of public
intoxication and behavioral issues related to members of the street community. Partner
agencies who work with a similar clientele noted that a majority of public safety incidents
involving the street community are connected to a small group of complex-needs clients
who experience chronic homelessness . While we do not believe this program should
play an enforcement role (discussed below in Section 4.5 “What We are Not
Recommending”) a well-resourced outreach program can build relationships with
individuals with complex needs and work with them to identify goals and connect to
services. The Revised Program can also increase public perception of safety through
more visible “walk-abouts” where they build relationships with members of the street
community and the general public and address situations before they escalate into
potential criminal matters. The next section outlines in more detail how our
recommendations align with other government priorities and strategies.
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4.3 Alignment of Recommendations

IN THIS SECTION:

e The Revised Program can play a vital role in a coordinated
access and/or integrated service delivery approach to
homelessness through by-name data keeping, case
management, and referrals.

e The Revised Program aligns with government priority to increase
public safety through outreach activities.

e The Revised Program can act as a model for other programs
across NWT and can assist unhoused individuals who have
moved to Yellowknife from other communities.

e The Revised Program aligns with TRC Calls for Action and
MMIWG Calls for Justice by increasing access to social services
for Indigenous peoples.

Alignment with Integrated Service Delivery and Coordinated Access

There has been significant political will to address homelessness in NWT through
Integrated Service Delivery and Coordinated Access. The push for service integration and
coordinated access is outlined in the Reaching Home: Yellowknife Homelessness Plan
2019 — 2024 and Everyone is Home: Yellowknife's 10 Year Plan to End Homelessness
Plan, and the 2023 NWT Strategy A Way Home: A Comprehensive Strategy to Address
Homelessness in the Northwest Territories. Integrated Service Delivery and Coordinated
Access are two systems-wide approaches addressing the gaps in service caused by lack
of coordination in service delivery. Aside from the overall program benefits, aligning with
the objectives or criteria for these initiatives may qualify the Program to access available
funding streams.

Integrated Service Delivery (ISD) works to address bureaucratic barriers to accessing
services within government departments by bringing staff from GNWT and other levels of
government together to meet the diverse needs of the person seeking services. It is
currently being led by Executive and Indigenous Affairs (EIA). EIA is using homelessness
as a starting case to explore the implementation of ISD.
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Coordinated Access works to streamline the process for unhoused residents to access
housing and supports through the identification of homeless individuals (by-name lists)
and coordinated intake, data sharing, and service delivery across multiple agencies. The
City of Yellowknife is currently working to set up a Coordinated Access system in
partnership with various agencies. Coordinated Access is also a requirement of federal
Reaching Home funding.

Both ISD and Coordinated Access approaches rely on case management. Case
management is a specific approach to supporting clients. An individual “case worker” will
work with clients to identify goals and access the appropriate supports to fulfill those
goals. In Yellowknife, two agencies currently offer case management services:

1. Integrated Service Delivery Team (formerly Integrated Case Management) through
the Department of Justice which works with clients referred by another GNWT
department, agency, or program.

2. Adult Services which accepts clients who walk-in and request a case manager.

As a frontline service that is well-used by unhoused individuals, including those who do
not access shelters or other services, we believe the Revised Program could play a key
role in Coordinated Access and Integrated Service Delivery approaches. The Program
could help keep an accurate and up-to-date “by-name” list, since transportation to a safe
location is one of the first needs of someone who may have recently become homeless,
or someone who newly arrived in town. Additionally, an enhanced Outreach Program,
which includes case management, referrals and system navigation, could become an
important access point for individuals who are seeking housing and other support.

Improving the coordination of services, reducing duplication, and ensuring seamless
services for clients is one of the goals of the GNWT, and we have seen numerous
examples where this can be applied to improve client services to the Yellowknife street
community. The current Program operates a low-barrier service which reaches out to the
street community in the locations where they feel comfortable, which may not be an office
or shelter setting. Thus, it is uniquely positioned to access clients who struggle to feel
safe accessing other services, and could become key to engaging, following up with, and
providing a continuum of care to these clients.

Alignment with Public Safety Initiatives

Stakeholders across all groups described a rising concern about public safety. As
discussed in Section 1.1. (“Background”), public safety is impacted by a lack of services
for vulnerable populations who may engage in survival behaviours that affect other
members of the community. As public safety is a key priority of the Territorial and
Municipal governments, we recommend following promising practices in other
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jurisdictions to address these concerns by better resourcing agencies that provide client-
centered services for vulnerable populations.

We believe our recommendation around enhancing the outreach capacity of this Program
could improve public safety through staff training on de-escalation, walk-abouts/foot
patrols, a specific outreach staff person, and the addition of a peer support worker. Other
jurisdictions, such as Calgary, have similar outreach programs that include outreach
workers reaching out to clients via walk-abouts. In 2014, Calgary found the outreach
program had a $9.43 return of social value created for each dollar spent on the Program.
That return included value for clients in terms of access to service and provision of basic
necessities, and value for the broader community in terms of increased safety, and
decreased use of police, EMS, and municipal enforcement services. This is because
Outreach workers were able to identify and intervene in situations before they required
intervention from police or other emergency services. Importantly, we are not
recommending the Program take on an enforcement role. Instead, through enhanced
outreach activities, the Revised Program will increase public safety by:

1. Connecting clients to services to end the ongoing cycles of criminalization.

2. Increasing their visible presence, primarily downtown, demonstrating to clients,
businesses, and members of the public, their ability to provide assistance and de-
escalation.

“Value is created through the avoidance of
unnecessary or inappropriate interventions by
the Calgary Police Service, EMS, Calgary
Transit, and Animal and Bylaw Services.
Replacing these interactions with more
appropriate interventions allows for participants
to be connected with services and to address
the underlying issue of their addiction. Thus,
reducing the repetition of negative cycles.”

2014 DOAP Program Evaluation
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Alignment with Territorial-Level Response to Homelessness

Homelessness in Yellowknife is not just a municipal issue, but a Territorial concern
requiring a coordinated response from multiple levels of government. The majority of
unhoused individuals moved to Yellowknife from elsewhere in the Territory, often seeking
resources and services that are not readily available in their home communities.
Communities outside of Yellowknife need to be provided with more resources to prevent
and address homelessness. Experts in the North have noted the importance of investing
in rural communities to increase access to housing and support systems to keep people
housed (Falvo 2024). We heard from MLAs and government officials outside of
Yellowknife that their constituents are frustrated that a majority government funding for
social support services goes to programs in Yellowknife. Government officials and MLAs
also indicated they

MMIWG Call to Action 4.8:

We call upon all governments to
ensure that adequate plans and
funding are put into place for safe and
affordable transit and transportation
services and infrastructure for
Indigenous women, girls, and
2SLGBTQQIA people living in remote
or rural communities. Transportation
should be sufficient and readily
available to Indigenous communities,
and in towns and cities located in all of
the provinces and territories in
Canada. These plans and funding
should take into consideration:

e ways to increase safe public
transit;
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are seeking out innovative

approaches to address this issue

across the Territory. e ways fto address the lack of
commercial transit available;

The Revised Program, with its

focus on relationship building, e special accommodations for fly-
identifying client needs, and in, northern, and remote
outreach could act as a model for communities.

similar programs throughout the
NWT. Similar programs or program
elements at a smaller scale in
communities could help identify
and address the needs of newly homeless or at-risk individuals and connect them to
programs and services that will help them stay in their community. We heard anecdotal
evidence that some people become “stuck” in Yellowknife after coming to the city to
access medical or other services. Outreach programs in their communities could address
this need by maintaining contact with individuals as they travel for services and help them
navigate the journey home. Through its evaluation, the Revised Program should be used
as an opportunity to learn what types of services and activities individuals from outside of
Yellowknife need and then be adapted to fit their needs and implemented across the
Territory.

Alignment with Calls for Reconciliation and Justice

Homelessness in Yellowknife is disproportionately experienced by Indigenous community
members, as 91% of individuals recorded in the Yellowknife 2021 Point-in-Time
Homelessness count identified as Indigenous. This reality has been acknowledged by the
City in its Homelessness Strategy.

The Truth and Reconciliation Commission (TRC), the The Final Report of the National
Inquiry into Missing and Murdered Indigenous Women and Girls (MMIWG), and the
United Nations Declaration on the Rights of Indigenous Peoples (UNDRIP) all
acknowledge colonial violence as a root cause of homelessness and poverty. UNDRIP
Article 21.1. recognizes that “Indigenous peoples have the right, without discrimination,
to the improvement of their economic and social conditions, including, inter alia, in the
areas of education, employment, vocational training and retraining, housing, sanitation,
health and social security.” Federal, territorial, and municipal governments have
committed to enacting the principles and recommendations of UNDRIP and as such are
required to act to affirm this right. The necessity to act is further underscored in MMIWG
Calls for Justice numbers 1.8, 3.1, 4.2, 4.8, and the TRC Calls to Action number 18.
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A recent report, Over-policed & Under-protected: Recommendations to improve the
relationship between unhoused Indigenous women and the RCMP in Yellowknife, found
that Indigenous women in Yellowknife are experiencing violence from police and over-
policing. Over-policing is in part “caused by inadequate social services like housing and
health, which drive crises and result in more police contact with unhoused Indigenous
women” (p. 4). As part of their recommendations, the Report calls all levels of government
to work together to fix social services to reduce contact between police and unhoused
Indigenous women. In particular, the Report recommends the Outreach Program be
expanded to provide 24/7 service, so police do not become a “last resort” call when there
are no other services available. It also recommends the Program be better resourced so
it can increase its capacity to do outreach work such as referrals. Our recommendations
echo the Over-police & Under-protected Reports call for increased hours for the Outreach
Program and better resourcing to allow it to conduct more outreach activities that will
reduce contact between police and unhoused Indigenous women.

There may be other ways to achieve non-police support services in a 24-hour manner
aside from operating a fully-staffed van service, such as having an on-call system. These
options should be evaluated and considered for implementation as part of the ongoing
evolution of the program.

Together, the recommendations for the Program seek to work in tandem with TRC,
MMIWG, UNDRIP, the Calls to Action, Calls for Justice, and the priorities and strategies
of the federal, territorial, and municipal governments.
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4.4

Methodology

IN THIS SECTION:

¢ Recommendations were developed through multiple steps that
included:

o Interviews, focus groups and surveys with Yellowknife
stakeholders.

o Needs/Gaps analysis of current challenges.

o ldentifying best practices in other jurisdictions.

o ldentifying government priorities and strategic alignment.
o Cost-benefits analysis of draft recommendations.

Our recommendations were developed through a multi-step process that included:

1.
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Collecting data from stakeholders in Yellowknife on Program gaps and future
directions.

Conducting a needs/gap analysis to identify current program challenges and
service gaps.

Reviewing the academic literature on outreach programs in Canadian and northern
environments, and interviewing experts and staff from similar programs in other
jurisdictions to identify best practices.

Interviewing government officials and reviewing government legislation and
homelessness strategies to identify priorities and funding opportunities.

Costing various program elements and conducting a cost-benefit analysis to weigh
potential benefits of program elements for clients and other stakeholders against
costs.

Developing recommendations that benefit clients, partner agencies, businesses,
and the extended Yellowknife community and align with government priorities and
approaches to homelessness.



Data Collection

The following table outlines the evaluation questions and data sources we used to design
the Revised Program. Data was collected from stakeholders and experts in Yellowknife
and across Canada.

Evaluation Question Data Source

What are the current gaps in service for
Yellowknife Street Community?

Interviews with clients, businesses, partner
agencies, RCMP, EMS/Fire, and program
staff.

Review of Yellowknife homelessness policies
and strategies

How can the Outreach Program better
serve the needs of all Yellowknife
residents?

Interviews with clients, businesses, partner
agencies, and program staff.

Business and residents survey.

How can the Program align with other
government policies and strategies
related to homelessness?

Review of Yellowknife homelessness policies
and strategies

Interviews with government leaders (MLAs,
Ministers, City Councillors)

What are the promising practices in other
jurisdictions?

Interviews with program staff and managers
in other jurisdictions

Reviewed evaluated best practices from
other jurisdictions
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4.4.1 What We Heard from Yellowknife Stakeholders

IN THIS SECTION:

e Clients described difficulties accessing services and gaps in
services, particularly for men. They called for increased
resources to address addictions and housing insecurity.

e Program Staff enjoy their jobs but mentioned internal challenges
to operation, noted lack of coordination between various
services.

e Shelter Staff would like to see better communication with the
Program so they can align their objectives and help clients. They
believe the Program is uniquely positioned to provide outreach
services to hard-to-access clients on the Southside.

e RCMP noted they are experiencing staffing shortages and high
call volume related to alcohol. They recommend a non-criminal
approach to addressing social issues and proper resourcing and
training of outreach staff.

e Municipal enforcement does not believe increasing enforcement
is the solution to public intoxication, recommending the Program
increase their hours.

e Health care staff noted they become the “last-resort” for clients
who are otherwise unable to access services. They believe the
Program plays a vital role in de-escalating situations and should
be expanded.

e Fire and Ambulance Service members are frustrated their service
is often called upon when members of the street community are
not experiencing medical distress, but have nowhere else to go.
They call for more robust mental health and addictions services.

e Medical outreach staff described significant gaps in services for
the street community, including lack of addictions services. They
noted that supportive housing and more services, including
extended Outreach Program hours, are vitally needed.

YELLOWKNIFE STREET OUTREACH PROGRAM EVALUATION & DESIGN RECOMMENDATIONS



e Businesses expressed concern that there is more violence and
few resources available to address incidents and called for more
services for street community members.

o Key stakeholder recommendations include outreach activities,
referrals to other social service agencies, case management,
walk-abouts/ foot patrols, and expanded Program hours.

Clients

We spoke to 64 clients at the Day Shelter and the Women’s Centre. Many clients
expressed the belief that the number of homeless individuals in Yellowknife is increasing
due to a variety of factors. These include young people migrating to Yellowknife from
elsewhere in the North, lack of affordable housing in Yellowknife, and people staying after
evacuations of other NWT communities.

Some clients described increased rates of violence between members of the Yellowknife
street community which they attributed to the lack of safe places to stay, resources, and
the scarcity facing this population. With no security, space to store belongings, or sense
of ‘home’, clients stated that violence and arguments are more common. As one client
said, “If we had our own place we wouldn't fight and argue as much.” At the same time,
many clients noted a strong sense of community between unhoused individuals and
shared stories of how they care for each other (e.g. by sharing food and looking out for
one another) when social services are unavailable. Clients described many incidents of
stigma and racism from other members of the Yellowknife community including being
denied service in businesses, police violence, and being “looked down on” by the public,
among other examples.

Clients spoke about the many difficulties and barriers to accessing housing and housing
supports in Yellowknife. Some clients described being on housing wait lists for upwards
of 8 years. Others described difficulties with staying permanently housed due to the lack
of support (e.g. counseling services, addiction services) once in housing, leading to their
eviction. Clients were particularly concerned about the lack of addiction services in
Yellowknife. Clients were aware they must be 48 hours sober to access the 2-week
treatment program at the Salvation Army and yet have a difficult time accessing detox
services. Several clients expressed fear about seeking out detox services at the hospital
because of past mistreatment by medical staff. One client noted that he would walk
around town and offer informal medical care to other members of his community that he
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saw detoxing on the street without support. If clients want to receive addiction services
outside of the Territory they are often placed on a waitlist and the waiting time can be a
deterrent to accessing services. Clients who do go away for treatment talked about how
difficult it is after they come back to the Territory because there is very little follow-up and
support.

Besides housing and addiction support, clients expressed a desire for more opportunities
for skill development and cultural connection. Clients named a desire for cooking classes,
beading classes, journaling, and non-alcohol focused social activities such as video
games. Clients also spoke about the difficulties they experience navigating various
agencies and systems and talked about how they wanted all the services to work together
and cooperate.

When asked about how the Outreach Program could be enhanced to better meet their
needs, clients offered a variety of suggestions. First, many clients called for more vans
and extended hours, particularly in the winter when it is cold outside. Second, clients
highlighted the Program could take on more outreach activities, including offering crisis
counseling, emotional support, and de-escalation in “bad situations”. Clients also said it
would be helpful for the Program to do more case management work to help clients with
systems navigation. Finally, clients called for the Program to do more walk-abouts to look
out for members of the community who may be intoxicated, passed out, or in need of
supplies, support, or transportation.
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‘Just stopping and seeing people, like, let
everybody know that they're out there, and
they're watching and keeping an eye on us. And
if they see anything questionable, that client
might be too apprehensive or, like, reluctant to
ask, but if they were to be asked instead of
them having to request this.

I believe that the staff here do a great job of
what they can. But if you have dedicated case
managers, just to help point people in the right
direction, it would greatly, greatly help a lot of

people | believe.”

- Client Respondents

Yellowknife Street Outreach Program Staff

We spoke to staff of the Yellowknife Street Outreach Program about their experiences
working with the Program. Staff indicated they enjoyed their jobs because they felt they
were making a real impact by helping members of the street community stay safe. They
were aware they could make almost twice as much money working for one of the GNWT-
run shelters, but indicated they appreciate the particularities of their job with the van, such
as being out of an office setting and engaging with people in a face-to-face way. At the
same time, some staff said they had to work additional jobs to cover their expenses
because the pay is so low. Most of the staff we interviewed had worked for the Program
for less than a year.

Staff indicated the demand for their services varies significantly throughout the day and
the month. Generally, they receive very few calls between 10 a.m. and 2 p.m. After 2 p.m.,
most clients are awake and start to require transportation. After 4 p.m. the service starts
to get busier, and between 6 p.m. and 10 p.m. staff indicate they are so busy they do not
even have time for bathroom breaks. They also mentioned their service is much busier
when people receive money, such as income assistance, GST rebates, and child tax
payments. These influxes of money lead to 2-3 busy days, and sometimes up to a week
of increased demand.
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Staff mentioned internal challenges to running the Program. Particularly, they noted
inconsistencies between staff members regarding the scope of services offered to clients,
such as locations where some staff will drop clients and others will not. They said this is
challenging, because staff members who are firmer end up getting push-back from clients
and partner agencies when they are more strict than other workers. They also mentioned
staffing issues, such as co-workers not showing up to work reliably, which sometimes
leads to the van not being able to run. They mentioned there didn't seem to be
repercussions when staff failed to show up for scheduled shifts.

Regarding their interactions with businesses, staff said they will attend businesses at their
discretion, but did not like feeling as though they were being asked to “empty businesses
of homeless people”. They said they believe this should be the job of security staff, not
the Program. They also mentioned inconsistencies among people working in businesses.
For instance, they said employees one day might buy someone a tea and let them stay
in the business, while employees the next day will call the Program immediately to try to
get that person to leave. They said they believe there is a lack of understanding among
businesses about the scope of their services, especially understanding that their services
are based on consent. If a client refuses service, even if they are considered a “nuisance”
by a business, the Program cannot force them to go with the van. They also mentioned
they get backlash from the public if they leave a highly intoxicated person who has refused
service, since they do not realize the Program cannot force their services on someone if
that person refuses.

Staff also said they feel as though none of the service providers are “on the same team”,
since they all have different policies and procedures that can interfere with service
delivery of the Program. For example, the Day Shelter keeps a “sober-only list” of
individuals who are only welcome at the shelter when they are sober. Staff indicated that
individuals on this list are rarely sober, which means the Program has nowhere to bring
these individuals during daytime hours, so they need to leave them on the street. They
talked about an experience of one individual who was passed out downtown. This person
was on the “sober only” list at the Day Shelter, so they had to leave them on the street.
As a result, they received a number of calls from the public regarding this individual, but
the van had to continually refuse service. They also expressed frustration that their
Program seems to be the only service that will offer physical assistance to a client to
ambulate. They expressed feeling unsupported when they arrive at shelters and staff will
not help them bring a client through the doors, even if they are struggling with this task.

Staff of the Program mentioned there appeared to be changes in RCMP procedure
around when the police will respond to the Program’s calls for assistance, leading to
stress from being unsure when RCMP will attend to their calls. Staff suggested holding
regular meetings with key partners including the Salvation Army, Day Shelter, Sobering
Centre, Women'’s Shelter, and RCMP to discuss these challenges.
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Regarding future directions of the Program, staff indicated they believe having a
counselor or case manager on their team would be of great benefit to their clients. They
think someone providing case management would be able to help more clients than a
paramedic. They also think doing more walk-abouts in places where clients frequent, such
as along the trail system or downtown, would be a useful way to further reach out to the
street community.

Shelter Staff

We talked to staff who work at the four adult shelters in Yellowknife: the Yellowknife Day
Shelter, the Sobering Centre, the Salvation Army Men’s Emergency Shelter, and the
Yellowknife Women’s Centre Emergency Shelter. Each of these services has different
hours, mandates, and funding structures:

e The Yellowknife Day Shelter is operated by the GNWT and is open from 7 a.m. to
6 p.m. It is open to all genders and is a drop-in space for people to spend time
during the day.

e The Sobering Centre is primarily an overnight shelter for people who are
intoxicated and is also operated by the GNWT. It serves both men and women. It
opens at 4 p.m. daily, runs overnight, and closes at 8 a.m.

e The Salvation Army Men’s Emergency Shelter is an overnight shelter for men and
operates from 7 p.m. to 7 a.m. daily. It is an NGO run by the Salvation Army.

e The Yellowknife Women’s Centre Emergency Shelter is a shelter and drop-in
space for women experiencing homelessness and/ or escaping violence. The
shelter operates 24 hours per day and is an NGO run by the Yellowknife Women'’s
Society.

Currently, the different shelters use different data collection and management systems.
The Salvation Army and Women’s Centre use HIFIS (Homeless Individuals and Families
Information System), a database developed by the Federal Government for use by
homeless-serving organizations to collect data and coordinate client services across
organizations. The Sobering Centre and the Day Shelter use their own internal data
systems. This is because they are operated by the NTHSSA, and their data-sharing
guidelines do not allow client data to be shared with organizations external to the
NTHSSA.

All the shelters reported regularly interacting with the Street Outreach Program. The
Program transports people between shelters when their operations open and close (i.e.:
from the Day Shelter to the Salvation Army or Sobering Centre when the Day Shelter
closes). The Program also transports people from the Sobering Centre to the Salvation
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Army for dinner between 7 and 7:45 p.m., since the Sobering Centre provides snacks but
not meals. Shelter workers report that clients request they phone the Program regularly
if they require assistance getting to another location safely.

Shelter staff believe the Street Outreach Program is a very good program that provides
safety for clients, especially in extreme temperatures. It also could respond to calls that
happen outside of shelter hours. Shelter staff indicate the Program is reliable and
accessible for clients, even when it takes them a while to respond. They report the
Program decreases the need for RCMP and EMS. Some staff indicate they are more
likely to call the van than the RCMP for minor situations because the van responds faster.

Staff of the shelters discussed some challenges with the Program. They mentioned issues
that can occur when the Program transports a person to the shelter who is too intoxicated
for the shelter’s internal guidelines around intoxication. More than one shelter said the
Program sometimes drops clients off at the door rather than assisting them inside. They
feel this is problematic when the person is highly intoxicated, because that person either
may not make it inside safely, or they may be too inebriated to be accepted by the shelter,
which means that person is left outside. They said the Program is often so busy they just
drop clients outside and go, however, they used to phone in advance before dropping
people off. They think it would be helpful if they communicated information about clients
to shelter staff more often. This could help both in a day-to-day way by informing each
other about a client’s daily condition/ needs, and in an ongoing way by coordinating
services for clients across programs.

Shelter staff had many ideas about how the Program could improve their services to better
serve clients and address service gaps in the community. Like many others, they believe
the van needs to be more available, and available for longer hours. Many suggested there
should be at least two vans, and their hours should extend until midnight or later, or to
align with the times that shelters stop accepting clients. Some staff mentioned they had
seen job postings for the Program and they feel their pay is far too low and needs to be
increased. They said low pay leads to staff turnover, and better pay is needed to retain
workers, especially given how challenging the job can be. Many shelter staff believe
further training opportunities for Program staff would be beneficial. They specifically
mentioned de-escalation training, medical first aid, mental health first aid, and ASIST
suicide intervention.

Regarding future directions, shelter staff think the Program could be improved by
incorporating more outreach activities such as finding people, bringing people to
appointments (including appointments at the hospital), reminding people about court, and
informing clients if someone is looking for them. They mentioned that a good model for
this is the HELP (formerly DOAP) team in Calgary in that they track clients’ appointments
and will go out and find them to provide transport. Shelter staff also think it would be
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helpful if the Program did walk-abouts, especially after midnight. They feel this would
increase safety for the street community by looking out for people and would help build
rapport which can be leveraged to help de-escalate situations in public.

Shelter staff mentioned the Outreach Program is uniquely positioned to provide services
to people on the Southside. They indicated many people on the Southside don’t access
shelters or downtown resources, and some do not come to the Northside even in the
middle of winter. They believe if the program did walk-abouts in the Uptown area, people
would get to know them and build rapport, which would mean they could help connect
people to resources. They even suggested Adult Services could go with the van and
provide outreach for people in this population.

Yellowknife RCMP

RCMP said they are experiencing a significant staffing shortage, with only 53% of their
officer positions currently filled. They are changing their policing practices to avoid
criminalizing social issues like addictions and homelessness. They estimated that 70% of
the calls they receive are alcohol-related, however no criminal act is occurring. They also
feel it is counter-productive to attend in instances where a person may be loitering in or
near a business because they are homeless, but they are not committing a crime. In these
cases, they ask their dispatch to contact the Outreach Program to attend. RCMP said
they never phone the Program before noon, and the peak hours when they require the
van’s service is 4-6 p.m. when businesses and the mall are closing. They suggested the
ideal hours for the service would be noon to midnight. They also said the Program needs
a reliable vehicle, and a backup vehicle so there’'s a replacement when one van
experiences mechanical issues.

The RCMP highlighted the importance of proper resourcing and training to running a
successful program with the street community. They said their calls for service decreased
dramatically when the GNWT took over operation of the Day Shelter and Sobering Centre,
changing from approximately 5-10 calls for service per day to one call a week or less.
They attributed this change to proper de-escalation training mandated through
occupational health and safety, better pay, and subsequent retention of their staff. This
change in management reduced calls for service to both the shelters and the downtown
core overall.

RCMP officers indicated they have been following the recommendations of the
Independent Investigations Office (IIO) of British Columbia following a serious substance
use withdrawal emergency of a person in police cells. The IlO investigation report states
that “holding intoxicated persons in police cells [...] is an outdated practice and proven not
to provide adequate guarantees of their safety and health”. RCMP in Yellowknife
implement this recommendation by only placing intoxicated people in cells as a last resort.
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If they are called to respond to someone who is heavily intoxicated, they will try bringing
the person around to different shelters to see if there is space. RCMP indicated that
situations where a person is banned at every overnight shelter are rare, however, finding
space for people heavily intoxicated in the daytime is more challenging, especially for
men. This is because the Day Shelter does not accept people who are too intoxicated to
walk or stay conscious, and for homeless men in Yellowknife, the Day Shelter is the only
place they can go between the time when the Salvation Army closes at 7 a.m. and the
Sobering Centre opens at 4 p.m.

The RCMP staff interviewed
believes the Outreach
Program staff are “fantastic”,

“You could ask a person 200 times if they

and skilled at de-escalating need help, and it’s that 201st time that the
potentially hostile interactions person says ‘yeah, | actually need help
with intoxicated clients. today.”

However, they mentioned the

Program’s overall mandate - RCMP respondent,
seems to have shifted over regarding the value of outreach services
time, from greater wellness for on foot

the street community, to
becoming “purely a taxi
service”. They state the van
has great potential to offer
needed services to members of the street community if properly resourced.

In an ideal program, they suggest a “one-stop-shop” where a mental health nurse, a
paramedic, and a social worker are in the van to offer intake, mental health checks, and
connection to social service agencies. They also said foot patrols could be helpful
because this allows outreach workers to be a visible presence downtown, which leads to
building relationships with members of the street community.

Yellowknife Municipal Enforcement Division

We talked to the City’s Municipal Enforcement Division, who indicated they come into
contact with members of the street community in parks, city facilities, and on city buses
when they are called to attend. These calls have increased in recent years, including 2
recent incidents that required crisis response.

Municipal enforcement officers have no authority under the Liquor Act, and there are no
city bylaws on alcohol consumption, meaning they cannot confiscate alcohol or ticket
people for drinking in public. This is contrary to what many partner organizations, including
the RCMP, seem to understand. Municipal enforcement’s view is that increased
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enforcement won’t solve the problem of public intoxication, rather it will just move people
who are intoxicated to more remote areas. This is more dangerous for people since they
may not be seen if they experience a medical emergency. For this reason, municipal
enforcement has taken more of a community engagement approach in recent years. They
expressed a desire to help downtown feel safer, but said it isn’t their job to stop members
of the street community from drinking in public.

The main recommendation of municipal enforcement for the Program was to increase the
hours until at least midnight in order to better serve the needs of the street community,
and to increase public safety downtown.

Healthcare Staff

We spoke to representatives of those providing primary health care to members of the
street community in Yellowknife: Hospital management, nurses from the emergency
department and primary care areas, emergency and primary care physicians.

Hospital management indicated they face increasingly escalated interactions with
members of the street community. When the Day Shelter closes, people who are banned
from overnight shelters will go to the hospital because it is the only place where they can
find food and a warm place to sleep. Management says people have started arriving in
groups and using tactics to access services at the hospital, such as saying they are
visiting family, or they are having a mental health emergency. Some people also come
and sleep in chairs in the waiting room. When people with no reason to be at the hospital
are asked to leave is when violence is most likely to occur. They say RCMP is not the
solution in these scenarios, because a person causing harm will leave when the RCMP
arrive and return to the hospital once RCMP depart. The hospital believes people causing
disturbances need more support, and offering more wrap-around services to these
individuals would decrease incidents down the line. Additionally, they are working to have
all nurses trained in trauma-informed de-escalation to try to decrease the number of
escalated incidents with street-involved individuals.

Staff at the hospital report
calling the Street
Outreach Program “all
the time”. When the
Program is there to offer
transportation, people - Nurse at Stanton Hospital
are much more likely to
go peacefully when
asked to leave the
hospital. They say

“l want people to know how much we rely on
the services provided by the van.”
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workers with the Program have good relationships with clients, which also decreases the
chance of escalation. They believe the hours of the van are too short and they should be
available later in the evening. They also mentioned the ER is currently coordinating where
people are going to sleep each night. If the Program could do this, it would be very helpful
to decrease the workload of ER staff. When the Sobering Centre is open and the outreach
van is running, there are fewer people staying overnight in the ER. They also think it would
be helpful if the Program had scheduled times when the van would come by the hospital,
so staff could more reliably offer this as an option for people.

Medical Outreach Staff

Staff of the medical outreach team gave us a background of their services. Their team
consists of a physician and two nurses who provide outreach primary care to members
of the street community. They attend different shelters in Yellowknife three to four days
per week, as well as Spruce Bough supportive housing.

They said there are significant deficits in addiction management services in Yellowknife.
There is only funding for two detox beds at the hospital, which is not enough to meet
demand. Withdrawal management through the Salvation Army requires that people have
already self-detoxed, and their program has no medical oversight. In addition to having
no addiction treatment centres in the NWT, the process to access treatment in other
provinces is full of barriers for members of the street community. People must phone a
counselor first thing in the morning, which is an unreasonably difficult request for someone
who is homeless. Social workers at the hospital refuse to assist clients to get into
residential treatment, as they say it is not their job. This combination of factors makes it
nearly impossible for members of the street community to access detox and treatment
options.

Medical outreach staff pointed to the remarkable impact that stable shelter had for
unhoused people with addictions during Covid-19 lockdown. During this time, people
stayed at the Sobering Centre for 30 days. Cigarettes, alcohol, and cannabis were
brought in so that people would not have to leave the facility, which helped them avoid
covid. Everyone who was part of this program voluntarily reduced their substance use by
50% or more, including some individuals who ceased substance use entirely during this
time. In line with these results, medical outreach staff believe more supportive housing is
vital to helping people stabilize their addictions. Additionally, consistent lodging helps
clients maintain jobs and makes sure their medical needs are taken care of because staff
are monitoring their condition.

Medical outreach also pointed out that currently, people are not allowed to bring alcohol
into shelters, which means that they instead opt to drink all the alcohol they have before
entering the shelter, which is a much riskier practice. They believe that people should be
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able to safely store their alcohol in the shelter, which would give them more security and
decrease the risk of alcohol poisoning.

Regarding the Street Outreach Program, medical outreach staff said it is a vital service
available to Yellowknife’s street involved population. They pointed out that offering food
as part of the Program is important because people need calories to stay warm in the
cold. They also pointed out that they see a lot of staff turnover, staff pay is insufficient for
the work they do, and the staff need more training. They mentioned inconsistencies in the
van’s availability, the expectations of different van staff, and the application of policies
such as client confidentiality.

They believe extending
hours of the outreach van

into the late evening is “The outreach van is essential in a Northern

important to address environment.”

current gaps in services

when people are most -Medical Outreach Respondent
vulnerable to

environmental exposure.
They also think offering
outreach case
management/ system navigation services should be a priority of the Program. They
pointed out that other agencies which offer these services such as Integrated Case
Management and the Adult Services Outreach Worker are great, however, both services
require people to either attend an appointment at an office, or be at the shelter when the
worker is there. This does not reach the highest-needs clients, who may require a more
proactive approach to engagement. They also said transportation to appointments is a
current service gap in Yellowknife, since this is something their team is unable to do. They
believe this would be a very useful service for the Program to provide.

Yellowknife Fire and Ambulance Service

We spoke to members of the Yellowknife Fire and Ambulance Service about their
interactions with the street community and their perceptions of the Street Outreach
Program. Members of the service indicated the number of homeless individuals has
increased in the past few years, and the character of their interactions with the street
community have become more negative. They indicated there is significant population
growth within the street community when smaller communities are evacuated. Members
estimated the number of unhoused people increased by 100 individuals when Hay River
was evacuated. They also indicated many people who arrive in Yellowknife for medical
travel end up staying.
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Members expressed frustration that they are often called to attend to situations that are
not medical emergencies, either because people are misinformed about the ambulance’s
role, the Outreach Program is not able to offer a service, or members of the street
community have nowhere else to go. They indicate bystanders often call 911 when they
see someone on the street who may need help, but they don’t know what service they
need. They mentioned there should be more public education regarding when it is
appropriate to call the ambulance, particularly for places such as shelters, where they
receive frequent calls. They mentioned there is a common misconception among the
public, including within the street community, that if you arrive at the hospital in an
ambulance, you get priority treatment. Members of the service also said there is a need
for the Outreach Program to make their vehicles mobility-accessible. Currently, the
ambulance may be called to assist with transportation if a client has mobility needs.

Ambulance workers said they often are called to respond to members of the street
community who are banned from shelters and have nowhere else to go. One member of
the ambulance service described the following example, which they said happens nearly
every day:

“I find it a pretty common one that they say, oh, no, this guy’s kicked out of
the sobering centre. [...] Now they've called [the Outreach Program] and
[the Outreach Program] has nowhere to bring them, so they call us and
the guy doesn't have a medical emergency, but he can't go to the sobering
center. It's midnight, it's minus 40 outside. We're forced to transport to the
hospital, the hospital screens him and says, Oh, well, he clearly doesn't
need to be here. And then they call the RCMP. Having every single agency
involved in one person, [who really only needs] somewhere to go [...] it’s
wasting resources.”

As evidenced by the previous statement, many members believe shelters need to
coordinate to ensure that everyone has a place to go, in order to decrease the numbers
of expensive public resources which must be used when someone is banned from
shelters.

Members spoke strongly of the need for the Program to operate later at night, and ideally
24 hours per day. They said they receive many non-medical calls involving the street
community in the middle of the night, especially during cold weather. In these cases, the
person does not need medical or police interventions, but needs transportation to a safe
place. The ambulance is only allowed to transport people to the hospital, not to any other
location. In some instances, members describe having to break protocol and transport
people to a shelter because they have no other appropriate option. If the Program
operated during overnight hours, these calls would be diverted.
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Members of the service estimated more than 90% of the calls they receive regarding
members of the street community are alcohol-related, or mental health masked by
addictions. However, there is a lack of ongoing treatment for substance use in Yellowknife.
Members believe someone who could provide mental health and addictions support
would be a very useful part of the Program and would help to divert calls from the
ambulance service. They believe it's important to give people the right resources for the
right issues, and currently, people may need help, but not from an emergency medical
service.

EMS call data showed approximately 31% (n= 883) of all EMS calls in 2023 were related
to substance use. In one third (n=315) of those calls when EMS showed up they did not
find a patient present. Having more on-the-ground outreach workers could minimize these
incidents by verifying if EMS needs to be called and staying with the patient until they
arrive or by transporting the client if the Program can safely do so.

Businesses

We spoke to 15 businesses in the downtown core and uptown / Range Lake area of town
and 43 completed the online survey. Business owners had a series of concerns including
public safety and the lack of resources for street community members.

Many downtown businesses expressed the belief that there is more violence and few
resources available to address these incidents. Several businesses we interviewed said
they had increased their security measures (hiring security guards, installing cameras)
and 35 of 43 business survey respondents noted they had increased their security
measures. One individual told us they were spending upwards of six figures on security
measures.

Many businesses expressed frustration that police are slow to respond to calls for service
related to unhoused or street community members. Several stated they did not want to
call the police for non-criminal matters because they felt the RCMP’s time should be used
on actual criminal matters. Yet, businesses made it clear there needs to be a program
available when there are intoxicated people making a disturbance (yelling, highly
intoxicated). Some businesses called for public intoxication to be criminalized so that
police would respond.

A majority of business owners and staff believe there needs to be more services for street-
involved community members. Businesses stated there need to be more indoor places
for folks to gather and socialize, more public washrooms that are operated by the city,
and more supportive housing options to keep people housed. Several businesses noted
they do not blame the members of the street community for loitering in or near their
businesses since there is nowhere else for them to go. Others expressed frustration that
members of the street community are a nuisance.
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When asked about the Outreach Program businesses named several successes,
including that the Program is good at de-escalating situations. The Program was well
used by businesses, nearly 80% of survey respondents stated they had used it before.
Taxi drivers noted they will call the Program when they have a potential client who is too
inebriated for them to drive or has told them they cannot afford the ride. However,
businesses also named several challenges including the Program takes a long time to
arrive, and its hours are too short. When asked how it could be improved, businesses
advocated for the Program to take on more of a public safety role. The visitor information
centre told us they frequently get questions from tourists about whether it is safe
downtown due to visible public intoxication. They suggested that a more visible presence
downtown could help tourists feel safer if they know there are trained individuals available
to de-escalate potential situations. Other businesses noted that outreach workers doing
walking patrols could accompany and help people leave businesses when they are no
longer welcome and find them another safe place to stay. Including a focus on business
and community liaison within the Program could also be useful and could help more
business owners feel reassured that there is a service available to help.

Government Leaders

Government leaders were contacted to hear about the concerns their constituents are
bringing forward, and to learn about current government approaches to homelessness.
We were particularly interested in current strategies, priorities, and funding opportunities
around homelessness supports that could improve the sustainability of the Revised
Program.

We heard from several MLAs that the current government is focused on addressing
homelessness and public safety. Constituents have expressed concern about declining
public safety due to public intoxication and about the rising rates of homelessness in
Yellowknife. MLAs noted that those most at risk for violence are street community
members themselves and want to increase safety for all community members. MLAs are
aware that more people are coming to Yellowknife to access services due to a lack of
resources (such as shelters) in many of their home communities. They expressed hope
that the Revised Program could be used as a model that may be useful in other parts of
the Territory.

MLAs were also wary of duplication of services and aware of the current lack of
coordination between services. The Integrated Service Delivery and Coordinated Access
models are tools that should be used to address these concerns and minimize barriers
for clients to access services.

Yellowknife’s Mayor and City councilors noted similar concerns in relation to rising rates
of homelessness and stated that the residents of Yellowknife want action on this issue.
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They described impacts like public safety issues, downtown economic stagnation, and
population decline if the needs of those experiencing homelessness went unaddressed.
Councilors noted that support for the street community was critical to revitalizing
downtown for residents, businesses and tourism. They expressed frustration that the City
bears the responsibility for addressing homelessness, when a majority of unhoused
individuals in Yellowknife have moved to the municipality from other communities. They
called for the GNWT to increase funding for the Program and other services, such as
supportive housing and addiction services.
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Key Stakeholder Recommendations

Several key recommendations emerged from the various stakeholder interviews
described above:

1. Outreach Activities: Clients and partner agencies suggested that the Program
increase its outreach activities (such as relationship building, handing out snacks,
identifying client needs and goals, conducting intake, crisis counseling, and client
navigation). Clients suggested more outreach activities would address the
hesitation that some potential clients feel in “asking for help”. Partner agencies
pointed to the trusting relationships clients already have with the Program’s staff
and suggested increasing outreach activities could further foster that trust and
increase their access to services. Outreach activities could also include referrals
to other services (discussed below).

2. Referrals to Other Social Service Agencies: Clients and some partner agencies
noted that the Program is well set-up to provide referrals to other services. Clients
expressed a desire to be connected to other social service agencies through the
Program. In particular they requested access to substance use supports (detox,
AA, counseling services), housing options, case management, and support for
systems navigation. Partner agencies expressed hope that the Program could
provide referrals and connections to services through a “No Wrong Door”
approach.

3. Case Management: Clients indicated the need for more case management and
suggested the Program could assist with appointments, filling out forms, providing
reference letters, and accessing housing. Some partner agencies expressed
concern about the Program taking on a case management role because it could
lead to potential duplication of services with other agencies who do case
management (including Integrated Service Delivery and Adult Services). Utilizing
the approaches of Coordinated Access and Integrated Service Delivery to improve
communication and coordination between agencies would reduce the issue of
potential duplication.

4. Walk-Abouts or Foot Patrols: Clients, partner agencies, and businesses all
noted that the Program was well-positioned to do walk-abouts that could both act
to de-escalate situations outside of businesses and find clients who are intoxicated
and passed out and therefore unable to call the vehicle for a ride. Walk-abouts
could also be an opportunity for the outreach staff to build relationships with
businesses and members of the public to increase the perceived safety of
downtown. Businesses and the tourist association all noted that a more visible
presence of trained individuals who can de-escalate situations could reduce
concerns about public intoxication.
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5. Expanded Hours: Partner agencies, businesses, and clients described the need
for expanded Program hours, especially in the evening and overnight.

4.4.2 Demonstrated Practices from Programs in Other Jurisdiction

IN THIS SECTION:

e We reviewed program evaluations from various jurisdictions to
identify promising and established practices, these included:
transport services, a client-centered approach, dedicated
outreach workers, peer support workers, case management, and
coordinated intake with other agencies.

e We interviewed staff and managers at similar programs in other
jurisdictions. Staff and managers told us about the importance of
formal partnerships, peer support workers, outreach activities,
and building trusting relationships with clients.

To inform our recommendations and future program design, we completed an
environmental scan of existing outreach programs in Canadian cities. Through this
process we found evaluated programs with demonstrated successes including transport
services, using a client-centered approach, dedicated outreach workers, peer support
workers, case management, and coordinated intake with other agencies. The table below
outlines some of the evaluated findings from the various programs around Canada. Full
evaluation report titles can be found in the References section.
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Program Name
and Location

Key Findings

Downtown Outreach
Addiction Partnership
(DOAP) (now HELP
team), Calgary

Program receives referrals from EMS, Calgary Transit,
Animal/Bylaw, and Police as well as service providers,
businesses and the public. Provides food, clothing, harm
reduction supplies and harm reduction education; conducts
on-the-ground assessment of clients then takes them to safe
place/ health service; participates in case management
meetings with other service providers regarding high service
users. Evaluation determined that social return on investment
is $9.43 value for every $1 invested due to diverted 911 calls,
increased client and public safety.

Boyle Street Community
Services’ Street

Outreach, Edmonton

Evaluation found that the Program is crucial in helping clients
meet food, clothing, and transportation needs. With the
support of the Outreach Workers, clients show an
improvement in the areas of housing, food security, income,
identification and employment.

Downtown Nelson Street
Outreach, Nelson

Provided basic necessities (food, water), accompaniment to
appointments, and referrals for clients. 83% of surveyed street
population said street outreach helped them, 79% agreed with
the statement: “The Street Outreach Team makes me feel like
| have an advocate or “go-to person” in the downtown area
who can assist me to improve my situation.” Service calls to
police decreased during pilot years.

Saweyihtotan Mobile
Services, Saskatoon

Successful in connecting clients to housing and providing case
management. Culturally-relevant approach used which was
highlighted by clients (referred to as ‘relatives’ in the report). A
key strength of the project was bringing representatives of
different organizations and services, both frontline and
managerial, together for case management.

Toronto Encampment
Outreach, Toronto

Evaluation found that outreach activities to encampment
residents were highly beneficial for their survival and well-
being during COVID. Clients valued the provision of basic
necessities such as tents and food, and also the trusting
relationships they developed with outreach volunteers and
workers. Outreach success is attributed to the program's
frequent and consistent presence as well as workers
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Program Name
and Location

Key Findings

“flexibility, and responsiveness to residents’ input”. Evaluation
highlighted the importance of a coordinated response between
agencies and culturally relevant approaches.

Evaluation found that the street outreach nurse had a positive
Outreach Street Health, and life-saving impact on clients. Program increased access to
Cape Breton medical care for clients who had previous negative
experiences in health care settings.

Program focuses on distribution of harm reduction supplies.
Street Connections, Evaluation found partnership building between agencies is a
Winnipeg key requirement for program success and enables clients to

access harm reduction supplies from multiple partners.

Multi-agency peer-led outreach program specifically looking to
connect with BIPOC women. Program found that “engaging
people with lived expertise in the delivery of programs and
services can be a mutually beneficial experience for both the
agency providing the services as well as the front-line staff
delivering the supports [...] Peer workers often have extensive
skills and knowledge gained through life experiences that can
help us ensure that we are providing relevant resources and
services that will be beneficial to the people we serve.”

E Fry Mobile Outreach,
Toronto

We also interviewed staff and management from programs in other jurisdictions across
Canada. They highlighted key program elements that they believe increase their
programs’ success. These include: peer support workers, culturally-relevant and safe
care, and using outreach programs as part of the continuum of services provided to clients
through partnerships and data sharing agreements with other agencies that enable
ongoing case management.
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Program Name
and Location

Key Strengths

HELP Team staff members told us that the main goal of the
program is to reduce the impact of public intoxication on the
broader community. They operate a 24-hour service with 4 to 5
different teams each serving different areas of the city. The
team’s schedules depend on the needs of that area. The program
uses a centralized dispatch system and triage based on client
need and vulnerability. During quiet hours the program will go to
“hot spots” and engage with clients by providing referrals,
counseling, and case management. The program works to
connect clients to services while also addressing immediate
needs (such as providing supplies, food, and water). The success
of the program can be attributed to the internal infrastructure. The
program is part of a continuum of care approach, itis run by a
shelter that also has a detox program and housing programs. The
program does not refuse people based on past behaviour but
uses current presenting behaviours to determine whether to
provide services.

HELP Team (formerly
DOAP team), Calgary

We spoke with staff from the “Mainstreet Project” in Winnipeg.
The Project operates two types of outreach services: a van that
focuses on transporting clients, handing out food and clothing,
and relationship building, and a van that focuses on providing
mobile health services (STBBI testing), engaging with clients and

Main Street Project, . . . .
connecting clients to services. Designated case workers are

Winnipeg assigned to each van, but the Project has trained all of their staff
to do case work and so a lot of it is done by drivers or other
outreach staff on the vans. Van also has peer workers on it who
are primarily Indigenous and this helps increase client trust of the
Project.

We spoke with two different outreach services in Whitehorse, one

The Outreach Van run by the Council of First Nations and one run by Four

(Blood Ties Four Directions Blood Ties. The former program, Moccasin Mobile, is a

Directions) and pilot program that just started this winter. It came out of concerns

Moccasin Mobile related to downtown safety. The program is Indigenous run and

Outreach (Council of operates on a client centered model where the staff will work with

Yukon First Nations), clients to identify goals and then help them meet those goals

Whitehorse through advocacy, accompaniment, and connecting to services.

The latter program was created as a harm reduction outreach
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Program Name
and Location

Key Strengths

program focused on reducing overdose deaths. They have
mobile drug testing available on the van and work from 5:30 to
9:30 every night. They do not offer transport but drive around
building relationships with clients, distributing safe use supplies,
and harm reduction education. They are partnered with several
agencies around town who will come along with the van on
scheduled shifts to connect with clients, including an outreach
nurse, and workers from the fetal alcohol program. Staff at this
program highlighted the importance of peer workers and formal
partnerships with other agencies.

Buddy Bus, Port Hope
Ontario

We spoke with staff at the Buddy Bus Program in Port Hope,
Ontario. They run an outreach program out of a bus. During the
day, the bus operates as a building for outreach services, at night
it is transformed into a warming space. Staff noted a couple key
elements of the program: 1. Peer workers do outreach; this helps
build trust with the community. 2. They set up data sharing
agreements with partner organizations, this has allowed them to
integrate their program as part of a continuum of care model and
better refer/advocate for clients. Staff underscored the essential
role of peer workers, as one of the interviewed members stated
“if it's not peer informed, it's not for your peers. It's a band aid.”

BC Community
Paramedicine
Program, British
Columbia

Staff from the BC community paramedicine program told us that
its main focus is on chronic disease management and preventing
unnecessary 911 calls and hospital visits. Community
paramedics work closely with local health teams to fill gaps in
care. Clients are referred by physicians and then vetted and
scheduled by community paramedics based on urgency. They
mostly see clients in clinics and through home visits. The goal of
the program is to keep people safe in their home and augment
the care they are receiving from other healthcare professionals.
They highlighted that community paramedics should be included
in case management meetings alongside other agencies to be
most successful.
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4.5 What We are Not Recommending

IN THIS SECTION:

¢ We are not recommending a community care paramedic model
as access to acute or primary care services was not identified as
a key need by outreach clients, staff or partner agencies.

e We are not recommending the Program lead or fund public
health initiatives, as expertise in this area already exists within
the community.

e We are not recommending a mobile shelter service as these
initiatives are most effective in jurisdictions where there is not an
established shelter system.

e We are not recommending increased enforcement of the
Yellowknife street community by RCMP, Municipal Enforcement
Officers, or through the adoption of enforcement techniques by
the Outreach Program. Instead, we recommend the Program
adopt outreach activities focused on building relationships with
clients and providing clients with access to services.

There are a number of other program models and elements we considered, including
several that currently operate in other jurisdictions. Below we outline the rationale for why
these are not being recommended for the Yellowknife Street Outreach Program.

1. Community Care Paramedic Program

Community Care Paramedic Programs provide paramedic-led care, either practicing
independently or as part of a larger healthcare team. They usually focus on providing
preventative and primary care services to at-risk populations such as those with
medically-fragile conditions who live alone or with limited supports, or in rural locations
with limited healthcare access. The goal of these programs is usually to prevent their
conditions from worsening and requiring emergency department visits or hospital
admission.
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These programs also can serve street populations, either independently or as part of a
health outreach team. The exact scope depends on population needs and team
composition. Several studies have shown the benefits of these programs in preventing
emergency department visits and hospitalization of at-risk populations.

As part of this review, we interviewed the Yellowknife Fire and Ambulance Service, a
private paramedic provider service, and an existing program operating in British Columbia
to understand how this type of service could be integrated in Yellowknife. We also
reviewed a number of other programs across North America and conducted a basic
literature scan on program design and outcomes.

In the fall of 2023, the Yellowknife Women’s Society submitted a proposal for increased
program funding to include a community care paramedic as part of the outreach team.
Working with a private paramedic provider would allow them to quickly bring this service
to Yellowknife. Part of the role would allow more on-site assessments of clients to
determine if they require transport to the hospital, or if they could safely be taken to one
of the shelters. It could also provide more on-site health services for clients such as wound
dressings and basic care services and integrate with other existing health services within
the community.

However, the primary gap identified by the Women’s Society, and the basis to add this
service, was not providing medical care but rather the need for better case management
and coordination of services for clients. This is one of the stated objectives of the Street
Outreach Program that was not being met. The utilization of paramedics would provide a
trained professional with experience not only in care provision, but with an understanding
of other health and social agencies. Adding paramedics to the Outreach Program was
one of the fastest ways to be able to meet this need.

Access to acute or primary care services (i.e. for injuries) was not identified as a key
concern by outreach clients or from staff with the Outreach Program or at shelter
locations. A few clients discussed occasional minor injuries where bandages or simple
dressings would be helpful, but it was not frequently reported. Providing assessments of
clients whose condition requires a determination if they can safely go to a shelter or need
to go to the emergency department received mixed feedback. This was seen as an
occasional need, but there were concerns around the ability to properly assess clients
with this level of impairment and having the staff who could appropriately monitor them at
shelters for changes in their condition. It was felt if clients were experiencing a level of
impairment where the cause was uncertain (i.e. the client may have fallen and hit their
head) the assessment and monitoring should be done at a health facility. The outreach
nurses who work at the day shelter, as well as shelter staff, also did not see the pressing
need for standalone paramedic service on-site or with the Outreach Program itself. In
order for paramedics to transport patients, a specialized (and expensive) vehicle such as
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an ambulance would be required. Current city bylaws also restrict ambulance
transportation within city limits to the Yellowknife Fire Department. An amendment to city
bylaws as well as addressing jurisdictional issues on billing would be required to operate
this component of the service.

Case management services were identified as an important component in this review. We
are recommending this be enhanced through the addition of outreach and peer support
workers specifically dedicated to this role, specialized training, and increased
collaboration between agencies. These approaches are likely to have a greater long-term
impact on case management success, but it will take time to establish and implement
these roles.

Given the overall infrequent situations where clients could be appropriately provided
assessment and care that would reduce the need for EMS services and the burden on
the hospital emergency department, adding paramedic services for the provision of health
services as a component of the Yellowknife Street Outreach Program is not
recommended at this time. A service that provides expanded health services to the city
such as a community care paramedic program may have broader benefits, but we do not
believe including it as a core feature would provide substantial value to the Outreach
Program. We would encourage further investigation of this type of health service and how
it could support the entire community, including the street-involved population in
Yellowknife, but that analysis is outside of scope for this report.

2. Leading and Funding Public Health Initiatives

The current Terms of Reference for the Program indicate the Outreach Program should
provide access to harm reduction supplies, including condoms, safe inhalation kits, safe
injection kits, and naloxone kits. The Program reports distributing some of these supplies,
particularly pipe kits for safer drug inhalation. In the past they have purchased some harm
reduction supplies but have also received donated safe use kits and harm reduction
materials from public health for distribution. While we believe the Program can play a
central role in supporting harm reduction initiatives among the street community in
Yellowknife, we do not recommend the Program lead or fund these public health
initiatives.

There are currently public and population health experts who work within the Department
of Health and Social Services and the NTHSSA who have expertise to determine the
types of public health interventions that are needed, the supplies that should be provided,
and the populations that should be targeted with their efforts. Applying the collaborative
principles of Integrated Service Delivery, an effective role for the Program is to help action
this expertise, but not duplicate it. We believe the best strategy is to partner with existing
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experts to deliver intended outcomes, rather than putting resources toward leading and
funding these initiatives through the Outreach Program itself.

3. Mobile Shelter

We reviewed several programs that provided a mobile shelter or warming service. These
are usually provided by utilizing a customized bus or motorhome that provides a warm
space and may also house other staff, such as outreach workers, who can interact with
clients. The maijority of programs provided daytime services such as a place to get warm,
the provision of food, and access to outreach staff that assist with various interagency
coordination and the completion of forms and paperwork required to access services such
as income support. One program we reviewed also allowed clients to sleep overnight in
the bus.

These types of programs are particularly effective when there are no fixed shelter or
service locations close to where the needs are, where providing mobility of services are
required, and to add additional capacity for warming or sheltering in specific locations
where other options are not available or not feasible.

There is some argument to be made that Yellowknife street-involved clients who do not
come downtown - those who live on the “Southside” - could be better served with this type
of model. The acquisition costs for a suitable vehicle is only one component, but the
ongoing operating costs, particularly related to staffing, would be significant. The city has
a relatively small geographic footprint with short transportation times to most services.
Resources are likely better spent providing enhanced transportation and outreach
services to clients around the city, ensuring shelters and other services are accessible
and welcoming to all clients, and expanding capacity of existing shelter locations and
other services that serve this population.

4. Increased Enforcement

The perceived need for more enforcement services was identified during several business
interviews. The primary areas identified were concerns related to the public consumption
of alcohol, noise disturbances, and physical altercations.

Municipal Enforcement Officers are peace officers with the scope of enforcing city bylaws,
the Highway Traffic Act, and the Dog Act. They can issue citations for violations under
these acts and bylaws and can also ticket or remove people who are loitering in city
facilities, parks, or on the bus. There is no city provision prohibiting public alcohol
consumption, and officers have no authority to enforce the Liquor Act or other criminal
code violations such as mischief or assault.
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Both the RCMP and Municipal Enforcement expressed that criminalization of substance
use was unlikely to have a positive effect, and in fact, could make it more dangerous. This
approach could cause people to consume in more covert locations where there is a higher
risk of harm. There is also the risk of escalation by taking an enforcement stance with
some of these matters, particularly with individuals who have negative experiences with
law enforcement.

The detrimental impact of enforcement and criminal approaches to homelessness and
substance use was also expressed in the recent report, Over-policed and Under-
protected, on unhoused Indigenous women’s experience with RCMP in the NWT. The
report authors note that “the criminalization of homelessness is a form of discrimination
against Indigenous women, and one that feeds the cycle of under-protection and over-
policing” (p. 46). The report found that RCMP are not “ready or trained to provide culturally
competent, trauma-informed services” and this can result in “escalation rather than de-
escalation, over-criminalization rather than adequate support, and continued failure to
protect unhoused Indigenous women from harm” (p. 70).

What is likely to have a more positive effect is the trust and relationship building developed
between outreach workers, clients of the service, partner agencies, and the broader
community. Ongoing training in trauma-informed de-escalation skills will likely have added
positive benefits. This approach can facilitate cooperation of clients in transporting them
to a shelter location, allow for de-escalation of situations, and help to identify appropriate
situations where RCMP or EMS response is required.

It is outside of the scope of this review to determine the appropriate role for law
enforcement. Based on the successes of other programs, it should be expected that some
of the issues faced in this area can be mitigated by providing an increased outreach role,
particularly with on-the-ground walk-abouts with trained workers and peer support
expertise. If outreach teams are able to effectively de-escalate situations (and potentially
prevent escalation caused by enforcement presence) it can free up enforcement staff to
respond where they are appropriately needed.

It is important to emphasize that outreach teams should not take on any type of
enforcement or security role and continue to not to engage physically with clients except
in the following situations:

e Standard non-violent crisis intervention self-defense measures can be utilized to
protect a worker's own safety when there is an immediate physical threat that
cannot be otherwise mitigated, and

e Assisting with supporting or transferring clients who may have mobility limitations
due to physical or substance-related impairments where this assistance can be
safely provided, and staff have been appropriately trained.
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4.6 Recommendation Details

IN THIS SECTION:

e We recommend the program receive an increased level of multi-
year core funding, improve governance and managerial support,
and integrate the Program into a coordinated response on
homelessness.

e We provide detailed recommendations on a phased approach to
optimizing Program operations.

o Phase One includes recommendations on: ensuring
reliable transportation, adjusting program hours,
increasing awareness of the Program's mandates, making
the Program more recognizable, data collection, enhanced
staff training and compensation, and developing and
implementing program policies and procedures.

o Phase Two recommendations include: hiring an outreach
worker, a peer support worker, creating formal
partnerships with other agencies, and optimizing the
Program through a triage and dispatch process.
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Summary of Recommendations: Program Goals

Goal 1:

Client Safety

Goal 2:
Community
Safety

Goal 3:

Client Access to

Resources

Meet safety needs of
clients through
transportation and

De-escalate
situations involving
members of the
Yellowknife street
community in
public spaces.

Improve client’s access to

resources through

relationship building and

referrals.

Description providing basic
necessities.
Adequately staffed,
reliable transportation

Primary service provides safe

Elements rides during times

that meet demand.

Program engages
in de-escalation
activities through
proper training and
walk-abouts.

Program engages in
relationship building
activities, helps clients
identify goals, and
connects clients to
services.
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Summary of Recommendations: Responsibilities & Actions

Goal 1:

Client Safety

Goal 2:
Community
Safety

Goal 3:
Client Access to
Resources

Recommendatio
ns to the
City/Funder:
Funding and
Governance

Adequate multi-year core funding

Strong governance and managerial support

Integrate the Program into a coordinate response to homelessness

Recommendatio
ns for Program
Operation

Access to second
vehicle

Regularly scheduled
maintenance

Enhanced program
hours

Adjusted shift change
hours

Staff training

Fair staff
compensation
Implement policies
Establish procedures
Increase awareness
of mandate and
services
Recognizability of
Program

Develop partnerships
with partner agencies

Enhance Program
through Efficient
Dispatch

Data collection,
sharing, and ongoing
evaluation

Enhanced program
hours

Staff training

Fair staff
compensation
Establish
procedures
Implement policies
Increase
awareness of
mandate and
services
Recognizability of
Program

Increase outreach
capacity

Enhance Program

through Efficient
Dispatch

Enhanced program hours
Staff training

Fair staff compensation
Establish procedures
Implement clear policies

Increase awareness of
mandate and services

Dedicated outreach
worker

Dedicated peer support
worker

Develop partnerships with
partner agencies

Coordinated delivery of
services between partners

YELLOWKNIFE STREET OUTREACH PROGRAM EVALUATION & DESIGN RECOMMENDATIONS



4.6.1 Recommendation to the City and/or Funder(s): Funding and
Governance

The City and/or Funder(s) will play a key role in ensuring the success of the Program
through funding, governance, and operational support. If these recommendations are not
fulfilled, it will be difficult for the Operational Recommendations to be implemented
effectively.

Recommendation 1.1: Increased Multi-Year Core Funding

Identified Need: The Program is currently operating on year-to-year funding. This
funding arrangement makes it difficult if not impossible for an agency to retain and train
staff, maintain high quality service delivery, invest in programs and infrastructure, and
otherwise effectively plan for the Program’s future.

Recommendation: We recommend the Street Outreach Program receive a minimum of
3 years of guaranteed funding with a 2-year renewal option in line with best practices for
NGO funding. To reduce the operating agency’s administrative burden the City should
act as the coordinating body for funding. We recommend the City of Yellowknife act in a
coordinating role with the following agencies and departments to determine funding
sources:

e GNWT Department of Executive and Indigenous Affairs (governmental lead on
Integrated Service Delivery initiatives)

e NWT Housing Corporation
e Status of Women Council
e Women and Gender Equity

e Northwest Territories Health and Social Services Authority and the GNWT
Department of Health and Social Services (potential funding discussions: chronic
disease, primary care, home care, and palliative care programs)

Recommendation 1.2: Strong Governance and Managerial Support

Identified Need: Collaborations between NGOs and governments can be a cost-effective
way to provide services when strong governance and accountability frameworks are in
place. However, NGOs may not have the managerial, implementation, and evaluation
capacity to develop and implement policies, procedures, and to utilize program data for
program improvement and optimization.

YELLOWKNIFE STREET OUTREACH PROGRAM EVALUATION & DESIGN RECOMMENDATIONS



Identified Need: There is a lack of shared understanding of the Program’s objectives
between the funder and the operating agency. The current Terms of Reference do not
accurately reflect the activities of the program, nor are they realistic given the scope of
activities and the allocated funding.

Recommendation: We recommend the City support the operating agency to create
appropriate governance and managerial infrastructure to meet the Program’s goals. This
support could include funding a program management or implementation expert. The
roles and responsibilities of the City and the operating agency should be formalized in an
agreement. The City must ensure the operating agency has developed and can
successfully implement the following frameworks, policies, and procedures:

1. Aplan for staff retention and training.

2. Program policies and procedures.

3. Partnerships and data sharing agreements with partner agencies.
4. A clear accountability framework.
5

. Amonitoring and evaluation plan detailing how the Program will report back to the
City or other funders and adjust to meet client needs.

Recommendation 1.3: Coordinated Response Integration

Identified Need: The Program must be part of a larger response to homelessness to
ensure success in meeting its goals. Staff and partner agencies expressed frustration at
the lack of coordination and communication between agencies. The City is in the process
of implementing a Coordinated Access approach to homelessness and the Program can
play a key role in this.

Recommendation: As the coordinating body around homelessness, the City should
integrate the Outreach Program into its broader responses to homelessness. This could
include:

¢ Including the Program or its operating agency in current working groups on
homelessness such as the Community Advisory Board for Reaching Home

e Requiring the Program to utilize the same data reporting software (HIFIS) as other
agencies within the City.

e Creating data sharing agreements between various agencies serving unhoused
individuals in Yellowknife to enable case management.
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e Coordinating working group meetings between front-line staff at the different
agencies to conduct case management for complex clients and identify gaps in
service.

e Coordinating working group meetings with the management or administrators of
different agencies to align programs and services.

4.6.2 Operational Recommendations: Core Program Elements

The following recommendations are based on program operations and are geared
towards the operating agency; the required City/Funder support for these
recommendations are outlined above. We recommend a phased approach (unless the
operator has funding and capacity for simultaneous implementation):

e Phase 1 will focus on ensuring the Program is able to serve clients needs through
internal capacity building.

e Phase 2 will focus on enhancing the services to meet the outreach and other needs
identified in the evaluation.

Phase One Activities: Strengthen Core Program

The Program provides an essential service to the Yellowknife community. As described in
the evaluation above, resource limitations, internal challenges, and external factors
influence the Program’s ability to offer the quality of service required. These
recommendations address the challenges currently facing the Program. Some of the
recommendations can be implemented with Ilimited resources (“‘immediately
implementable recommendations”) while others require longer-term investments to be
operationalized (“progressively implementable recommendations”). We have split the
phased recommendations into these two categories.

Immediately Implementable Recommendations:

I Recommendation 2.1: Reliable Client Transportation to Safe Locations

Identified Need: Transportation to safe locations is a fundamental program element. It
has experienced regular interruptions in service due to mechanical issues.

Recommendation: To ensure ongoing reliable and sustainable transportation services
are available to clients, we recommend:

e The Program utilize reliable vehicles and ensure routine maintenance is
proactively performed. This can be scheduled during warmer months (June-
August) when there is less impact of reduced services.
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e The Program has access to a second vehicle for use (through purchase, lease, or
loan) when the primary vehicle is out of service for mechanical reasons.

e The primary vehicle must be wheelchair accessible.

Recommendation 2.2: Program Hours and Shift Change Hours

Identified Need: The Program’s hours of operation do not adequately meet the needs of
clients, businesses, and partner agencies. In particular, the Program is not available late
at night when clients and businesses identify increases in escalated behavior and more
dangerous conditions (i.e. extreme cold, fewer available indoor locations). Businesses
and partner agencies noted that the Program changed shifts during high need hours when
the businesses are closing and the Day Shelter is closing (between 5 p.m. to 6:30 p.m.).
Shift changes should be implemented in a method that minimizes the operational impacts
on the Program.

Identified Need: Stakeholders expressed frustration that the van is not on the road in the
morning during their advertised hours. Staff indicated they use the first 30-40 minutes of
their shift to cook food for distribution, so they are not on the road at that time.

Recommendations:

e We recommend the Program operate from 12 noon to midnight to better serve the
needs of clients, businesses, and partner agencies.

e The Program alters the time of shift change, or does it in a way that minimizes the
impact on services between the peak hours of 5 p.m. and 6:30 p.m.

e Staff should not perform tasks that keep them off the road, such as food
preparation, during advertised transportation hours.

e Ashared calendar of operations should be maintained and shared between partner
organizations to understand hours of service, planned reductions, and to know
what services are available depending on the time of day or day of week.
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Recommendation 2.3: Awareness of the Program’s Mandate and Services

Identified Need: Business, partner agency, and client stakeholders all expressed
confusion about what services the Program offers. This included whether staff were
allowed to enter buildings to collect clients, how much assistance could be provided to
clients with mobility, and if Program staff can compel clients to leave a certain location.

There was also feedback from clients and other stakeholders that more Indigenous staff
members should be employed by the program. However, it was identified that most
Program staff identify as Indigenous.

Recommendation: The Program should develop a communications strategy to promote
understanding of the Program’s mandate, services, and staff. This can include hours of
service, how to contact the Program, reasons to contact the Program, and situations that
should immediately be referred to EMS or police services. Part of this strategy can be to
introduce Program staff to the public, such as in featured profiles that highlight the skills
and background of the Program staff. Specific activities could include:

e Distributing materials outlining the active hours of operation, the mandate and
activities of the Program, information on when to call the Outreach Program and
when to call EMS or the RCMP.#

e Provide real-time updates of current Program status, such as a recorded voicemail
message, social media posts, and formal communications with service changes to
partner agencies.

e With staff consent, introduce the Program’s staff to the community through social
media or email newsletters.

Recommendation 2.4: Recognizable Program Staff and Vehicles

Identified Need: While the Program is well known in Yellowknife, the Program staff and
vehicle are not always recognizable as a part of the Street Outreach Program. Partner
agencies expressed concern that the Program is not always identifiable driving around
town. Business and partner agency stakeholders noted that a more visible outreach
presence could decrease public safety concerns related to intoxication and escalated
behaviors. Staff also expressed concern that they were not identifiable as Program staff
by clients who are unfamiliar with the Program. Finally, clients expressed concern for
others who had experienced residential schools and may be triggered getting into an
unidentifiable van with strangers.

4 Services in other jurisdictions have created similar marketing materials that can be used as a model. See
for example: https://alphahousecalgary.com/when-to-call-doap-and-when-not-to-call-doap/.
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Recommendation: We recommend making the Program more recognizable to ensure
clients are aware of who Program staff are, provide a more visible presence around town,
and convey professionalism to clients and partner agencies. To do so we recommend:

o Staff should wear identifiable clothing items while on shift (e.g. uniform, vests, ball
caps) that provide identification without giving the appearance of an enforcement
agency.

e The Outreach vehicles should be clearly identifiable through signage on the vehicle
and other markings. Lighting that improves visibility and complies with applicable
regulations for non-emergency response vehicles should also be considered.

Progressively Implementable Recommendations: The following recommendations
may require more time and resources to achieve but concrete efforts should be made to
ensure these are completed in Phase One of the Revised Program.

Recommendation 2.5: Data Collection, Sharing, and Ongoing Program
Evaluation

Identified Need: To understand program operations, service levels, and the impact of the
Outreach Program on clients and the community, data must be collected and utilized in a
purposeful way that supports these objectives. Collecting data requires time, effort, and
cost. Information should only be collected with an explicit purpose to support client care,
understand program performance, and in continuous quality improvement. Methods to
coordinate efforts and referrals between service providers is also currently a significant

gap.

The transportation component of the Street Outreach Program collects data on the
number of rides provided to clients as well as some data around the time of day, start and
end location, gender of client, and how the Program was contacted (i.e. by the client, by
the RCMP or EMS). Limited data is available for Program operations, such as the number
of days the Outreach van did not operate due to mechanical or staffing reasons. There is
no data related to any client referrals or other interventions.

The current method of data collection is quite labour intensive. Program staff providing
rides collect the names of clients and where they were picked up and dropped off on a
tablet, and on a weekly basis the supervisor manually counts and enters this information
into a spreadsheet to create program statistics. This data is not otherwise utilized or
connected with any other service provision for clients by other agencies. This process
should be updated to reduce workload and could be accomplished by using simple data
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entry forms on tablets. Longer-term analysis using GPS tracking data from the vehicles
should be used to make informed program decisions including adjustment of hours and
locations of service based on the needs of clients and partner organizations.

The federal government’'s Reaching Home program requires reporting on service
utilization and coordination. It provides a software platform called the Homeless
Individuals and Families Information System (HIFIS) as “a comprehensive data collection
and case management system, HIFIS enables participating service providers within the
same community to access, collect, and share local real-time homelessness data to
ensure individuals and families accessing services are prioritized and referred to
appropriate services at the correct time.”

The lack of data collection, sharing, and usage between service providers hinders the
Program’s ability to understand if it is meeting its mandate, its ability to refer individuals
to programs, and to minimize duplication of services. With an increased role in client
outreach and service coordination between agencies by the Outreach Program,
understanding the activities, referrals, and other services accessed by clients is a critical
need to effectively undertake this role. This requires consistent utilization of case
management processes and data systems in order to share this information between the
various service agencies that serve the population.

Recommendation: The Program should be required to collect and report on measures
in the following categories:

e Program Operational Data: indicates the Program’s ability to provide the service
as expected and can include measures such as operational uptime (scheduled
service hours minus the number of hours or days the program was not operational
due to mechanical or staffing issues), staff vacancy and absenteeism rate, the
percentage of required operational policies established, and the number of staff
who have completed required training.

e Client Management and Service Coordination: data that enables services
integration within and between agencies to track a roster of clients served, the
types of services utilized, referrals made and completed, and unmet needs of
individuals. This data would be collected and maintained in a client case
management system (such as HIFIS). It should be noted that client management
software often does not meet the needs of program management tracking, such
as details on how the service is operating.

e Program Output Statistics: provides information on the number of services
provided to clients such as rides (including ride details such as time of day, origin,
and destination), referrals to other services, de-escalations, the number and type
of harm reduction supplies distributed. Time to respond (particularly to urgent
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needs) should be monitored and benchmarked within a call triaging process.
Measures should also include if front-line and supervisory staff participate in
operational and client-level interagency groups (such as Coordinated Access
Working Groups).

Program Outcome Indicators: demonstrate the impact of the program such as a
decrease in transportation or response by RCMP/EMS in appropriate cases,
reduction in time to accessing services, and number of people who were
successfully provided housing options.

Program Experience Indicators: indicate the perception of the quality of the
program and impact through satisfaction measures from clients, partner agencies,
businesses, and the public.

Program Financial Measures: monitors how program resources are spent
including budgeted vs. actual spending on program activities (i.e. ensuring
percentage of funding to client-facing activities is maintained), and links closely to
a number of the other measures to help understand value for investment.

Recommendations on specific data elements and program measures will be provided in
a separate companion report detailing a program evaluation framework and logic model.

Recommendation 2.6: Staff Training

Identified Need: There is a lack of consistency in the training and orientation to policies
and procedures staff receive. This contributes to an inconsistent understanding of
Program service by staff, clients, and the public, and inconsistent quality of those
services.

Recommendation: Ensure all staff receive consistent onboarding and training and offer
regular skill upgrading to equip staff to provide safe, comprehensive care that addresses
the complexity of client needs and manages potentially high-risk situations.

All staff must receive the following training at the start of employment before
providing client services:

o Program orientation (policies and procedures, safety orientation, data entry,
and confidentiality)

o Safe lifting
o First aid and CPR

o WHMIS (Workplace Hazardous Materials Information System)
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o Personal Protective Equipment Use & Biohazard Safety
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Within 1 year of hire we recommend all staff receive the following training.:

o HIFIS Training

o De-escalation training or non-violent crisis intervention (e.g. Verbal Judo)
o Trauma-informed service (with emphasis on colonial violence and trauma)
o Naloxone Administration

o Psychological first aid

o Suicide Intervention

o Nonviolent Communication and Active Listening

o Cultural safety training

Ideally the second list of training activities would be completed in a shorter period,
but the reality of maintaining program operations and accessing available training
opportunities combined with staff onboarding needs to be considered. Staff who
have not received all training should be paired with an experienced, fully-trained
staff member at all times.

The following training programs should be provided on a rolling basis to staff to
ensure ongoing skill development:

o Motivational interviewing
o Self-care and burn-out prevention for front-line staff

Where possible, we recommend the Program seek out partnerships with other
social service agencies (i.e. Salvation Army, Sobering Centre, Women’s Centre,
YWCA, NTHSSA/Stanton Territorial Hospital, etc.) to share in training opportunities
to minimize direct costs to the Program and enhance consistency between partner
agencies.

If food preparation continues to be an activity undertaken by the Program, food
safety training should be provided to staff.
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Recommendation 2.7: Staff Compensation

Identified Need: The Program experiences high staff turnover. This challenges the
success of the Program due to required training, orientation, and operational expertise
that comes with that experience. Staff retention contributes to strong relationships with
clients, other agencies, and increases institutional capacity.

Recommendation: Staff compensation should offer a living wage, and be competitive
with similar positions where the service is operated by a government agency.

e Using the Yellowknife Living Wage Calculator® and GNWT salary ranges® for
similar positions, we have established recommended salaries that we believe are
both liveable and competitive. To determine these rates we used equivalent GNWT
job descriptions as a starting benchmark and calculated hourly rates at 85% of the
evaluated pay range of these positions (including a 2.5% annual base increase in-
line with our budget assumptions). More details on methodology is included in the
budget notes of the Funding Proposal section of this report (section 5).

e The operating organization should consider how they can train staff into the
positions by allowing employees with less experience to safely work in an on-the-
job training role with other experienced staff members. By completing the required
training, gaining experience, and demonstrating competency in the role, staff can
move into “full” positions over a period of time (i.e. 6-24 months). Pay levels can
reflect staff progression and experience.

Recommendation 2.8: Program Procedures to Address Efficiency

Identified Need: We determined inefficiencies in three main areas of the Program. First,
while staff noted there is a basic triaging system there are not enough protocols in place
to enable the triaging system to operate effectively. For example, when staff answer calls,
there is not a standardized list of questions enabling them to make decisions about
prioritization. Stakeholders across all five groups noted that the Program response time
can be slow in urgent situations (i.e. someone outside in the cold) because it is busy on
other less-urgent calls. Second, staff noted that there are no standard procedures for what

5The 2022 Living Wage was determined at $26.48 for a single adult with a child in Yellowknife. Since 2022
the cost of living has increased considerably with a 10.7% increase in food costs according to the consumer
price index between August 2022 and August 2023. As such, we recommend the salary reflect this inflated
cost of living.

6 GNWT Salary levels were determined by comparing the job description for similar positions at the GNWT.
We have determined the front-line Program staff should be paid at Level 9 which is in-line with Shelter
Workers employed by the GNWT/NTHSSA. More details are provided in the budget section. We have based
our recommendation off of 85% of the GNWT levels to make the compensation comparable to other private
sector positions.
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activities they should do during times with low call volume. At the same time, some partner
agencies reported the perception that the vehicle is conducting fewer patrols around town
looking for clients without being called. A number of clients reported that the van is
unsanitary, and staff indicated that first aid supplies were not always stocked. Activities
like these could be completed during low-call volume times. Third, clients, partner
agencies, and businesses expressed frustration that staff often do not return voicemails,
or they cannot leave a message because the voicemail is full.

Recommendation: Implement the Following Three Procedures

e Triaging: Design and train staff on a clear triaging system to decide which calls
the Program will prioritize. This should include a standard set of questions to
determine the urgency of the call and a set procedure on how to respond to
different levels of call urgency. Call and ride data, as well as GPS data from the
vehicles should be used to inform a more robust triaging and dispatch process as
part of program improvement. We provide more details on how this system can
evolve in Recommendation 2.11: Continue to Improve the Program through
Reviewing and Developing Efficient Dispatch.

e Low Call Volume Activities: During times of low call volume, we recommend staff
time is primarily used to engage in outreach activities such as walk-abouts to seek
out and build relationships with people who may not otherwise access services.
Secondarily, staff could use this time to clean the vehicle and replenish supplies in
the van (first aid, harm reduction, snacks, etc.) or work on training activities.

e Communication: We recommend that a more robust communications process
and system be implemented. Immediately, procedures can be implemented to
ensure that calls that go to voicemail are returned in a timely manner. Alternatively,
staff may choose to disable the voicemail function and instead have a clear
message for callers indicating that staff are engaged with another client and to
phone again to reach the Program. As part of program improvement, the goal
should be to develop and implement a more robust technology-supported
communication system that would allow clients and the public to know the current
operational status of the van, an estimated time of arrival at the location, and
methods to distribute call volume to other support methods, such as a shared
dispatch model.
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I Recommendation 2.9: Consistent Program Policies

Identified Need: The Program does not appear to have a consistently implemented set
of policies and procedures. This leads to inconsistent service delivery and confusion
about the Program’s mandate and services.

Recommendation: We recommend the Program develop a set of policies and
procedures and train staff to comply with these policies to ensure consistent delivery of
quality service.

e |If the organization lacks the capacity to develop and implement policies and
procedures, support should be provided to assist with this such as a one-time
implementation funding grant.

e At a minimum we believe the following policies should be developed:

o Service Delivery Policy: A clear policy outlining what services the Program
offers and does not offer. This should include the acceptable drop-off
locations for clients, when a client is allowed to be dropped off at a private
residence, and the limits of service.

o Client Safety Policy: This policy should outline what to do in crisis
situations when a client’'s safety is at risk, including when staff should
request assistance from RCMP or EMS.

o Restriction of Client Services Policy: This policy should be client-
centered and focused on current behavior. In line with current research on
punitive approaches to behavior change, we recommend against instituting
life-time or long-term bans for clients, rather their current presenting
behavior should be used to decide whether or not that client is refused
service.

o Job Description for Staff: The job description should be updated to reflect
accurate staff roles, responsibilities, training and expectations.

o Harassment and Violence Policy (for staff): A clear policy defining
harassment and violence and reporting procedures with appropriate follow-
up methods for incident reports.

o Staff Safety Policy, Training, and Reporting: This policy should outline
what to do in crisis situations when a staff member's safety is at risk,
including when to request assistance from RCMP or EMS. Tools to increase
safety include live GPS tracking of vehicles and dash and interior cameras.
Data should be collected through incident reports for review and follow-up
to continuously enhance staff and client safety.
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Phase Two Activities: Program Enhancement and Increased Capacity
for Outreach Services

Once the activities in phase one are completed, we recommend that the Program be
enhanced to increase clients’ access to services, address community safety concerns,
and better meet client and other stakeholder needs. The Program currently interacts with
high-risk individuals with complex needs who may be banned from other social service
agencies such as the Day Shelter, Sobering Centre, or Salvation Army. The Program also
has the ability to interface with people who stay on the Southside, who were identified by
service providers as people who stay in tents year-round and do not access services
downtown. The Program is well trusted by other members of the public and partner
agencies. The positive public perception and trusting relationship it has established with
the Yellowknife community means the Program is already well positioned to take on more
outreach activities. As such, we recommend that Program activities be expanded and
resourced to meet the needs of Yellowknife residents.

I Recommendation 2.10: Outreach Capacity

Identified Need: Clients described barriers to accessing social service agencies,
including lack of knowledge about the services available, fear and distrust of services,
and difficulty managing appointments with various services. Partner agencies noted that
there is a proportion of the street community population that have complex needs, are
frequently banned from shelters, and are less likely to access services downtown, but
who do interact with the Outreach Program. Businesses noted increasing incidents of
public disturbances and open consumption of alcohol and called for more services that
would address these disturbances. RCMP and EMS described a high number of calls
related to public intoxication and disturbances and called for more access for services for
members of the Yellowknife street community.

Recommendation: Once it is better resourced and has strengthened its core program
components through the recommendations outlined in Phase 1, the Program is well
positioned to address barriers to accessing social service agencies and address
community safety concerns related to intoxication. The trusting relationship that exists
between clients and Program staff would make warm handoffs and referrals to programs
easier. Further, a more visible presence of an outreach team could address community
safety concerns related to intoxication and escalated behaviour. To that end we
recommend the program:

e Hire Dedicated Full-time Outreach Staff to engage in outreach activities during
peak hours of need. The outreach staff should be hired and phased in during Year
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1 (by month 9 of Year 1) to allow the new staff member time to establish the
outreach program, develop policies and procedures, build partnerships with other
organizations, learning from and with a peer support worker, and identifying
community needs. This worker will engage in outreach activities including:

o Foot patrols in the downtown core where public safety concerns have been
identified, to be a visible presence for clients and the public, and to de-
escalate situations of concern.

o Outreach activities: Relationship building with clients, businesses, and the
public, crisis counseling, motivational interviewing, identifying client goals,
appointments, referrals and client navigation.

Hire a Peer Support Worker: Our findings indicated a strong sense of community
and trust within the Yellowknife street community. We recommend building on this
strength by adding a peer worker to the Outreach team. Other jurisdictions,
including Whitehorse, Winnipeg, and Sudbury have had demonstrated successes
integrating peer support workers into their programs. Peer workers offer lived and
living expertise, community knowledge, and help to foster trust with clients making
them invaluable members of the team. The peer support worker role can be
introduced either initially or as program capacity and allows such as a part-time
role in the first or second year and transition to full-time as it becomes more
integrated into the program. The peer worker should be compensated at a similar
level and receive the same training as other outreach Program Staff.

Utilize a dedicated Outreach Worker vehicle: This would allow the outreach
team a base of operations when out in the community, a warm location to interact
with clients, and can serve as an additional transport vehicle during peak periods
or when the primary vehicle is off the road for maintenance or other reasons.

“In my culture, you can’t leave anybody on the
street. They pick them up off the ground and
bring them to somewhere safe.”

-Client Respondent
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Recommendation 2.11: Formal Partnerships with Other Social Service
Agencies

Identified Need: Partner agencies and staff noted that there is limited communication
between the Program and other partners, and often confusion over the roles,
responsibilities, and needs of each agency.

Recommendation: To enable the Program staff (in particular, the outreach worker) to
make the best referrals, formal partnerships should be created with priority partners.

e Partnerships agreements should outline the responsibilities, roles, and terms of
engagement with priority partners. They should also include data sharing
agreements, regular front-line staff working group meetings to conduct case
management for complex needs clients, and regular director/managerial level
meetings to ensure alignment of service between agencies.

e Information sharing agreements should be created between Partner organizations
to establish which information about clients can be shared between agencies and
then agencies should meet on a regular basis to identify gaps in service delivery
and share information on current services.

¢ In line with best practices in other jurisdictions, we recommend inviting partner
agencies to provide services with the Outreach Van on set schedules to connect
with the community. This could include ongoing interagency outreach activities
such as job shadowing and ride-alongs to increase understanding of roles and
challenges.

Recommendation 2.12: Continue to Improve the Program through
Reviewing and Developing Efficient Dispatch.

Identified Need: Staff have difficulty triaging and answering the phone during periods of
high call volume, since they are also tasked with driving the vehicle and interacting with
clients. Members of the public, clients, businesses, and partner agencies expressed
frustration at the difficulty of accessing staff (i.e. voicemail full, no one picks up) and at
the lack of communication about when the Program will arrive to assist a client.

Recommendation: A simplified dispatch service should be implemented to free up staff
time and ensure quality triaging of calls. This system could include:

e An enhanced telephone service, which allows messages to be taken and returned,
text messaging communication options, an up-to-date message on program status
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(i.e. if the vehicle is off the road for the day), and other automations to reduce
workload and support efficiency of staff.

The purchase of a second cell phone that calls are forwarded to if the primary
phone is unavailable (i.e. staff are with a client or on another call)

Arranging staffing so that during peak hours an additional staff member, outside of
the two in the vehicle, is available to act as a dispatcher.

The creation of a centralized dispatch service in cooperation with EMS or police.
At the time of this report, we understand there have been some early discussions
with the City of Yellowknife Fire and Ambulance dispatch on feasibility.

Vehicles should be equipped with live GPS tracking. This information can be used
for program analysis, route optimization, and potentially shared with partner
agencies or the public.
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5. Program Funding
Proposal: Funding
Proposal, Current
Financial Summary,
and Budget Notes
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Program Funding Proposal

The funding proposal for an enhanced Yellowknife Street Outreach Program includes:
e 2 Outreach Van Staff 7 days per week from noon-midnight daily.

e Outreach support worker phased in during year 1 depending on organizational
capacity and readiness.

e Peer Support Worker phased in during year 1 depending on organizational
capacity and readiness.

¢ Managerial and administrative support.

e One-time implementation support to develop policies, guidelines, and operational
capacity, and annual evaluation support with program adjustments as indicated
(i.e. changes in hours of service).

Ideally the Outreach Worker element and Peer Support Worker would begin as soon as
practical after the start of the new program. However, it may take time to develop the
policies and operating procedures to support these positions, and to hire and train suitable
staff. The budget will reflect full funding for these positions as of year 1.
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Yellowknife Street Outreach Program
Program Staffing Outline

Component

Year 1

Year 2

Year 3

Outreach Van Staff

2 Staff on Shift
Noon-Midnight Daily

2 Staff on Shift
Noon-Midnight Daily

2 Staff on Shift
Noon-Midnight Daily

Outreach Worker

1 Outreach worker.
Can be phased in as
capacity allows.

1 Outreach Worker
Full-time
5 days/week

1 Outreach Worker
Full-time
Up to 7 days/week

Up to 20 hours per
week.

Up to 5 days per

Peer Support week.
iti Up to 7 days/week

Worker Posmon.can be Can be increased p y

phased in as .

. based on evaluation

capacity allows.

Managerial
9 0.5 FTE Allocated 0.5 FTE Allocated 0.5 FTE Allocated

Support

Implementation
Support &
Evaluation

One-time
implementation
support, annual
evaluation support

Annual evaluation
support

3-year evaluation
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5.1 Funding Proposal Details

Staffing & Operational Costs

Per Qty - Cost- Qty- Cost- Qty-

Outreach Staff Year Year Year  Year Year

Staffing FTE 1 1 2 2 3

Van Workers

Van Worker 1 $81,602 22 $182,788 22 $184,012 2.2 $188,612

Van Worker 2 $81,602 22 $182,788 22 $184,012 22 $188,612

Outreach & Peer Support Workers

Outreach Program Worker $108,066 1.0 $108,066 1.0 $110,767 1.5 $170,305
Peer Support Worker $81,602 0.5 $40,801 1.0  $83,642 1.5 $128,599
Program Supervisor $98,507 0.5 $49,254 0.5 $50,485 0.5 $51,747
Staffing Subtotals 6.5 $563,696 6.9 $612,918 7.9 $727,876

Program Implementation & Evaluation

Implementation Support $75,000 $75,000 - -
Annual Evaluation Support

(not indexed) $10,000 $10,000 $10,000 $10,000
Program Implementation & $85,000 $10,000 $10,000

Evaluation Subtotals
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Qty - Cost - Qty- Cost -

Qty - Cost -

Operational Costs Year  Year Year Year Year Year
1 1 2 2 3 3

Vehicle Leasing TITEL

Lease
Primary Transport Van Lease
(or acquisition cost $94,000) $28,200 $28,200 $28,200 $28,200
Secondary Transport Van
Lease (or acquisition cost $28,200 $28,200 $28,200 $28,200
$94,000)
Subtotal - Vehicle Leasing $56,400 $56,400 $56,400
Cost
Vehicle Fuel Expenses
Fuel - Vehicle 1 $39,000 $39,000 $39,975 $40,974
Fuel - Vehicle 2 $19,500 $19,500 $19,988 $20,487
Subtotal - Vehicle Fuel $58.500 $59.963 $61,462
Expenses ’ ’ ’
Total Program Operations $199,900 $126,363 $127,862

(Non-Staffing, Excludes Administration))

*Note - Insurance and maintenance included in administration costs

Funding Proposal Summary Totals

Funding Proposal Summary Year 1 Year 2 Year 3
Staffing & Operations $763,596 $739,281 $855,738
Administration & Overhead -

Simplified Method 984,844 $82,142 $95,082
Total Annual Program $848,440 $821,423 $950,820

Funding
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Administrative Costs as

o) o) o)
Percentage of Funding 10.0% 10.0% 10.0%

Administration & Overhead Costs - Detail Method Calculations

Administration &
Overhead - Detail

Method

Preventative Maintenance

- Per Vehicle $527 $1,053 $1,053 $1,053

Annual Repair Costs -

Per Vehicle $897 $1,793 $1,793 $1,793

Licensing, Registration,
and Miscellaneous
Expenses -

Per Vehicle

$500 $1,000 $1,025 $1,051

Finance & Administration

Support $30,000 $30,000 $30,750 $31,519

Rent & Utilities $22,500 $22,500 $23,063 $23,639

Initial & Recurrent Staff

Training $1,000 $9,000 $9,225 $11,557

Subtotal - $65,347 $66,909 $70,612
Administration &
Overhead Costs

Other Expense Allowance
(insurance, computers,
phone, etc.) - 30%
additional

30.0% $19,604 $20,073 $21,184

Total Administration &
Overhead - Detail
Method $84,951 $86,982 $91,796

Administrative Costs as

(o] 0, (o]
Percentage of Funding 10.0% 10.5% 9.7%

Method presented for comparison and validation. Simplified method is used in funding
proposal. See notes in next section for further details.
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5.2 Funding Proposal Notes & Assumptions

Hours of Service

The hours of service for the Outreach Van are proposed to operate from noon-midnight
daily. The schedule for Outreach and Peer Support workers performing walkabouts and
other engagement activities can be adjusted to meet the needs of clients and the
community. Hours of operation should be balanced to be consistent but also responsive
to ongoing evaluation of need to meet service demands and to adjust staff activities
accordingly.

We also refer back to a recommendation in the recent report, Over-policed & Under-
protected: Recommendations to improve the relationship between unhoused Indigenous
women and the RCMP in Yellowknife that we discuss in Section 4.3 of this document
(Alignment of Recommendations). The Report recommends the Outreach Program be
expanded to provide 24/7 service so police do not become a “last resort” call when there
are no other services available. Expanding the service to operate 24 hours per day would
double staffing costs by approximately $366,000 per year, plus other operating costs.
There may be other ways to achieve non-police support services in a 24-hour manner
such as having an on-call system. These should be evaluated and considered for
implementation as part of the ongoing evolution of the program.

FTEs

Full-Time Equivalent (FTE) is based on 1950 hours per year (37.5 hours per week x 52
weeks per year). Vacation and statutory holiday leave/pay is calculated in the benefits &
overtime multiplier. For budget purposes it is assumed that 70% of hours will be provided
by full-time staff and 30% by part-time/casual staff. For an estimate of the number of
positions requiring training, FTEs are multiplied by 1.3 and rounded up to the nearest
whole number.

Base Pay Rate

Recommended wages are calculated based on an expected equivalent pay scale for
similar job descriptions within the Government of the Northwest Territories. For example,
shelter workers are currently gbevaluated at pay range 9, therefore outreach program
workers with a similar scope of responsibility would be expected to be rated equivalently.
The supervisor position would likely be equivalent to a pay range 13 position, and the
outreach worker is rated at pay range 15 to be equivalent with a social worker position.
The median range in the pay band (step 4) is used from the GNWT collective agreement.
Rates are indexed at 1.5% per year from the last published pay grid year of 2022 and are
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increased by 2.5% per year starting in 2025 to align with the annual indexing methodology
applied to other budget items. Realizing that most not-for-profit salaries are lower than
the public service, a multiplier of 0.85 is applied to provide a recommended pay rate that
is more competitive than current wages and provides for a living wage for program staff.

Benefits & Overtime

Base pay rates are multiplied at 1.25 to estimate benefit and overtime costs including
vacation, statutory holiday, employer contributions to the Canadian Pension Plan (CPP)
and Workers Safety and Compensation Commission (WSCC), health and dental benefits,
and overtime.

Managerial/Supervisory Support

A half-time program manager is allocated to the program. It is assumed this position will
support other areas of the organization with the remaining FTE with costs allocated
accordingly.

Implementation Support

To assist with program implementation, policy development, and other items, a one-time
implementation support cost is budgeted. This could also be an in-kind contribution from
another agency, such as a government secondment opportunity.

Vehicle Selection and Cost

In 2024 the Yellowknife Women’s Society indicated it will purchase a new mobile outreach
van using funding received through the City of Yellowknife. The new vehicle will utilize a
15-passenger van chassis and be configured with cabinets, dividers, upgraded heating
and insulation, and a wheelchair ramp. The cost of the vehicle is expected to be $247,000
(including GST and delivery). The Womens’ Society will own the vehicle outright with no
restrictions on its current or future use.

The primary needs for vehicles in the Revised Program are for safe, reliable client
transportation, a backup vehicle for additional demand or when the primary vehicle is
offline for servicing, and to support outreach workers on patrols and non-transportation
activities. To meet these needs we believe that a primary transportation vehicle with
passenger seating and wheelchair access, and a second vehicle in a similar or smaller
version would be suitable. The budget is created without the assumption of an operator
or existing vehicles to support the program.

The budget includes the cost of two purpose-configured used passenger vehicles with
modifications (driver/passenger barrier and wheelchair ramp and seats and interior that
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are easy to clean) with a total acquisition value of $94,000 each. Outright purchase cost
assumes no financing charges. Leasing rates are based on a quote for a 3 year/100,000
km commercial use term. The leasing rate approximates to 2.5% of the vehicle cost per
month with a residual value of approximately 33% of the vehicle at the end of the 3-year
lease term. Actual lease terms may vary depending on purchase cost and utilization.

Vehicle costing was estimated at $74,000 using an average of advertised pricing on a
selection of available used 15-passenger Ford Transit vans between 2021 and 2023
model year for sale in Alberta advertised in March 2024. An additional $20,000 was
estimated for safety and accessibility modifications including a driver barrier and
wheelchair ramp. This estimate is based on the quote for modifications to the new vehicle
to be acquired by the Yellowknife Women’s Society. Lower-cost vehicle options may be
available, particularly as a secondary unit. A program operator may have existing suitable
vehicles which may reduce the acquisition or leasing costs to the program.

Fuel & Distance

Fuel costs for the primary vehicle are estimated based on the most recent 12-month
program expenditure plus an additional 30% given the increased size of the primary
transport vehicle. The secondary vehicle is budgeted to consume 50% of this amount in
year 2 onwards.

The current program estimates the van travels approximately 150 km per day. With a
larger capacity vehicle, potential efficiencies in scheduling and dispatch, and the addition
of outreach supports and secondary vehicle (likely in year 2), a combined 200 km per day
between both vehicles is a reasonable starting assumption. Ongoing vehicle utilization
analysis and planning will be discussed in more detail in the program evaluation
framework.

Interest, Taxes, Depreciation and Amortization

Budget considerations related to interest, taxes (including GST), depreciation and
amortization are excluded unless otherwise specified.

Other Administrative Expenses

We provide two methods to calculate administrative expenses and compare these for
validity.

o Simplified Method (used in the funding proposal) - takes the costs for staffing
(including the program supervisor), implementation and evaluation, vehicle leasing
and fuel operations, and fuel expenses and allows an administrative cost of 11.1%
on this amount (equal to 10% of total program costs). This is intended to cover
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office space, finance and administration support, vehicle maintenance, licensing,
insurance, GPS tracking, program insurance, staff training, computers, cell
phones, and other miscellaneous and other items not categorized elsewhere.

e Detailed Method - calculates the expected costs of program administration in the
areas of vehicle maintenance, office space, finance and administration support,
vehicle maintenance, licensing, registration, and staff training. An additional 30%
of this subtotal is added to cover other costs such as insurance, computers, cell
phones, and other miscellaneous items not categorized elsewhere. The
methodology to calculate each of these costs is provided below.

Both the simplified and detailed methods to determine administration are within a few
percent of each other. We present the simplified method in the funding summary. Program
administration costs up to 15% of the total funding amount is in alignment with the
Government of Canada’s Governance Benchmark: A reference document to assess the
cost of proposals.

Office Space (Rent)

The current program identified a total allocated cost of $15,000 per year ($1250 per
month) for rent and utilities for its shared office space. We believe this is a very low figure
and would only be achievable for an organization that operates other programs and
allocates a portion of its costs to the outreach service. We have added 50% to this amount
for a program budget, and even so believe this is a conservative figure.

Administrative and finance support are based on the previous full-year program financial
data provided and rounded up to the nearest $1000.

Finance & Administrative Support

Payroll, accounting, and other administrative support budget is calculated from the most
recent annual allocated costs by the Program ($27,700) and rounded up to the nearest
$5,000 increment ($30,000).

Vehicle Preventative Maintenance Costs

Preventative maintenance costs are estimated based on a Ford 3-year/80,000 km
preventative maintenance program that includes oil changes, tire rotation, filter changes,
and routine inspections. We recommend program vehicles be required to receive
preventative maintenance and inspections in accordance with the manufacturer's
specifications.

YELLOWKNIFE STREET OUTREACH PROGRAM EVALUATION & DESIGN RECOMMENDATIONS


https://www.sac-isc.gc.ca/eng/1100100013913/1565372219460
https://www.sac-isc.gc.ca/eng/1100100013913/1565372219460

Vehicle Required Maintenance Costs

Required maintenance costs are estimated based on a Ford 3-year/80,000 km
commercial maintenance program that includes major components for engine,
transmission, brakes, steering, electrical, and air conditioning systems.

Annual Indexing

The average annual growth in the consumer price index between 2013 and 2023 was
2.5%. All costs in the budget including salaries and expenses are increased over the 2024
base year using this rate. Fixed-term lease and contract maintenance rates are excluded
from this increase.

Implications of Funding Limitations

Rarely are the financial resources for a program infinite. We realize the costs for the
proposed Street Outreach Program exceed the currently budgeted amounts and will
compete with other important funding requests. Without sufficient program financing,
decisions-makers will be tasked with determining how to maintain program operations
within the given constraints. We anticipate a number of considerations if this is the case
and some of those implications are provided.

It is important to keep in mind the implications of any service reduction, as well as the
existing gaps that exist for members of the street community. Every single agency and
business who participated in this evaluation discussed their frustration when there were
no options for clients especially for shelter and transportation needs. The costs, both
financial and in terms of the workload it creates, are often borne by other organizations
and businesses.

e Reducing hours of service: For every hour per day the Outreach Van does not
operate (i.e. 365 less hours per year) the cost reduction is approximately $32,000
in annual variable operating costs ($82 in staff salary and $7 in fuel costs). Service
hours can be focused on peak times where it has the maximum amount of impact.
Changes in service hours should be undertaken prudently - the need for expanded
hours of service, particularly later in the evening - was overwhelmingly heard
during this review.

e Use Other Transportation Methods: The outreach van is intended to move
clients to a safe location who do not have another appropriate method to do so.
There may be benefits in assisting clients who can safely and appropriately use
other methods of transportation, such as public transit. For transportation to other
locations, such as medical appointments, other service options can be more
effectively coordinated through interagency collaboration. The use of taxis to
transport individuals to appointments and in other situations was mentioned by a
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number of agencies, and each of them also mentioned the cost pressures to
reduce this use. While we recognize it is a visible cost item to their budgets, the
alternative to not providing other transportation services should be carefully
considered. Again, discussions with other agencies in the integrated service
delivery approach to determine appropriate methods and funding (such as medical
travel supports to get to appointments) would assist in ensuring access to services
is facilitated.

e Reducing staff salary: Every $1 change in staff salary for only operating the
outreach van (4.4 FTEs) and providing for a supervisor position (0.5 FTE) equates
to approximately $10,000 in annual cost. There will be arguments that increasing
pay for Outreach staff to be more competitive is not attainable - pay cannot easily
be increased for one group of employees in an organization without having a
broader impact for other positions and for all other non-profit agencies.

Previous pay equity decisions that have required federal and territorial
governments to address gender-based pay gaps cannot be ignored. As program
funders, governments should carefully consider how their imposed financial
structures play a role in suppressing wages in this sector and how it
disproportionately impacts marginalized workers. The message it sends is
important: the approach to funding nonprofit agencies, particularly those who
employ and serve Indigenous individuals, signals not only the value placed on
workers and the work, but of the clients receiving the services. Supporting a living
wage for workers also provides broader benefits in reducing the reliance on other
programs, tends to provide more safe living options for women and their children,
and increases community economic activity through more discretionary spending.

The current labour market also makes it extremely difficult to recruit and retain staff
in almost any industry. Competitive salaries are a major contributor in attracting
and keeping workers. Staff turnover is also expensive in terms of training,
onboarding, productivity, and corporate knowledge. One of the Program successes
is based on the relationships staff develop with clients and the community. Fair and
adequate compensation for these roles is a key factor in the success of the
program.

e Limiting implementation support: The Yellowknife Women Society has operated
the Program for approximately 7 years. It also operates several other programs
and services and has significant operational experience and success. The program
does face challenges in areas related to policy and training support.

Many non-profit organizations are not expert in, nor are they resourced for
implementation and evaluation of its services. Given the current mismatch
between supply and demand for transportation within the Program, there is high
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value in providing operational and implementation support to allow for safer, more
efficient operation, scheduling, triage, and dispatch of the service. Providing in-
kind support, such as an exchange or secondment of expertise through another
organization, is one method of reducing the budgetary requirements in this area.
However, in our extensive experience across programs and services,
implementation and evaluation are often the most neglected components and
presents one of the highest risks to success and this area should not be
overlooked. There are other opportunities to find ways to share expertise from
other organizations, such as existing outreach programs in other jurisdictions
providing their policies and guidelines for use. There may also be opportunities to
provide short-term expertise from another agency as an in-kind contribution to the
Program.

e Single Vehicle Use: Operating the Program with a single vehicle would reduce
capital and operating costs. Without an alternative vehicle it will significantly limit
backup options when mechanical or other issues keep the vehicle off the road, and
limits the ability to add surge capacity, such as during periods of extreme cold. It
also would not allow a separate base of operations for workers focused on
outreach activities such as walk-abouts in the community. Outreach staff who do
not need to transport clients could rely on being dropped off by the outreach van
or sharing a vehicle otherwise used within the organization. Staff could also use
their own vehicle, if they own one and are willing to do so, to transport themselves
to locations with kilometric reimbursement.
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Appendix 1: Street Outreach Program Budget Actuals -

2023/24 Fiscal Year - Unaudited

Yellowknife Women’s Society - Street Outreach Program

Budget Actuals - 2023/24 Fiscal Year - Unaudited

. % of Total
Funding Amount Category
City of Yellowknife Contribution $ 372,996 100%
Total Funding $ 372,996 100%
Expenses
Payroll $ 357,711 83.8%
Operations & Administration $ 69,286 16.2%
Total Expenses $ 426,997 100%
Net Operating Surplus (Loss) $ (54,001) (14.5%)

*Note: Program insurance covered under YWS blanket policy. No portion

attributed to the Street Outreach Program.

Appendix 2: Interview Guides

of the cost is

Stakeholder Group A: Staff- Interview Guide

Objective: Question

Activities 1. What role do you play in the Street Outreach Program?

YELLOWKNIFE STREET OUTREACH PROGRAM EVALUATION & DESIGN RECOMMENDATIONS



Objective: Question

How long have you worked for the program?

From your perspective, what are the most important activities of the
program?

Can you describe a typical day in the outreach van.

How do you triage (i.e. decide which calls are most important to answer
first)?

Efficacy

To what degree do you think the program addresses the needs of street-
involved populations?
To what degree do you think the program reduces the burden on the
RCMP?
What about the burden on the Ambulance service?

a. Other services (emergency department)

b. businesses
To what degree do you think the program provides peace of mind to the
public and promotes public safety downtown?
Over the last 5 years, do you believe the need for the street outreach
program has:

a. lIncreased

b. Decreased

c. Stayed the same

Accessibility

In your experience, is the program accessible to the street-involved
population? Why or why not?

a. [prompt: consider hours of service, location, services]
Have you had to deny rides? For what reasons?
What groups or communities do you believe face barriers to accessing
the program?

Sustainability

wn =

What aspects of the job do you enjoy?

What aspects of the job do you find challenging?

What is your relationship like with partner agencies? (i.e. shelters,
sobering centre, police, ambulance , emergency department)

Safety

wN =

What additional training would you like to receive?

What does cultural safety look like to you in this role?

Can you describe what trauma-informed care means to you? What does
that look like in this role?

Future Directions

N —

What do you believe is working well?
In an ideal world, what would the street outreach program look like?

Stakeholder Group B: Clients- Interview Guide

Indicator Question

Demographic
Questions

1. What is your age range:
e Under 30

YELLOWKNIFE STREET OUTREACH PROGRAM EVALUATION & DESIGN RECOMMENDATIONS



Indicator Question

31-50

50-70

70+

| prefer not to say

2. What is your gender?

Man

Woman

Other

| prefer not to say

3. How long have you lived in Yellowknife?

Less than 2 years

Between 2 and 5 years

Between 5 and 10 years

10 years or more

And if they moved from somewhere else?

4. If you were not born in Yellowknife, where did you live before?

1. Have you used the Street Outreach Program before?

How often:

Daily

Weekly

Monthly

Every couple of months
Yearly

2. What was the outcome of your service(s)?
All that apply:

Accessibility

Referral(ICM, health services)

Ride to shelter,

Ride to sobering center,

Ride to Salvation Army Shelter

Ride to other location,

Received First aid

Received Basic necessities (food, water, other supplies)
To your home

Other:

3. Was there ever a time when you needed to use the van but couldn’t
access it?

Why couldn't you access it?

2: What did you do instead?

4. Over the last 5 years, do you believe the need for the street outreach
program has:

Increased
Decreased
Stayed the same
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Indicator Question

1. Do you feel safe accessing the service?
e Yes
e No
e  Why or why not?

Safety 2. Do you feel like your cultural background is honoured and valued as a
part of the Street Outreach Program? If so, how?

3. Do you feel the street outreach program is sensitive to trauma [i.e.bad
situations from the past] you may have experienced? Why or why
not?

Please respond to the following statements:
1. The Street Outreach Team makes me feel safer
e Yes
e No
e Sometimes

2. The Street Outreach van is a useful service for me.
e Yes
e No
e Sometimes

3. The Street Outreach van is reliable.
e Yes
. e No
Perception e  Sometimes
4. The Street Outreach van meets my needs.
e Yes
e No
e Sometimes

5. The Street Outreach van provides me with services | cannot get
elsewhere
e Yes
e No
e Sometimes

*If answer no/sometimes, ask to expand.

1. Are there services you wish the program had that they don'’t right
now?
2. If the program were to change and offer more services, what do you
think it should focus on?
Future Directions a. Offering health care (including harm reduction)
b. Helping you get to other services (including referrals to places
such as....)
c. Providing rides and basic essentials (warm clothes/food)
d. Increasing safety in the community
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Indicator Question

Concluding 1. What is the most important thing for us to highlight in the final report
comments about the outreach program?

Stakeholder Group C: Partner Organizations- Interview Guide

Objective: Question

1. What is the general mandate of your organization/program? [prompt]:

o what services do you offer?
Organization

Questions 2. How do you track your data/information on clients/outcomes in your
organization? [if relevant]
Activities of Street 1. What is your organization's relationship with the Street Outreach
Outreach Program Program?
1. To what degree do you think the program addresses the needs of the
Yellowknife street community?
2. To what degree do you think the program reduces the burden on the
Ambulance service? What about the RCMP? [if relevant] Any other
agencies? (i.e. hospital).
3. To what degree do you think the program impacts local businesses?
Efficacy

4. To what degree do you think the program provides peace of mind to
the public and promotes public safety?

5. Over the last 5 years, do you believe the need for the street outreach
program has:
a. Increased
b. Decreased
c. Stayed the same

1. In your experience, is the program accessible to the street
community? Why or why not?

FezERlbi L a. [Prompt] hours of service, location, services

relevan] b. [Prompt] Do specific people/groups/communities face barriers
to accessing the program?
. i . R
Perception 1. What do you believe the program is doing well?

2. What are its main challenges?

1. What other activities or programs would you like to see offered by the

Future Directions Yellowknife Street Outreach Program?
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Objective: Question

2. If the Yellowknife Street Outreach Program were to change and offer
more services, what do you think it should focus on?
a. Offering health care (including harm reduction)
b. Support navigating other services (including referrals)
c. Providing rides and basic essentials (warm clothes/food)
d. Safety in the community

Concluding 1. What is the most important thing for us to highlight in the final report
comments: about the outreach program?
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Stakeholder Group D: Businesses- Interview Guide

Objective: Question

1. Are you aware of the Yellowknife Street Outreach Program (the

outreach van)?

e Yes
e No
If No,
Activities What programs or services for the street community would be
beneficial for your business?
If Yes, continue the interview questions below.
To your knowledge, what services does the street outreach program
offer?
Are you aware of how to contact the program?
e yes
e no
Accessibility What time(s) of day do you think the services are most needed:
e Morning
e Afternoon
e Evening
e Overnight
In the last five years have you or someone at your business/
workplace contacted the Street Outreach Program?
e yes
e no
If yes, can you tell us about it?:
[Prompts: How many times, who called, what happened - positive
Impact experience?]
Did you call them instead of another service?
Do you regularly call other services?
Has your business increased security measures in the past five years
in any of the following ways? [prompt: hiring security staff, Installing
cameras etc)
What do you believe the program is doing well?
. What are its main challenges?
Perception

As a business owner/staff member, what is your overall perception of
the Street Outreach Program?
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Objective: Question

1. To what degree do you think the program addresses the needs of the
street community?

2. To what degree do you think the program reduces the burden on the
Ambulance service? What about the RCMP?

3. To what degree do you think the program provides peace of mind to

Efficacy the public and promotes public safety?

4. Over the last 5 years, do you believe the need for the street outreach
program has:
e Increased
e Decreased
e Stayed the same

Concluding remarks 1. Anything else you would like to add?
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1. Introduction

In February 2024, the City of Yellowknife contracted Triage Metrix Associates to conduct an
evaluation of the Yellowknife Street Outreach Program (the Program). This Program provides rides
to safe locations for members of the Yellowknife street community who may be intoxicated or
otherwise unable to make it safely to their destination. The purpose of this project was to
evaluate the current program, and from this develop an updated program design, logic model,
and evaluation framework to guide its implementation.

An evaluation was undertaken and the report “Yellowknife Street Outreach Program Evaluation
& Design Recommendations” was submitted to the City in May 2024. This report outlined our
evaluation findings and provided recommendations for a Revised Program that focuses on core
needs expressed by stakeholders: client safety, community safety, and ensuring clients have
access to resources and services. We also provided a detailed funding proposal for the revised
Program based on projected costs. This document works in tandem with our performance
indicators to operationalize our recommendations by providing a framework for monitoring and
evaluation of the revised Program.

The purpose of a monitoring and evaluation framework is to provide an outline of the key
indicators, data sources, collection, and reporting frequency for ongoing program evaluation. The
specific tools will be developed or adapted by the operator and may be developed in collaboration
with funders or partners. An example of a Partnership Activity Record is provided for reference,
however, the operator will determine the tools and methods to collect and provide data.
Funder(s) may also have requirements to use specific systems (i.e. HIFIS).



2. Revised Yellowknife Street Outreach Program

The revised Yellowknife Street Outreach Program (referred to as the Program further in this
document) has three main goals:

1. Increase client safety through reliable transportation to safe sites.

2. Increase community safety through outreach activities aimed at client engagement and
de-escalation.

3. Improve client access to resources through relationship building and outreach
activities.

Achieving these goals is designed around two implementation phases. This allows the revised
Program to focus on the core elements of client transportation and ensuring staff training, data
collection, and dispatch and triage processes are in place first before undertaking outreach
activities. This timeline is provided as guidance as an operator may have the capacity to undertake
the activities in phase 2 during the first year of the revised program.

Phase 1 - Strengthen Core Program

The primary component of the Program is providing reliable transportation to safe locations for
members of the Yellowknife street community. Phase one details a series of activities to be
implemented over the first year of the revised Program to ensure it is effective, efficient, and
sustainable.

Phase 2 - Increasing Outreach Capacity

In Phase two, further expansion of the Program will be achieved through dedicated outreach and
peer support workers and through formal partnerships with other agencies. Transportation and
Outreach response efficiency will be improved through triage and dispatch processes.



Funder and Operational Recommendations

To strengthen the core program and increase outreach capacity, the following recommendations

are made:

Funder Recommendations

11

1.2

1.3

Ensure increased multi-year funding.
Support the development of strong governance and managerial infrastructure.

Integrate the Street Outreach Program into a coordinated response to
homelessness.

Operational Recommendations

2.1

2.2

2.3

2.4

2.5

2.6

2.7

2.8

2.9

Ensure reliable transportation for clients through regular maintenance and access
to a second vehicle

Enhance Program hours to 12 p.m. to 12 a.m. and adjust shift change hours so
they do not overlap with high call volume hours (4 p.m. to 6 p.m.). This
recommendation also includes data collection so Program hours can be re-
adjusted to fit client needs as required.

Increase awareness of the Program’s mandate and service through
communication
to the public.

Ensure Program staff and vehicle are recognizable.
Ensure ongoing data collection, data sharing, and program evaluation.

Increase staff training, particularly in terms of first aid, de-escalation, and trauma
informed practice.

Increase staff compensation to a liveable wage to improve retention.

Establish triaging, communication, and low-call volume procedures to improve the
efficiency of the Program.

Implement consistent Program policies on service delivery, safety, and training.



2.10

2.11

2.12

Enhance the outreach capacity of the Program by hiring a dedicated outreach
worker and peer support worker.

Create formal partnerships with other social service agencies and GNWT programs
that serve similar populations to better coordinate services and address service
gaps. These partnerships should include terms of reference and data sharing
agreements. They should facilitate coordinated meetings with frontline workers
across all agencies to enable case management, and regular meetings with
management across agencies to align programs and services.

Continue to develop the Program by introducing a dispatch service. This could
include adjusting Program hours according to the data collected in year one, or
addressing inefficiencies by developing a set protocol for dispatch.



3. Objectives

This monitoring and evaluation framework supports the success of the Program by providing
indicators and measures of progress, a framework for how often these should be collected and
reviewed, and recommendations on how to apply these indicators in a continuous quality
improvement approach.

Monitoring and evaluation are two distinct but complementary processes used to assess the
progress, effectiveness, and impact of projects, programs, or policies. Together, the aim is to
improve services, provide accountability, and ultimately serve the needs of clients.

Monitoring involves the systematic and continuous collection of data to track the implementation
of activities, outputs, and outcomes in near real-time. It focuses on routine data collection,
analysis, and reporting to ensure that the project/program is on track and making progress
according to the initial plan. These activities are under the purview of a program operator, usually
with periodic reporting responsibilities to funders.

Evaluation is a periodic and more in-depth assessment that aims to determine the overall success,
relevance, efficiency, effectiveness, and sustainability of a program or intervention. It involves
using various methods to assess the outcomes and impacts of the program, often looking at the
broader context and identifying lessons learned for future improvements. Together, both
processes are essential for ensuring accountability, continuous learning, and program
improvement.

Monitoring and evaluation activities are often only performed at the end of a period for the
purpose of generating annual reports or meeting the requirements of funders. To make the most
use of this process, the collection and use of information should be a continuous process. This
provides regular opportunities to understand the operations and impact of the program, and
foster internal and external discussions regarding the quality of services and outcomes for the
populations served.



Dimensions of Successful Monitoring and Evaluation

This framework posits five key dimensions of quality that contribute to defining the Revised

Program’s success:

Reach assesses the extent to which Program services are available and accessible to the
target population.

Accessibility refers to the ability and ease with which individuals can find and utilize
Program services. This dimension evaluates factors such as hours of service, convenience,
and knowing how to contact and request services.

Acceptability focuses on the appropriateness and suitability of services from the
perspective of the users. It considers factors such as response time, quality of the services
provided, and client and staff safety.

Effectiveness measures the extent to which services achieve their intended outcomes and
make a positive impact on outcomes for clients and stakeholders. This dimension
emphasizes the importance of evidence-based practices, efficient resource allocation, and
continuous improvement to maximize the effectiveness of service delivery.

Sustainability evaluates the ability of service delivery systems to maintain their quality
and impact over time. It encompasses aspects such as financial viability, program policies
and guidelines, properly trained staff, and capacity to adapt to changing needs and
circumstances.

Performance indicators within this framework represent each of these dimensions of quality.

Some indicators may have more than one relevant dimension, but a primary one is assigned for

each.



4. Assumptions and Risks

The Program operates in a dynamic environment serving clients within the Yellowknife street

community, businesses and the public. It will interface and coordinate with a number of other

provider agencies. Monitoring and evaluating the success of the program is based on several

assumptions and risks both internal and external to the operator of the Program.

Assumptions:

1.

Implementation: The Revised Program will be implemented as described in the Program
Evaluation & Design Recommendations

Ongoing, Multi-Year Funding: Funding of this description will be provided to sustain the
Program's operation and ensure continuity in service delivery.

Staff Skills and training: Staff members will be trained to provide safe transportation, de-
escalate situations, and conduct systems navigation. Staff will not be expected to be
experts in service provision or behaviour change.

Effective Data Collection: Data will be collected using standardized tools like HIFIS
(Homeless Individuals and Families Information System), enabling comprehensive tracking
of client interactions and outcomes.

Client-Centred Approach: Program leadership, staff, partners, and the funder will support
a client-centered approach to service provision. This approach prioritizes the autonomy
and dignity of clients by tailoring interventions to their individual needs and goals. Using
this approach, success looks different for each client and may not be easily measurable.

Program as a Partner, not a Solution: Due to the complexity of homelessness, the
Program will function as a partner in the broader ecosystem of social services, recognizing
that it alone cannot solve homelessness but can contribute significantly to addressing it.
Partner organizations will be able to provide clients with services the Program cannot,
such as shelter services or addiction management.

Client and Community Engagement: There will be clients willing to engage with the
Program, situated within a community that is also willing to engage and support the
initiatives aimed at addressing homelessness.



8.

10.

11.

Risks:

Defined Partnership Responsibilities: Partnerships will have clearly delineated
responsibilities and effective data sharing agreements.

Coordinated Access: Agencies offering services will adopt a coordinated access and/ or
integrated service delivery model. The Program will be included in the design and
implementation of this model.

Locations for Clients to be Dropped Off: There are safe drop-off locations for clients and
there is a coordinated response for clients with histories of behavioural issues (i.e. being
banned from shelters).

Interagency Interface: That Program staff have effective means of interfacing with other
agencies, including regular front-line and management level meetings between various
partners.

We have identified the following potential risks facing the Program:

1.

Program Implementation: There is a risk that the program may not be implemented as
described. This will be detrimental to the safety of clients and the broader community as
the Program will not be able to effectively provide safe transportation, de-escalation, or
outreach services.

Lack of Partner Service Availability: If other service providers are unavailable to clients
(for instance, services are at capacity or a particular client is banned), the Program will not
be able to provide effective system navigation.

Lack of Drop-off Locations: The Program will not be able to provide transportation to safe
sites if shelters are unable to receive clients. This could happen if shelters lack space, or if
certain clients are banned from all shelters simultaneously.

Lack of Client Engagement: There is a risk that clients will choose not to engage with the
Program. This is especially likely if clients deem the service to be inaccessible or
unacceptable to them, which may happen if the Program is under-resourced and
therefore cannot deliver a quality service.



Lack of Adequate Funding: If the program does not receive appropriate ongoing funding,
there is a risk of interruption or discontinuation of transportation services, inability to
properly train or retain qualified staff, and loss of trust with community partners, clients,
and the public.

Staff Retention Challenges: The program may face difficulties in retaining qualified staff,
especially if they are not adequately compensated. As demonstrated in the Program
Evaluation, trust between staff and clients is essential; high staff turnover risks impacting
these relationships and decreasing the effectiveness of the Program.

Data Sharing Agreement Implementation Failure: Failure to implement data sharing
agreements with partners may result in the program being unable to effectively case
manage across systems. This risk could lead to gaps in service provision and hinder the
program's ability to address the diverse needs of clients. If partners do not provide the
program with needed data, there is a risk of incomplete information, hindering the
program's ability to make informed decisions and tailor interventions to the specific needs
of clients.

Lack of Monitoring and Evaluation: Not having a monitoring and evaluation framework
in place would make it difficult to assess the program's progress and impact. Without
ongoing monitoring and evaluation, the program may fail to identify areas for
improvement and adapt strategies accordingly.



5. Logic Model

Logic models are tools used to assist in program planning, implementation, management,
evaluation, and reporting. They show how inputs are used to create activities to achieve a goal
and linking causal pathways from planned work with intended results. It is a representation of
the resources or inputs required to implement a program, the activities undertaken with the
resources to generate program outputs, and the desired long and short-term program outcomes.

This logic model can also be used as a tool in the development of requests for proposals and
contracts to establish the expected activities, outputs, and outcomes for program operators.

INPUTS ACTIVITIES OUTPUTS OUTCOMES

program resources what the program what the what the
will do program did program achieved

The Program logic model has three categories of inputs: Funding, which in turn allows hiring
People and acquiring the required operational Equipment & Infrastructure which also includes
supplies and purchased services.

Activities, outputs, and outcomes are categorized into the two main program elements of
Transportation Services and Outreach & Referral, as well as the Partnership activities that
occur with external agencies, and the Program Operations that are required for the services to
function.

This logic model can also serve as a high-level Program planning and operations checklist to
answer questions such as:

e Are therequired inputs in place in terms of funding, staff, and equipment?

e Arethere policies and procedures detailing how transportation, outreach, and partnership
activities will be conducted?

e Are Program outputs occurring as expected?



Program Logic Model Overview

Activities Outputs Outcomes
Program Planned Activities: Actual Activities: Impact of Activities:
Resources What the Program Will What the Program What the Program Achieved
Do Did

Program Areas:

. Eund:ng e Transportation Services
[ ]
Eeo!o e . e OQutreach & Referral
e Equipment e Partnerships
Infrastructure

e Program Operations

Logic Model Details

Program Inputs

Funding Equipment & Infrastructure
e Sustained adequate program e Qutreach Staff e Suitable Vehicles
funding for staff, capital, and o Drivers/Van Workers (primary vehicle and back-up)
operational expenses o Outreach Workers « Fuel/Maintenance
o Peer Support Worker * Supplies
o Management & admin ¢ Uniforms/visual identity
support e Office space for coordination
e Implementation/policy and administration
support ¢ Data collection mechanisms
e Volunteers, if applicable (software systems, GPS trackers,
etc.)







Transportation Elements

Inputs: Funding, People, Equipment & Infrastructure

Activities

Outputs

Outcomes

e Provide transportation of
Street community members
to safe locations

® Improve processes for
contacting the van and
implement a triage/dispatch
system allowing for timely
and prioritized response

o Deliver program hours from
12 noon-12 midnight.

o Implement visual identity
measures to ensure staff and
vehicle are easily
recognizable to clients and
public

e Ensure regular vehicle
maintenance and cleaning

e Transportation service to safe
locations provided

e Dispatch and triage system is
in place to ensure calls for
service are answered or
returned in a timely manner.

e Transportation services are
available from 12 noon-12
midnight daily.

e Operational data collected
including: number of rides
provided, client disposition;
ride to/from locations;
referrals provided; supplies
distributed

¢ Vehicle is maintained and
cleaning is performed

e \Vehicle responds when
requested by RCMP/EMS to
provide transportation for
appropriate Clients and
provide de-escalation

e Transportation to safe locations
is reliable and efficient; has
minimum downtime for
unscheduled maintenance;
response times to calls meet
targets

e Dispatch and triage system is
effective in ensuring calls for
service are answered in a timely
manner.

e Non-urgent calls to RCMP/EMS
are offset by Outreach Program.
By proxy this should also reduce
unnecessary transfers to the
Emergency Department.

e Procedures are in place for
clients with exclusions from
shelters and for when shelters
are full or closed

e The transportation service
meets expectations of quality,
value, and impact for clients,
public, businesses, and partners

e VVehicle and staff are
recognizable by clients and the
public




Outreach & Referral Elements

Inputs: Funding, People, Equipment & Infrastructure

Activities

Outputs

Outcomes

e Conduct regular outreach
patrols in areas where Street
Community members are
located

e Respond and provide de-
escalation and problem-
solving interventions

e Conduct case management
and referral activities

® Proactively build
relationships with clients,
businesses, and the public

e Distribute food, water,
clothing, blankets, harm
reduction kits, and other
supplies

e Provide referrals and
assistance in accessing
services

e Provide direct engagement to
educate clients, businesses,
and partners on Outreach
program mandate and scope
of services

e Qutreach patrols are
provided that meet targets
for hours of service and
number of interactions

e Case
management/coordination
provided

e Operational data collected
including: number of total
and individual outreach
contacts, number of Clients
where case
management/coordination
services are provided,
number of case management
activities conducted with
other agencies

Staff have educational
interactions with clients,
businesses, and partners
regarding Program mandate
and scope of services

e An increase in the number of
clients who participate in
referrals to services including
medical, mental health,
addictions, housing, and case
management

e The outreach & referral service
meets the quality expectations
of clients, public, businesses,
and partners

e Non-urgent calls to RCMP/EMS
are offset by Outreach program

o Clients, businesses, public, and
partners are aware of Program
mandate and scope of services.




Partnership Elements

Inputs: Funding, People, Equipment & Infrastructure

Activities

Outputs

Outcomes

e Participate in Client case
management activities with
other agencies

e Participate in Community
Advisory Board and other
coordinating
groups/activities using
Coordinated Access and
Integrated Service Delivery
principles

o Establish protocols for
escalating responses to

EMS/RCMP that ensures
client and staff safety

e Establish data sharing
agreements where required

e Community support and
collaboration: Participation in
regular meetings with key
partners (RCMP, EMS,
hospital, shelters)

e Formal partnership
agreements / terms of
reference in place

Data sharing agreements
completed

e Programs and services are
provided using Coordinated
Access and Integrated Service
Delivery principles

e Client access to services
streamlined

e Strengthened partnerships with
local stakeholders and increased
community awareness and
support for homeless services

e Program has productive
interactions with partner
agencies




Program Operations Elements

Inputs: Funding, People, Equipment & Infrastructure

Activities

Outputs

Outcomes

e Develop and implement
program policies and
procedures

e Conduct staff training
focusing on safety and
client service

o Train staff and participate
in using HIFIS for client
management

o Implement data collection
processes, tools, and
reporting

e Develop and implement
regular review of
monitoring data to adjust
services

Create educational
materials (i.e.: pamphlets,
posters, online updates)
for clients, businesses,
public, and partners
regarding program
mandate and scope of
services

e Operational Uptime:
van operating at or
above targeted
percentage of
scheduled hours

¢ Visual identity
implemented

o Staff complete all
required training

o All Policies &
Procedures developed
and implemented by
the end of Year 1

¢ Regular review of
operational data to
adjust program

Distribute educational
materials to clients,
businesses, public, and
partners regarding
program mandate and
scope of services

e Operational Efficiency is increased by
implementing a triage process

e Service consistency demonstrated by the
uniform application of policies and
procedures by staff and management.

e Program is fully-staffed with a high staff
retention rate.

o Staff competently and safely perform
work tasks through appropriate training

e Program maintains low incident and injury
rates

e Program employs Indigenous staff
members

e Program is sustained with ongoing
funding

e Clients, businesses, public, and partners
understand Program mandate and scope
of services

LONGER-TERM OUTCOMES

e Increased perception of community safety
by businesses, partner organizations, and
members of the public

e Resident and business surveys indicate
Program is reliable, of benefit to clients
and community, and reduces demand on
emergency services

Decreased use of ambulance, RCMP, and
hospital as “last resort” services for clients
without access to food, shelter, and/or
transportation




6. Indicators

Program indicators are specific, measurable parameters used to assess the effectiveness,
progress, and impact of a program or project. They provide tangible evidence of whether the
intended outcomes and objectives are being achieved. These indicators can include various
metrics such as quantitative data (e.g., numbers served, funds raised) or qualitative data (e.g.,
changes in behavior, attitudes). Program indicators serve as benchmarks for monitoring and
evaluation, helping stakeholders understand the performance and success of the program and
informing decision-making processes for future improvements or adjustments.

This framework document categorizes indicators into the four identified program areas:

e Transportation Services
e Outreach & Referral

e Partnerships

e Program Operations

There are approximately 60 recommended indicators provided in this model. We say
approximately as some items can encompass more than one indicator or data element. For
example, the completion of a program survey itself is a process indicator, and the data collected
from the process provides additional data items from clients, partners, and the public.

At the outset, the list of indicators may feel overwhelming, especially for nonprofit organizations
who are focused on the core tasks of providing critical services to the communities they serve.

e These indicators should be seen as a starting point for the funder, program operator, and
partners to discuss in terms of utility, priority, and establishing targets.

e The majority of program data for the transportation service area is currently being
collected. Improved data capture processes/systems can significantly streamline the
process.

e A number of indicators are calculations based on two or more other data elements (i.e.
calculating the number of rides per km driven).

e Implementing and adopting data systems, such as HIFIS, will provide increased
opportunities for producing indicators in the course of recording client interactions.

e Key indicators are recommended for each program area to assist in prioritizing the data
to collect and analyze.



Key Indicators by Program Area

A subset of recommended key indicators for each program area are provided below. These are
selected to provide a snapshot of the activities from each area to provide an operational overview
and identify where adjustments may be required.

In each of the areas we also recommend regularly collecting and discussing a Success & Challenge.
Selecting a regular example for each program area does not need to be extensive or complicated
- it can be as simple as an example solicited from a staff member who works in that area.
Successes provide a key “intangible” performance indicator that helps to understand the
organizational practices which are not easily quantifiable but nonetheless contribute to success.*
Collecting and discussing these indicators with staff or stakeholders involved in the program area
provides opportunities to explore the factors that are contributory and may provide insights on
how these can be applied to improve in other areas. Identifying a challenge serves a similar
purpose in bringing forward items for discussion where problem solving, brainstorming, or
operational adjustments can be made to improve that area.

The key indicators prioritized in these tables measure the efficiency and effectiveness of each
Program area. As such, the data should be regularly monitored with the objective of identifying
areas for action. These can include discussions at daily staff briefings, internal staff meetings, or
serve as agenda items with partner organizations. Including these indicators in regular discussion
allows the opportunity for Program staff and interagency partners to see the impacts of their
activities, provide positive feedback on their successes, and more rapidly identify emerging
issues.

Benchmarks & Targets

In the realm of monitoring and evaluation, benchmarks and targets play pivotal roles, guiding
programs toward success. Targets are envisioned outcomes which represent aspirational goals.
These typically necessitate considerable time and effort to both establish and achieve. Unlike
benchmarks, which denote points of reference or standards, targets are the desired end-states.

1 Ng, Hee Song, and Daisy Mui Hung Kee. 1AD. “Organisational Success: Explaining the Role of Key Intangible
Performance Indicators (KIPs).” In. 1GI Global.



Since there is limited performance data available, benchmarks and targets have not been
established for the Program. Suggested targets have been included in the Performance Indicator
tables, but it will be up to the program operator and funder to finalize appropriate benchmarks
and/or targets during the first year of Program operations. This should be undertaken in
collaboration with various stakeholders to ensure the Program chooses targets that are realistic
and meet the needs of clients, partners, funders, and the broader community.

Transportation Service Key Indicators

Rationale for priority indicators: Vehicle reliability was one of the most commonly-reported
feedback items during evaluation of the current Street Outreach Program. Ensuring the
transportation service is available during the expected program hours (indicated by Vehicle
Uptime) is important for clients, partner agencies, and the public. This ensures the service is
reliable and there is confidence in the service.

Other frequent comments from stakeholders regarded the response time for the outreach van to
arrive and the response rate of calls. Stakeholders perceived the response time for calls to be
unacceptably long, especially in situations they considered urgent. Respondents also mentioned
their calls were frequently not answered and voicemails not returned. Currently, the Program
does not keep data on response time or response rate of calls, which makes it difficult to
objectively identify the extent of these issues. Thus, we identify these as important indicators to
track and regularly discuss.

Under the Revised Program, Triage and dispatch processes would identify priority calls (such as
where a client is at risk of injury or shows escalated behavior) and attend to those locations before
routine calls for service. Calls would be coded as priority and routine, and the amount of time
which elapses between the call for service and van arrival would be recorded, with the goal of
responding to priority calls within 15 minutes and routine calls within 30 minutes. This would
allow the Program to accurately determine the efficiency of their response and make program
adjustments as needed. Similarly, under the Revised Program, the Response Rate of calls will be
monitored, with the goal of 100% of calls for service (both live calls and voicemails) received
during scheduled uptime to be responded to.



The Total Individual Clients Transported is a service volume indicator for trending analysis over
time. For the 5 year period examined during the 2024 program evaluation there was significant
variation in the number of rides provided with fluctuation not only between years and seasons,
but sometimes by days of the week. This volume should be monitored over time to allow for
adjustments to meet changes in demand for transportation, and also if these changes indicate
broader shifts in the environment - such as more Clients with stable housing reducing this need.
Identifying periods of lower demand also allows for using the resource for other activities, such
as Transportation staff engaging in more outreach activities in those periods.

A novel indicator proposed for monitoring and evaluation is Ride Efficiency. This is the ratio of the
total number of clients transported in a day divided by the number of kilometres travelled by the
van. There are a number of recommended opportunities for program improvement provided in
the program design, including implementing a triage and dispatch service. This would allow the
vehicle to pick up more clients in one area of town at a time when multiple requests are received
in a short period of time without needing to backtrack. It also considers the potential to have
“scheduled” pickup routes based on known demand, i.e. a 2 PM pickup from the hospital every
day. This ratio will provide an overall view of how well these various efforts are at improving the
efficiency of the service.



Transportation Service Key Indicators

Indicator ' Data Source ‘ Frequency ‘ Target
Van Uptime Vehicle Operations Monthly >95% (no more than 15
Log hours of downtime per
month / an average
downtime of 30
minutes per day)
Total Individual Client Transportation Monthly For trend analysis
Clients Log
Transported
Ride Efficiency Client Transportation Monthly Establish baseline over
(Rides per km Log first year, objective on
driven) Vehicle Operations increasing efficiency
Log
Call Response Client Transportation Quarterly Establish baseline over
Rate Log first year. Ideal is 100%
of requests for service
receive a response.
Call Response Client Transportation Quarterly Van arrives to location

Time

Log

Implement once triage
and dispatch processes
in place

within 15 minutes for
priority calls and 30
minutes for routine
calls, 95% of the time

Success &
Challenge for
Transportation
service

Program Operator
Activity Record

Monthly

Response recorded and
indication of discussion
at internal and/or
external meeting.
Follow-up actions taken
from previous success
& challenge are
presented




Outreach & Referral Key Indicators

Rationale for Priority Indicators: During evaluation of the current Outreach Program,
stakeholders across all categories indicated they believe adding a component of outreach and
case management to the Program would be highly beneficial to clients and, in the long term, the
community at large. Ideally, outreach activities will lead to a wider range of clients being engaged
by the Program, and case management will help clients to move forward with their goals.
Regularly tracking Total Clients Served and Case Management Statistics will help understand
these activities. Significant changes in numbers of case management activities or clients served
by outreach indicates the need for further discussion and analysis.

In evaluating the current program, a concern expressed by businesses and partner agencies was
lack of clarity on the mandate and scope of services. Staff will engage in formal and informal
interactions with businesses and partner agencies to provide this type of information, discuss
expectations such as response time, and clarify which calls should be routed to the Outreach
Program vs. 911.



Outreach & Referral Key Indicators

Indicator ' Data Source ‘ Frequency ' Target

Case Management | Program Stats in HIFIS Quarterly For trend analysis

Statistics

Total Clients Outreach Activity Log Monthly For trend analysis

Served (Outreach)

Non-Client Outreach Activity Log Quarterly For trend analysis

Engagements by

Outreach Team

Success & Program Operator Monthly Response recorded and

Challenge for Activity Record indication of discussion at

Outreach & internal and/or external

Referral service meeting. Follow-up actions taken
from previous success &
challenge are presented.




Partnership Key Indicators

Rationale for Priority Indicators: During evaluation of the existing outreach program, both staff
and program partners noted the inconsistent communication and sharing of information between
agencies. This can lead to duplication of client service, a lack of coordinated client referrals, and
not understanding how the policies and procedures of one program can affect another.

Moving towards a Program that includes more comprehensive outreach to clients requires
effective coordination of services. This kind of coordination requires partnerships between the
Program and other service providers such as shelters, social services, and the RCMP. Participation
in partnerships will lead to more streamlined referrals for clients, as well as increased
communication and feedback between service providers at a management level.

The Interagency Participation Rate is a key indicator for this program area because participation
in these meetings cannot occur until formal or informal agreements between agencies are
established. In this sense, Interagency Participation Rate is a proxy for indicators in this program
area related to participation agreements.

Partnership Key Indicators

Indicator ' Data Source ‘ Frequency ' Target
Interagency Partnership Activity Quarterly An appropriate program staff or
Participation Rate | Record manager attend 100% of

scheduled interagency meetings.

Success & Program Operator Monthly Response recorded and
Challenge for Activity Record indication of discussion at
Partnerships Area internal and/or external

meeting. Follow-up actions taken
from previous success &
challenge are presented.




Operations Key Indicators

Rationale for Priority Indicators: Safety of staff and clients is enhanced through the provision of
proper staff training at the time of hire and on an ongoing basis. Orientation to program policies
and procedures, and training in first aid, safe lifting, and de-escalation skills should be mandatory
prior to working on the front-line. Recommended training enhances the skills and abilities of
Program staff, which increases Program quality. In order to ensure it receives priority, the
recommended target is for all staff to achieve a 100% completion rate of mandatory training
before front-line work begins, and the completion of all recommended training within 6 months
of hire.

Annual Financial Reporting is a requirement of most funders in the form of audited financial
statements. It is also an opportunity to examine where there are variations in budgeted vs. actual
costs across areas to see if adjustments are required, and where areas of higher need may be
emerging. Along with this information, an Annual Program Summary providing a snapshot of key
indicators as well as other operational, statistical, and survey responses provides program
accountability and visibility.

An Annual Survey of clients and other stakeholders allows the Program to receive regular
feedback regarding the perceived accessibility, acceptability, and effectiveness of the Program,
and to make necessary changes as required. Similarly, a comprehensive Program Evaluation every
three years will provide a more robust review in determining if the program is meeting its stated
goals.



Operations Key Indicators

Indicator Data Source Frequency Target
Mandatory Program Operator Quarterly 100% completion
Training Activity Record before beginning front-
Completion Rate line work
Recommended Program Operator Quarterly 100% completion
Training Activity Records within 6 months of hire
Completion Rate
Annual Financial Various - summaries Annually Report is produced;
Reporting and narrative Program operates
within budget

Annual Program Financial Reporting Annually Report is produced on

Summary Report System (Program time

Operator)

Success & Program Operator Monthly Response recorded and

Challenge for Activity Records indication of discussion

Operations Area at internal and/or
external meeting.
Follow-up actions taken
from previous success
& challenge are
presented.

Annual survey Client, partner, Annual At least 3 program

business, or public
surveys

satisfaction measures
are collected from a
random sample of
clients and one other
group on an annual
basis.

Program
Evaluation

To be determined by
evaluator

Every 3 years

Program is meeting its
intended goals.




7. Data Collection

The following table outlines the data sources required for monitoring and evaluation and

the expected data elements provided by each.

Data Source

Vehicle Operations Log

GPS Data (if utilized)

‘ Data Provided

Daily record of hours of
operation, kilometres, fuel
consumption, cleaning, and
scheduled and unscheduled
maintenance.

Frequency

Daily operations are
recorded

Other activities
recorded at time of
occurrence.

Client Transportation Log

Dispatch Log (if utilized)

Note: Most of the data elements for
the Client Transportation Log are
collected by the current program but
the data entry process is labour-
intensive. A streamlined method for
data capture is recommended.

Individual rides provided to
clients including date, time,
pickup and drop-off locations,
referral method and source.
Note: if a full dispatch system is
put in place, a Client
Transportation Log kept by van
staff may not be necessary.

Individual client
interactions, rides, and
requests for service are
recorded at the time of
occurrence.

Outreach Activity Log

Note: May be possible to combine
with Client Transportation Log system
as many of the data elements are the
same.

Number and type of activities
performed by outreach team,
locations, and referral methods
and source.

Dispatch/triage or call record
information may be able to be
incorporated into this system.

HIFIS can be utilized to record
Client referrals and services but
unlikely suited for recording
transportation and other
community engagement
activities.

Individual client
interactions and
requests for service are
recorded at the time of
occurrence.

Other activities
recorded at time of
occurrence.

Homeless Individuals and Families
Information System (HIFIS)

Maintains a client list shared
between agencies, services
provided, and referral
coordination.

Data is input by agency
performing interaction
at time of client
service.




Financial Reporting System (Program
Operator)

Program budget costs and
variance reporting by
operational area.

Data is input by
program operator
during regular
accounting processes.

Partnership Activity Record

Record of agreements / terms of
reference for partnerships and
data sharing, records of
meetings and attendance.

Data is input by
program operator at
time of occurrence.

Program Operator Activity Record

Record of policies/procedures,
staff training, incident report
statistics, staff demographics and
turnover rates. Successes and
challenges for program areas.

Data is updated by
program operator
every 3 months unless
otherwise indicated.

Data Provided by Partners

EMS/RCMP data on calls for
service, response and diversions;
shelter capacity and usage;
interagency referrals (may come
via HIFIS)

Data is collected and
provided by partners
on an annual basis.

Surveys

Periodic surveys of clients,
businesses, public, and partners
on ratings of program quality,
value, awareness, and impact.

Data is collected by
program operator (or
delegated contractor)
on an annual basis.




8. Reporting & Taking Action

Collecting and using information collected by the program should serve a purpose beyond simply
meeting a reporting requirement. Program indicators provide valuable and useful information on
how the program is operating, what progress is being made towards meeting goals, and what
actions can be taken in the immediate and longer term to continuously improve services.

The program logic model can serve as a guide in the types of questions to ask about the data and
indicators, such as:

e Do we have the right resources?

e Are we doing the things we said we would do?

e Are we doing the right things?

e Are we achieving the outcomes we set out to achieve?
e Are the program goals being met?

Program Area Examples of Audience Frequency

Questions to Ask

Transportation Are adjustments to Program operator Quarterly at staff
hours of service, meetings
scheduled pickup
times, triage and/ or
dispatch required?

Outreach Are staff engaging in Program operator Quarterly at staff
the target number of meetings
Outreach hours?

Partnerships Is participation in Partners At interagency/ partner
interagency meetings

partnerships
streamlining the
client referral

process?
Operations Do frontline staff Program operator Quarterly at staff
have the training meetings

required to complete
their job tasks safely?




Sample Partnership Activity Record

Below is a sample Partnership Activity Record which can be used as a template to track the
activities undertaken by the operator in the Partnership operations area. The actual tools used to

track data will be determined by the Program Operator.

Sample Partnership Activity Record

(To be completed once per quarter)

Partner Agency Meetings Meetings Participation Data Sharing
or Interagency Attended Attended Per Agreement in Agreement in
Meeting Group (Dates) Quarter (number) Place? (Yes/No) Place? (Yes/No)
Example: Jan 3, 2024
Yellowknife Day Feb 5, 2024 3 Yes No
Shelter Mar 6, 2024
Agency B
Agency C
CEX"’”P’?’ Jan 25, 2024
gmmun/ty Feb 8, 2024 3 Yes Yes
Advisory Board
on Homelessness Mar 7, 2024
Interagency
Group B
Interagency
Group C

Partnership Success Example: Through participation in the Community Advisory Board on
Homelessness, planned the implementation of a Coordinated Access System, to be integrated into the

Street Outreach Program in the Spring.

Partnership Challenge Example: Bureaucratic barriers remain to implementing a data sharing
agreement with Yellowknife Day Shelter. A meeting with NTHSSA representatives has been planned
for next quarter to discuss these barriers.




9. Conclusion & Next Steps

This monitoring and evaluation framework serves as a structured approach to assess program
effectiveness through defined indicators, data collection methods, and reporting frequencies. The
value of this framework is realized when the collection and use of information is a continuous
process to understand the operations and impact of the Program.

The logic model shows the connection from inputs to activities, outputs, and outcomes. It should
serve as a useful tool to guide program planning, implementation, management, evaluation, and
reporting. We particularly encourage its use to serve as a high-level planning and operations
checklist. It can also be used as a tool in the development of contracts for program operators to
detail the expected activities, outputs, and outcomes.

Recommended key indicators are provided for each of the four program areas. These provide a
high-level snapshot and should be regularly monitored and discussed to see the impacts of
activities, provide positive feedback on their successes, and more rapidly identify emerging
issues. Benchmarks and targets for these and other indicators should be undertaken
collaboratively to ensure these are realistic and meet the needs of staff, clients, partners, funders,
and the broader community.

The collection and utilization of program data should extend beyond mere reporting.
Fundamentally it should provide actionable insights for ongoing enhancement of services and
generate regular conversations to ask if the right resources are being used for the right activities,
to produce the desired outputs, to achieve the goals the program aims to meet.



Appendix: Consolidated Logic Model

Note: Table is formatted for 11 x 17 landscape format.



Goals: Increase client safety through reliable transportation to safe locations - Increase community safety through engagement and de-escalation - Improve client access to resources through relationship building and outreach activities

Activities

Outputs

Outcomes

FUNDING

o Sustained adequate program
funding for staff, capital, and
operational expenses

PEOPLE

o Qutreach Staff

o Drivers/Van Workers
Outreach Workers
Peer Support Worker
Management & admin
support
o Implementation/policy support
o Volunteers, if applicable

o O O

EQUIPMENT & INFRASTRUCTURE

o Suitable Vehicles
(primary vehicle and back-up)

e Fuel/Maintenance

e Supplies

o Uniforms/visual identity

o Office space for coordination and
administration

o Data collection mechanisms
(software systems, GPS trackers,
etc.)

TRANSPORTATION SERVICES

o Provide transportation of Street community members to safe
locations

o Improve processes for contacting the van and implement a
triage/dispatch system allowing for timely and prioritized response

o Deliver program hours from 12 noon-12 midnight.

 Implement visual identity measures to ensure staff and vehicle are
easily recognizable to clients and public

o Ensure regular vehicle maintenance and cleaning

OUTREACH & REFERRAL

o Conduct regular outreach patrols in areas where Street Community
members are located

* Respond and provide de-escalation and problem-solving
interventions

o Conduct case management and referral activities

o Proactively build relationships with clients, businesses, and the
public

o Distribute food, water, clothing, blankets, harm reduction kits, and
other supplies

o Provide referrals and assistance in accessing services

o Provide direct engagement to educate clients, businesses, and
partners on Outreach program mandate and scope of services

PARTNERSHIPS

o Participate in Client case management activities with other agencies

o Participate in Community Advisory Board and other coordinating
groups/activities using Coordinated Access and Integrated Service
Delivery principles

o Establish protocols for escalating responses to EMS/RCMP that
ensures client and staff safety

o Establish data sharing agreements where required

PROGRAM OPERATIONS

o Develop and implement program policies and procedures

o Conduct staff training focusing on safety and client service

o Train staff and participate in using HIFIS for client management

o Implement data collection processes, tools, and reporting

¢ Develop and implement regular review of monitoring data to adjust
services

o Create educational materials (i.e.: pamphlets, posters, online
updates) for clients, businesses, public, and partners regarding
program mandate and scope of services

TRANSPORTATION OUTPUTS

e Transportation service to safe locations provided

e Dispatch and triage system is in place to ensure calls for service are
answered or returned in a timely manner.

e Transportation services are available from 12 noon-12 midnight daily.

e Operational data collected including: number of rides provided, client
disposition; ride to/from locations; referrals provided; supplies
distributed

e \ehicle is maintained and cleaning is performed

o \ehicle responds when requested by RCMP/EMS to provide
transportation for appropriate Clients and provide de-escalation

OUTREACH & REFERRAL OUTPUTS

e Qutreach patrols are provided that meet targets for hours of service
and number of interactions

e Case management/coordination provided

e Operational data collected including: number of total and individual
outreach contacts, number of Clients where case
management/coordination services are provided, number of case
management activities conducted with other agencies

o Staff have educational interactions with clients, businesses, and
partners regarding Program mandate and scope of services

PARTNERSHIP OUTPUTS

e Community support and collaboration: Participation in regular

meetings with key partners (RCMP, EMS, hospital, shelters)
¢ Formal partnership agreements / terms of reference in place
e Data sharing agreements completed

PROGRAM OPERATIONAL OUTPUTS

e Operational Uptime: van operating at or above targeted percentage of
scheduled hours

o Visual identity implemented

o Staff complete all required training

o All Policies & Procedures developed and implemented by the end of
Year 1

¢ Regular review of operational data to adjust program

o Distribute educational materials to clients, businesses, public, and
partners regarding program mandate and scope of services

TRANSPORTATION OUTCOMES

o Transportation to safe locations is reliable and efficient; has minimum downtime for unscheduled
maintenance; response times to calls meet targets

o Dispatch and triage system is effective in ensuring calls for service are answered in a timely manner.

o Non-urgent calls to RCMP/EMS are offset by Outreach Program. By proxy this should also reduce
unnecessary transfers to the Emergency Department.

e Procedures are in place for clients with exclusions from shelters and for when shelters are full or closed

 The transportation service meets expectations of quality, value, and impact for clients, public, businesses,
and partners

e Vehicle and staff are recognizable by clients and the public

OUTREACH & REFERRAL OUTCOMES

¢ An increase in the number of clients who participate in referrals to services including medical, mental health,
addictions, housing, and case management

o The outreach & referral service meets the quality expectations of clients, public, businesses, and partners

o Non-urgent calls to RCMP/EMS are offset by Outreach program

o Clients, businesses, public, and partners are aware of Program mandate and scope of services.

PARTNERSHIP OUTCOMES

o Programs and services are provided using Coordinated Access and Integrated Service Delivery principles

o Client access to services streamlined

o Strengthened partnerships with local stakeholders and increased community awareness and support for
homeless services

o Program has productive interactions with partner agencies

PROGRAM OPERATIONAL OUTCOMES

o Operational Efficiency is increased by implementing a triage process

e Service consistency demonstrated by the uniform application of policies and procedures by staff and
management.

o Program is fully-staffed with a high staff retention rate.

o Staff competently and safely perform work tasks through appropriate training

o Program maintains low incident and injury rates

o Program employs Indigenous staff members

o Program is sustained with ongoing funding

o Clients, businesses, public, and partners understand Program mandate and scope of services

LONGER-TERM OUTCOMES

o Increased perception of community safety by businesses, partner organizations, and members of the public

o Resident and business surveys indicate Program is reliable, of benefit to clients and community, and
reduces demand on emergency services

¢ Decreased use of ambulance, RCMP, and hospital as “last resort” services for clients without access to
food, shelter, and/or transportation

< EXTERNAL SOCIAL, POLITICAL & RESOURCE ENVIRONMENT -




CITY OF YELLOWKNIFE

MEMORANDUM TO COMMITTEE

COMMITTEE: Governance and Priorities

DATE: November 25, 2024

DEPARTMENT: Administration

ISSUE: Whether to adopt a resolution in support of NORAD (North American Aerospace
Defence Command) and Department of National Defence (DND) investments in
Yellowknife.

RECOMMENDATION:

That the following resolution be presented for adoption:
YELLOWKNIFE - A PLACE OF CHOICE FOR NEW DND & NORAD INVESTMENTS

WHEREAS the City of Yellowknife recognizes the importance and responsibility for all Canadians to
advance Canada’s sovereignty and security;

AND WHEREAS the City of Yellowknife has been home for both the Canadian Forces Northern Area
Headquarters since May 1970, and the Joint Task Force North since February 2006;

AND WHEREAS the Government of Canada released “Our North, Strong and Free: A Renewed Vision for
Canada’s Defence” and an investment of $8.1B on April 08, 2024, to enhance Arctic and Northern
capability;

AND WHEREAS the North American Aerospace Defence Command (NORAD) is preparing a strategy to
modernize its infrastructure across the Canadian Arctic and North with investments of $38.6 billion
over 20 years;

AND WHEREAS the City of Yellowknife is investing in new housing and infrastructure to support
sustainable and long-term growth;

AND WHEREAS and the Mayor and Council of the City of Yellowknife are bringing forward new By-laws
and By-law amendments to support more housing construction that can accommodate new military
personnel and their families;
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NOW THEREFORE BE IT RESOLVED the Mayor and Council invite the Honourable Bill Blair, Minister of
National Defence, the Canadian Armed Forces, the Government of Canada and the North American
Aerospace Defence Command to choose Yellowknife and the Yellowknife Airport as a strategic centre
for enhanced security and military capability.

BE IT FURTHER RESOLVED that Administration work closely with their counterparts within the
Government of the Northwest Territories, the Department of National Defence, the Canadian Armed
Forces, the Government of Canada and NORAD to help ensure Yellowknife remains a competitive site
of choice for new strategic defence investment.

BACKGROUND:

The Federal Government is committed to the safety, security and defence of all Canadians.
Partnerships, cooperation and shared leadership are essential to promoting security and safety of
citizens and the Federal Government has established an Arctic and Northern Policy Framework.

The City believes that it and the Yellowknife Airport play an ongoing and growing role in advancing
Canada’s and North America’s sovereignty and security. To that end, Mayor Alty forwarded
correspondence to Minister Bill Blair inviting the Canadian Armed Forces, the Government of Canada
and the North American Aerospace Defence Command to choose Yellowknife and the Yellowknife
Airport as a strategic centre for enhanced security and military capability.

COUNCIL STRATEGIC DIRECTION/RESOLUTION/POLICY:

Strategic Direction #3:  Sustainable Future

APPLICABLE LEGISLATION, BY-LAWS, STUDIES, PLANS:

Community Plan & Background Report (2020)

CONSIDERATIONS:

Since the April 2024 Government of Canada launch of “Our North Strong and Free,” the City of
Yellowknife has been mobilizing to update our by-laws and create incentives to support more housing,
which would benefit additional military personnel and their families. Moreover, City work to secure
additional public land to accommodate anticipated housing growth is underway.

ALTERNATIVES TO RECOMMENDATION:

That the resolution not be presented for adoption.

RATIONALE:

The passage of the proposed resolution could create a receptive environment to engage Territorial
Ministers, GNWT officials, the Yellowknives Dene First Nation (YKDFN) and the business community on
land use surrounding the airport. Additionally, it will allow for better coordination of City of
Yellowknife service delivery and expansion at the airport itself.
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ATTACHMENTS:

Letter to Minister Bill Blair, Minister of National Defence, dated November 1, 2024. (DM#781029)

Prepared: November 19, 2024 SVD
Revised:
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CITY OF YELLOWKNIFE

November 1, 2024

Minister Bill Blair

Department of National Defence
Canadian Armed Forces

House of Commons

Ottawa, ON K1A 0A6

Dear Minister Blair,
RE: Investment in Yellowknife, NT Airport Expansion

| am writing to you today to extend the City of Yellowknife’s support and encouragement for the
Government of Canada’s Defence Policy “Our North Strong and Free: A Renewed Vision for Canada’s
Defence,” as well as the North American Aerospace Command modernization strategy and supporting
investments.

We believe the City of Yellowknife and the Yellowknife Airport (YZF) play an ongoing and growing role in
advancing Canada’s and North America’s sovereignty and security. The City of Yellowknife has been
home for both the Canadian Forces Northern Area Headquarters since May 15, 1970, and the Joint Task
Force North since February 2006.

Since the launch of “Our North Strong and Free,” the City of Yellowknife has been mobilizing to update
our by-laws and create incentives to support more housing — which would benefit additional military
personnel and their families. Moreover, our officials have been cooperating with your officials on
potential site selection and small-scale planning. In recent weeks, we have enhanced our work with both
the Government of the Northwest Territories and Housing, Infrastructure and Communities Canada to
leverage funding to support improved infrastructure to support greater YZF capacity. And, our work to
secure additional public land to accommodate anticipated growth is advancing.

| had the opportunity to meet with officials from your office on a recent trip to Ottawa with the
Northwest Territories Association of Communities. | was pleased to hear that internal decision-making
processes continue to advance with respect to investments.
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Minister Blair
November 1, 2024 Page 2

Today, on behalf of the City of Yellowknife and Council, | invite you, as Minister of National Defence, as
well as the Canadian Armed Forces, the Government of Canada and the North American Aerospace
Defence Command to choose Yellowknife and the Yellowknife Airport as a strategic centre for enhanced
security and military capability.

Should you have any questions or comments regarding this letter, please feel free to contact me by
email: mayor@yellowknife.ca or by phone: (867) 920-5693.

Sincerely,
<original signed by>

Rebecca Alty
Mayor

DM#781029
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CITY OF YELLOWKNIFE

MEMORANDUM TO COMMITTEE

COMMITTEE: Governance and Priorities

DATE: November 25, 2024

DEPARTMENT: Community Services

ISSUE: Whether to adopt a Sponsorship and Naming Rights Policy.
RECOMMENDATION:

That Council adopt the Sponsorship and Naming Rights Policy.

BACKGROUND:

The City of Yellowknife has been desirous of exploring innovative ways of generating revenue to offset
the costs of operating facilities, programs and events for many years. Commencing in the latter part of
the last century the City has been successful in generating revenue through the sales of advertising
within facilities. As the number of facilities grew so did the success of the sales of advertising space. In
the early stages of the current century with the addition of the Multiplex a community based
organization, Facilities For Kids undertook the sales of advertising space on behalf of the City to
generate funds to assist in offsetting the capital costs of the facility. This spawned a large interest in
other City facilities including broader sponsorship opportunities. As these requests expanded, it
became clear that the sophistication of the work and the workload made it impossible to be done off
the side of a staff’s desk. This resulted in securing a contractor to carryout the work on behalf of the
City. This contract was terminated in 2023.

The desire to continue to explore and expand innovative ways of generating revenue for the City was
revived with the development of the Aquatic Centre. Utilizing the experience gained through past
sponsorship contractors, and with input from other City Departments, including Economic
Development and Strategy (EDS) and City Clerk, a Request for Proposals process was launched to
continue seeking revenue. To ensure that the draft Sponsorship and Naming Rights Policy reflected
current and up-to-date practices within other municipalities, the City Clerk carried out research of
similar policies from other municipal jurisdictions. In addition, EDS staff provided input into the
development of the contract for the sponsorship contractor, as well as assisting in the
review/development of the draft Policy.
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Through a competitive process, the City has recently awarded a contract to Arts & Communication
Counselors Inc. (A&C) for the purpose of selling sponsorship and naming rights for City facilities,
programs and events with a primary focus on the Aquatic Centre. The scope of work includes, among
many other items, a review of the draft Sponsorship and Naming Rights Policy. The purpose of the
review is to provide comments and recommend changes to the draft to ensure that it is current, meets
industry standards among municipalities and reflects a professional approach to securing and retaining
sponsors and naming rights for City facilities, programs and events.

A&C have proposed a work plan that includes:

Asset & Policy Review 1 month
Development of Pricing & Benefit Strategy 1.5 months
Prospecting & Packaging 2 weeks

Sales and Negotiations 4 to 6 months

Following the final approval of the Sponsorship and Naming Rights Policy, the remaining key activities
listed in the A&C work plan will be undertaken.

This matter was discussed at the November 18, 2024 Governance and Priorities Committee meeting
and referred back to Administration with feedback from Committee members. Subsequently changes
were made to ensure that the Policy clearly states that the City Manager is the authority to grant or
deny sponsor approvals as well as the acceptance of the contractors valuation of City assets. These
changes can be found in articles 5.13, 5.14, 5.17. Additionally, article 5.3 was changed to provide clarity
that when a City asset includes a commemorative name it will not be included on the asset list for
potential sponsorship. Article 15.5 was altered to include specific reference to the City’s Acquisition
and Disposal policies. And finally, Article 5.19.2 was altered to include the NWT Human Rights Act
wording.

COUNCIL STRATEGIC DIRECTION/RESOLUTION/POLICY:

Strategic Direction #1: People First

Key Initiative 1.3.1 Providing affordable and diverse recreation and arts opportunities for
residents.

Strategic Direction #3:  Sustainable Future
Focus Area 3.1 Resilient Future

Enhancing Yellowknife as a great place to live, visit, work and play now and
into the future.

Focus Area 3.3 Robust Economy
Doing our part to stimulate and amplify economic development
opportunities.

APPLICABLE LEGISLATION, BY-LAWS, STUDIES, PLANS:

None.
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CONSIDERATIONS:

Financial Considerations

Over the past 6 years, the City has generated a net profit of $435,879 in advertising sales and
sponsorship in City facilities including the Ruth Inch Memorial Pool, Community Arena, Multiplex and
Fieldhouse.

Corporate Impact

With Council’s approval of the Sponsorship and Naming Rights Policy the City’s reputation will be
protected through the Guiding Principles contained in the Policy. There are specific Guiding Principles
contained in the policy to ensure that the City’s goals, objectives, values and mandate are upheld to
the highest standards.

Departmental Consultation

The City Clerk and the Department of Economic Development and Strategy have been key in the
development of the revamped process of securing a contractor to solicit sponsors and those interested
in pursuing naming rights for City facilities, programs and events.

ALTERNATIVES TO RECOMMENDATION:

That Council provide further direction on the scope of the Sponsorship and Naming Rights Policy.

RATIONALE:

The Sponsorship and Naming Rights Policy will allow the City to generate funds by providing
opportunities within City of Yellowknife recreation facilities for potential partners to be recognized in
exchange for financial considerations. The Policy will ensure that all sponsorship and naming rights
arrangements will be carried out in a clear and consistent manner with set guidelines and procedures.

Staff from several City Departments have provided key input into the research and development of the
proposed policy. Arts & Communication Counselors Inc. have also reviewed the proposed policy, and
both have provided key input to ensure that the Policy reflects the current trend with similar policies in
municipal settings and a modern approach to securing sponsors.

With the development of the Aquatic Centre near completion, the City has been approached by
members of the business community expressing interest in pursuing sponsorship type opportunities.
The Sponsorship and Naming Rights policy will allow for these opportunities to be further explored.

ATTACHMENTS:

Sponsorship and Naming Rights Policy (DM #770646).

Prepared: November 1, 2024; GW
Revised: November 19, 2024;GW
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CITY OF YELLOWKNIFE

Policy Title: SPONSORSHIP AND NAMING RIGHTS POLICY
Approved By: Council Motion #00XX-XX
Effective Date: Month XX, 20XX

1 INTRODUCTION

The City recognizes Sponsorship opportunities and Naming Rights as a strategic means to offset
the costs associated with municipal infrastructure, programs and day-to-day operations. These
opportunities provide a sponsor with business and marketing value in exchange for financial
consideration. These opportunities also serve as a platform to acknowledge partnerships that
contribute to enhancing local services and improving the overall quality of life in the
community.

Naming Rights refer to the City granting an organization the exclusive right to name a property
or a portion of a property in exchange for financial considerations or other benefits that
support city initiatives.

2 PURPOSE

The purpose of this Policy is:
2.1. To provide clear and consistent guidance regarding Sponsorship and Naming Rights
for City Facilities and City programs;

2.2. To uphold the City’s stewardship role in safeguarding the City’s assets, interest, and
image;

2.3. To encourage investment in City Facilities and programs;
2.4. To balance public and private interests by encouraging naming in exchange for

financial consideration while acknowledging continued public investment in and
ownership of City Facilities; and
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2.5. To provide an enabling environment for the City to enter into Sponsorship
agreements and Naming Rights Agreements with corporations, groups, or individuals
within set guidelines and procedures.

3 DEFINITIONS

In this Policy:

llc i ty"

means the Municipal Corporation of the City of
Yellowknife in the Northwest Territories established
pursuant to the Cities, Towns and Villages Act, its
departments and staff;

“City Council”

means the municipal council of the City of Yellowknife;

“City Facilities”

means any property, facility, structure, building, or
portion thereof, owned or controlled (through a lease or
occupation agreement) by the City. This includes but is
not limited to arenas, pools, bridges, trails, parks,
playgrounds, sports fields, athletic parks and ball
diamonds;

“City Manager”

means the Senior Administrative Officer of the City of
Yellowknife appointed under subsection 41(1) of the
Cities, Towns and Villages Act;

“Commemorative Naming”

means the naming of a Civic Facility or parts thereof, in
honour of individual(s) or organization(s) for outstanding
achievement, distinctive service, and/or significant
community contribution. Commemorative naming can
also be made in honour of historic sites, significant
events, or geographic features. Commemorative naming
is not normally made in exchange for financial
consideration;

“Core Facilities”

means Yellowknife City Hall, Fire Hall, Water Treatment
Plant; Lift Stations; Pump Houses and Solid Waste Facility;
City Garage and Shop;

“Corporate Assets”

means all City owned, leased or tenured infrastructure,
mobile equipment, events and programs;
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“Donation”

means a gift or contribution of cash, goods or services
given voluntarily toward an event, project, program or
corporate asset as a philanthropic act, for which a
Charitable Tax Credit can be issued. Contribution of skills
or time through volunteer services do not qualify as
donations as they cannot be deemed property as per the
Canadian Income Tax Act;

“Naming Entity”

means the entity (e.g. corporation, community
organization, or individual) to whom Naming Rights are
granted pursuant to a Naming Rights Agreement;

“Naming Rights”

means the right to name a City Facility, or parts of a City
Facility, granted in exchange for financial consideration,
and where a Naming Entity provides goods, services or
financial support to the City in return for the Naming
Entity’s access to the commercial and/or marketing
potential associated with the public display of the
organization’s name on a City Facility for a specified
period of time;

“Naming Rights Agreement”

means a contractual agreement for the exchange of
Naming Rights between the City and the Naming Entity
for a specific period of time;

“Occupation Agreement”

means the lease, sublease, license, sublicense,
management or operating agreement which grants a
Tenant the right to use and occupy a City Facility or a
portion thereof;

“Sponsor”

means a corporation or organization that enters into a
sponsorship agreement and pays cash or value in kind in
return for access to exploitable commercial potential and
marketing value associated with the asset;

“Sponsorship”

means a mutually beneficial business arrangement or
partnership between the City of Yellowknife and an
external party (individual, company, organization or
enterprise) wherein the external party contributes funds,
goods or services to city-owned parks, open spaces, trails,
facilities, streets, events, programs and other municipal
buildings and properties;
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“Tenant” means a person, corporation, organization or other entity
occupying a City Facility through an Occupation
Agreement;

“Value Assessment” means a determination of the value that a sponsor will
receive as a purchaser or specific naming rights and may
include tangible and intangible benefits.

4 POLICY

It is the policy of the City of Yellowknife to establish the manner in which Corporate Assets may
be sponsored through the sale of naming rights by way of corporate sponsorship.

5 GUIDING PRINCIPLES

5.1. The City supports revenue generation from Sponsorship and Naming Rights
Agreements when these agreements directly benefit the community of Yellowknife
and the City. These agreements must result in a net financial benefit to the City.

5.2. A specific type of sponsorship arrangement called Naming Rights may occur when an
external party may become the namesake of a future or existing Corporate Asset in
recognition for its financial support where such support is mutually beneficial to the
City, the external party and the community. If the name is intended for an existing
facility name, the City should take into consideration the history and legacy of the
current facility name.

5.3. City Facilities that are available for Naming Rights will not normally be considered for
Commemorative Naming and therefore will not be included in the overall list of
assets

5.4. Naming Rights Agreements must not compromise the City’s or a Tenant’s ability to
carry out its functions fully and impartially.

5.5. Signage and acknowledgement associated with Naming Rights must comply with all
applicable laws and City by-laws, and must be approved in advance by the City.
While the physical display of the Naming Right shall be negotiated or decided upon
as part of the Naming Rights Agreement, such recognition must not unduly detract
from the character, integrity, aesthetic quality, or safety of the property, or
unreasonably interfere with its enjoyment or use.
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5.6. During the consideration of Naming Rights, the City will endeavour, to the extent
reasonably practicable and in accordance with this Policy, to balance confidentiality
of the Naming Entity with the City’s responsibility to maintain transparent processes
and provide information to the public.

5.7. Proceeds from the Naming Entity for Naming Rights of a City Facility will be received
by the City and used by the City for any lawful purpose.

5.8. All Naming Rights Agreements will be for a fixed term.

5.9. Neither the City nor its Tenant(s) may relinquish any aspect of its right to manage
and operate a City Facility through a Naming Rights Agreement.

5.10. A Naming Rights Agreement must not conflict with the terms and conditions of any
existing Occupation Agreement between the City and a Tenant.

5.11. The granting of Naming Rights will not entitle a Naming Entity to preferential
treatment by the City outside of the Naming Rights Agreement.

5.12. There shall be no actual or implied obligation for the City to purchase products or
services from the Sponsor or Naming Entity over and above what is contained within
the sponsorship agreement.

5.13. An independent market valuation, approved by the City Manager, will normally
inform a Naming Rights Agreement to ensure a fair, transparent and consistent
practice.

5.14. The City Manager reserves the right to decline any Sponsorship arrangement.

5.15. An external party may contribute, in whole or in part, funds, goods or services to an
approved Corporate Asset where such sponsorship is mutually beneficial to both
parties and in a manner consistent with existing guidelines and policies set by the
City including the Acquisition and Disposal policies.

5.16. The Sponsor arrangement must support the goals, objectives, policies and by-laws of
the City of Yellowknife and be compatible with and complementary to the City’s
values and mandate.

5.17. The City Manager will select the most appropriate sponsors using the following
criteria:

5.17.1. Quality and timeliness of product and services delivery;
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5.17.2.
5.17.3.
5.17.4.

5.17.5.
5.17.6.

Value of product, service, cash provided to the City;

Cost to the City to service the agreement;

Compatibility of products and services with the City’s policies and
standards;

Marketplace reputation of the sponsors; and

Record of Sponsor’s involvement in community projects and events.

5.18. Recognition provided to sponsors is subject to negotiation (i.e. advertising, signage,
product sampling, brand name) and must meet the following criteria:

5.18.1.
5.18.2.
5.18.3.

Be of an acceptable standard and in good taste;

Not present demeaning or derogatory portrayals of individuals or groups;
Must not contain anything which in light of generally prevailing community
standards is likely to cause deep or widespread offence.

5.19. Naming Rights Agreements will normally not be considered if they:

5.19.1.

5.19.2.

5.19.3.

5.19.4.

5.19.5.

5.19.6.

5.19.7.

Imply the City’s endorsement of a partisan political or ideological position
or imply that their products, services, or ideas are sanctioned or endorsed
by the City;

Convey a message that might be deemed prejudicial to race, colour,
ancestry, nationality, ethnic origin, place of origin, creed, religion, age,
disability, sex, sexual orientation, gender identity or expression, marital
status, family status, family affiliation, political belief, political association
or social condition;

Present demeaning or derogatory portrayals of communities or groups, or
in light of generally prevailing community standards, could reasonably be
expected to cause offence to a community or group;

Promote alcohol or other addictive substances at venues geared primarily
to children; or

Involve an individual, business or organization whose products or services
are known to include the sale or promotion of pornography or sexually
explicit materials or illegal products or substances.

The sponsorship arrangement must be limited in scope and application to
the City or project under consideration, and shall not involve any form of a
risk-sharing venture.

The role of the City as owner and operator of its assets shall be ensured
throughout the sponsorship arrangement.

Have an organization whose core business involves the production,
promotion, or sale of tobacco, cannabis or alcohol products.
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6 APPLICATION

6.1. This policy applies to all City of Yellowknife corporate assets.

6.2. This policy does not apply to:

6.2.1.
6.2.2.
6.2.3.
6.2.4.

6.2.5.
6.2.6.

6.2.7.

6.2.8.

The naming of neighbourhoods, subdivisions, streets and roadways;

Core Facilities as defined in Section 3;

The naming of litter containers, park benches, picnic tables and trees;

City Facilities where the City has an existing Occupation Agreement with a
Tenant that includes Naming Rights;

Advertising within City Facilities ;

Sale of advertising or signage space on City-owned facilities and printed
material, which involves only the straight purchase of advertising space
sold at marketplace rates and does not imply any reciprocal partnership
arrangement;

Unsolicited donations, philanthropic donations or gifts which are eligible
for an income tax receipt;

Third parties who lease City property or hold permits with the City of
Yellowknife for activities or events.

7 NAMING RIGHTS AGREEMENTS

7.1. Naming Rights Agreements will be in the form of a legally binding contract between
the City and Naming Entity and should include or address the following matters:

7.1.1. A description of the naming arrangement;

7.1.2.  The term of agreement;

7.1.3.  Renewal options, if any;

7.1.4. Value Assessment, including cash and / or in-kind goods and services (and
method of evaluating the value of in-kind contribution);

7.1.5. The responsibilities for the cost of the development and installation of a
logo, signage and any other promotional benefit which should be carried
whenever possible by the Naming Entity;

7.1.6.  Naming and signage rights and any additional promotional benefits;

7.1.7. Fees and costs, accompanied by a payment schedule;

7.1.8. Installation and maintenance of signage;

7.1.9. The ability for the City to remove or cover signage for limited periods such
as during an event where the City has a legal obligation to ensure sites are
free of competing corporate signage (e.g. a named sporting event);

7.1.10. Release, indemnification and early termination clauses in favour of the City;

7.1.11. The right for the City to terminate a Naming Rights Agreement if the
Naming Entity fails to fulfill its obligations in regards to the payment
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schedule, uses the City’s name outside the parameters of the Naming
Rights Agreement without prior consent, or if the Naming Entity develops a
public image that is unacceptable to City Council;

7.1.12. Reference to procedures and costs to be incurred once a Naming Rights
Agreement has expired or terminated; and

7.1.13. Insurance clauses in favour of the City.

8 SPONSORSHIP ARRANGEMENTS

8.1.

8.2.

8.3.

8.4.

8.5.

Requests for Sponsorship arrangements and any subsequent arrangements shall be
made in writing detailing the rights and benefits offered and at a minimum shall
include the following:

8.1.1. The value of all funds, goods, services to be provided and the recognition
to be provided in return by the City;

8.1.2. Afixed term to be negotiated with prospective sponsors which is based on
the Corporate Assets of the City;

8.1.3. The disposition and ownership of any assets resulting from the sponsorship
agreement;

8.1.4. Maintenance of assets, ongoing capital;

8.1.5. The responsibility for insurance, license/permits, safety, security and public
health.

Potential Sponsors shall bear all costs associated with the preparation and
submission of any Sponsorship or Naming Rights proposal, and the City shall, in no
case, be responsible or liable for those costs.

Revisions to the sponsorship arrangements are subject to the same approval as the
original sponsorship arrangement.

Naming Rights may only be transferred or assigned by a Naming Entity with the
consent of the City. Where a company changes its name, the naming rights may,
with the consent of the City and at the expense of the Naming Entity, be modified to
reflect the new name.

Arrangements that predate this policy may continue upon the review and approval
of the appropriate Director.
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9 EVALUATION

9.1. Sponsorship and advertising opportunities will be evaluated on an asset by asset
basis to determine fit and alignment, and to assess that all provision in the policy are
satisfied.

9.2. General ethical scans will be conducted on all companies and organizations, with in-
depth scans conducted for sponsorship agreements of $10,000 or more in value; if
the scan returns an unsatisfactory result, the sponsorship opportunity will not be
pursued.

10 REVIEW

10.1. This policy will be reviewed every three (3) years.
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CITY OF YELLOWKNIFE

MEMORANDUM TO COMMITTEE

(For Information Only)

COMMITTEE: Governance and Priorities

DATE: November 25, 2024

DEPARTMENT: Community Services

ISSUE: Minutes of the Community Advisory Board on Homelessness meeting of

November 7, 2024.

BACKGROUND:

Attached for the information of the Committee are the minutes of the Community Advisory Board on
Homelessness meeting of November 7, 2024.

ATTACHMENTS:

Community Advisory Board on Homelessness Minutes November 7, 2024 (DM#782653).

Prepared: November 15, 2024; KC
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CITY OF YELLOWKNIFE

Community Advisory Board on Homelessness
November 7, 2024 at 9:00 a.m.
City Hall Council Chamber

MINUTES

Minutes of a meeting held on Thursday, November 7, 2024 at 9:00 a.m. in City Hall Council Chamber. The following
Committee members were in attendance:

Present: Councillor B. Hendriksen, Chair,
T. Brushett,
W. Cook,
R. Foote,
J. Short,
B. Tirupathi, and
C. Wellborn.

The following committee member joined the meeting via teleconference:
Mayor R. Alty, ex-officio.

The following advisory member was in attendance:
R. Ristoff.

The following representative of the Federal Government joined the meeting via teleconference:
A. Marinic.

The following member of the public was in attendance:
S. Robertson.

The following members of the public joined the meeting via teleconference:
H. Mang-Wooley,
T. McLellan, and
L. Van Vliet.

The following members of Administration were in attendance:
D. Ritchie,
C. Saunders,
S. Van Dine, and
K. Cook.



COMMUNITY ADVISORY BOARD ON HOMELESSNESS MINUTES
November 7, 2024

Call to Order
1. The meeting was called to order at 9:02 a.m.

Opening Statement
2. Councillor B. Hendriksen read the Opening Statement.

Welcome New Members
3. Councillor B. Hendriksen welcomes new Community Advisory Board Members.

Approval of Agenda
4. Committee approved the Agenda as amended, to remove Item #9 8-Month Review of Reaching Home Sub
Projects.

5. C. Wellborn moved,
Mayor R. Alty seconded,

That the Agenda be approved as amended.
MOTION CARRIED UNANIMOUSLY

Approval of Minutes
6. March 7, 2024.

7. T. Brushett moved,
R. Foote seconded,

That the Minutes be approved as presented.
MOTION CARRIED UNANIMOUSLY

Disclosure of Conflict of Interest
8. There were no disclosures of conflict in interest.

Update on Street OQutreach Review (For Information)
9. Committee heard a presentation from Scott Robertson, Founder & Operator, Triage Metrix Associates,
regarding the Street Outreach Review.

10. S.Robertson, L. Van Vilet and H. Mang-Wooley left the meeting at 9:44 a.m.
11. Committee recessed at 9:47 a.m. and reconvened at 9:55 a.m.

2025-26 Funding Allocation (For Discussion and a Vote)
12. Committee discussed the additional allocation of $260,780 for 2025 - 2026 Reaching Home Funding.
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COMMUNITY ADVISORY BOARD ON HOMELESSNESS MINUTES
November 7, 2024

13. Mayor R. Alty moved,
R. Foote seconded,

That the Community Advisory Board on Homelessness recommends that Council
allocate $260,780 in Reaching Home funding for the 2025-2026 fiscal year to enhance
the Street Outreach program.

MOTION CARRIED UNANIMOUSLY

Presentation by Homelessness Specialist (For Information)
14. Committee heard a presentation from Dan Ritchie regarding the CAEH Homelessness Conference Review.

15. Committee heard a presentation from Dan Ritchie regarding the preliminary Point in Time Count results.
16. S.Van Dine left the meeting at 10:34 a.m.

Administration Funding (for information)
17. Committee received an update from Dan Ritchie regarding Administration Funding.

Upcoming Meeting Dates for 2025
18. The next meeting date is to be determined.

Adjournment
19. Mayor R. Alty moved,

That the meeting be adjourned at 10:43 a.m.

MOTION CARRIED UNANIMOUSLY

Prepared: November 7, 2024; KC
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CITY OF YELLOWKNIFE
MEMORANDUM TO COMMITTEE

(For Information Only)

COMMITTEE: Governance and Priorities

DATE: November 25, 2024

DEPARTMENT: Corporate Services

ISSUE: 2023 Annual Local Spending Report as required by the Local Procurement Policy.
BACKGROUND:

On February 12, 2018, Council Motion #0028-18 established a Local Procurement Policy in an attempt to promote,
prioritize, and increase local spending by the City of Yellowknife (City). The City’s main objective was to purchase
at least eighty-five percent (85%) of its total annual expenditures from businesses operating in Yellowknife as long
as the goods and services were of an acceptable quality and available at competitive prices.

As required by the Local Procurement Policy, this Annual Report provides details of local and non-local spending
by the City over the course of calendar year 2023. Exceptionally information relating to the Wildfire Expenditures
are also part of this reporting.

Our analysis shows that in 2023 the City purchased eighty-six percent (86%) of its total annual expenditures locally.

METHODOLOGY:
In preparing the Local Spending Report:

a) Employee Costs (Salaries and benefits), debt and tax expenditures have been excluded from our analysis
as the purpose of the Report is to show how the City spends discretionary funds processed through its
payables system. These excluded items are totaled and shown in Table 1.

b) Goods and services that are not available in Yellowknife and which have been procured from suppliers
located outside of Yellowknife have been included in our analysis to calculate non- local spending. These
goods and services include but are not limited to: specialty vehicles and equipment; software
maintenance and support; traffic light equipment; ice rink and swimming pool equipment and
maintenance; specialized consulting services, recruiting expenses; and chemicals used in municipal
operations. These non-local expenditures also include many requests for goods and services which were
posted as competitive bids (tenders or requests for proposals) open to the public, but for which the City
did not receive successful bids from local suppliers. The non-local expenditures are depicted in Table 2
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REPORTS:

1) Local Spending

For the purpose of this report, local companies are defined as those having a local presence in the City of
Yellowknife: they have offices or storefronts, employees, and generally participate in the local economy and
conduct regular businesses in Yellowknife.

Appendix A contains a summary of the City’s contract files handled through the Procurement and Supply Services
Division in 2023. It provides basic information on the result of each contract file, including the procurement
process used, the name of the contractor, the location of the contractor, a brief description of the goods or
services that were acquired, and the total value of each resulting contract.

In 2023, the City awarded a total of around $16M worth of contracts, out of which $11.6M were paid to businesses
based in Yellowknife. This is equivalent to seventy-three percent (73%) of the value of contracts that went to
members of the Yellowknife business community. The remaining $4.3M were paid to non-local vendors and
mostly included specialized consulting services not available locally.

a) 2023 Excluded Items
As highlighted in the methodology section, expenses deemed “Excluded” have not been taken into
account when determining the local spending percentage and they are as follows:

Table 1 - Excluded items

Payer Description Amount
CRA - Receiver General Payroll Tax 21,979
TD Canada Trust Banking services and charges 4,073,420
WSCC Payroll-Workers compensation 516,986
NEBS Group Insurance Payroll-Employee Benefits - Insurance 1,323,602
YK Sep. Education Dist. Payment of School tax collected 3,504,665
Manulife Payroll-Employee Benefits - Pension 54,268
City YK Employee Rec Payroll-Employee Benefits - Recreation 12,723
PSAC Social Justice Fund Payroll-Contributions to PSAC 2,447
NEBS Pension Fund Payroll-Employee Benefits - Pension 3,136,126
YK Education District 1 Payment of School tax collected 5,160,958
Total 17,807,172

A total of $17.8 million have been excluded from the calculation of the Local Spending as they are non-
discretionary in nature and includes the employee costs of health benefits, union dues and pension
allotments. However, if these payroll expenses were to be considered into the computation, the local
spending figure will increase to sixty-four million ($64M) and correspondingly the percentage will rise to
eighty-seven percent (87%)

b) 2023 Spending on Goods and/or Services Not Available in Yellowknife
In 2023, goods and services that were not available in the City and had to be sourced from suppliers
located outside of Yellowknife amounted to $9.7M. In comparison to 2022, the non-local spending of the
City in 2023 amounted to fourteen percent (14%) as compared to twelve percent (12%) the previous year.
Interestingly, had these goods and services been available in Yellowknife and met the criteria as prescribed
by the Local Procurement Policy, the local spending ratio would have increased to ninety-four percent
(94%).
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Table 2 below identifies some of the significant expenditures that were not available locally:

Table 2 - Non-Local (not available locally)

Description Amount
Chemicals 165,040
Specialized Services 502,845
IT Services/Software 1,085,241
Wildfire Support 3,222,825
Specialized Equipment 716,054
Ice Rink & Pool Equipment/Maintenance 170,993
Firefighting Equipment 114,020
Total 5,977,018

Finally it is worth noting that even if the payroll related expenses identified in Table 1 above are included,
AND the expenditures on goods or services not available locally are removed from the analysis, the local
spending percentile would still have been ninety-four percent (94%)

Local Includinf)PayroII (Table Total % Local
64,575,707 3,768,514 68,344,220 94%
¢) Historical Trend Analysis

Year Excluded Local Non-local Total % Local
2011 16,567,844 36,825,604 6,469,733 43,295,337 85%
2012 13,290,922 43,706,457 7,767,149 51,473,606 85%
2013 18,673,513 42,684,472 5,464,015 48,148,487 89%
2014 17,563,875 49,207,823 30,365,195 79,573,018 62%
2015 19,844,107 29,194,215 14,178,374 43,372,590 67%
2016 21,572,942 35,399,838 7,083,328 42,483,166 83%
2017 18,320,555 44,628,494 7,191,647 51,820,141 86%
2018 18,347,650 39,200,230 5,168,196 44,368,426 88%
2019 19,340,813 33,725,116 5,009,772 38,734,888 87%
2020 19,844,599 34,286,543 5,501,894 39,788,437 86%
2021 19,832,793 34,627,815 4,769,375 39,397,189 88%
2022 20,085,430 44,899,619 6,018,691 50,918,310 88%
2023 17,807,172 59,529,555 9,745,535 69,275,090 86%
Total 241,092,216 527,915,780 114,732,905 642,648,686
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Non Local vs Local Spending - 13 Years Trend
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Over the past thirteen years, more than six hundred and forty-two million (5642M) have been spent by
the City out of which five hundred and twenty seven million (5527M) were expended locally; giving an
annual average of eighty-two percent (82%).

As a reminder, between the years 2014 and 2016, the City did not meet the intent of its Local Procurement
Policy as the percentages were lower than expected with showing of sixty-two (62%), sixty-seven (67%),
and eighty-three percent (83%) respectively. The non-compliance in these years were caused by large
payments made to the non-local vendor who was awarded the Water Treatment Plant project.

However, it would be accurate to highlight that apart from the three (3) years referenced above, the City
has consistently been meeting the targeted eighty-five percent (85%).

2) 2023 Wildfire Expenditures

Appendix B provides details of expenditures incurred by the City of Yellowknife during the 2023 wildfires. The
report shows the name of contractors including their home locations, a description of the services and/or goods
that were provided, and the total amount paid to them.

Please note that the expenditures listed takes into account invoices received and paid during the period
September 2023 to October 2024. As we are continuing to receive invoices in relation to this event, the figures
provided are not finalized yet, even if based on the available information, the amounts that remain outstanding
would not be material in nature.

To date, total wildfire spending was $12.4M with payments to local companies amounting to $8.1M while the
remaining $4.3M were paid to non-local vendors giving a split of 65% to 35%.

Particulars Amount Percentage
Local Expenses 8,116,769 65.18%
Non- Local Expenses 4,336,447 34.82%
Total Expenses 12,453,216 100%
GOVERNANCE AND PRIORITIES COMMITTEE Page 4
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COUNCIL POLICY / RESOLUTION / STRATEGIC DIRECTIONS:

Strategic Direction #3: Sustainable Future

Focus Area 3.2 Growth Readiness

Key Initiative 3.3.3 Aligning with regional and territorial economic opportunities

Council Motion: #0028-18 That the City establishes a Local Procurement Policy to target to spend at least

85% of its total annual expenditures locally.

APPLICABLE LEGISLATION, BY-LAWS, STUDIES, PLANS:

None

CONSIDERATIONS:

The City of Yellowknife is unable to procure goods and services under the guidelines set forth in the GNWT’s
‘Business Incentive Policy’, as this system of adjusting bids is a specific exclusion which the GNWT holds. It was
grandfathered from the Agreement on Internal Trade, and has carried forward to the Canada Free Trade
Agreement. There are common law legal risks associated with the disclosure and application of a local preference
policy, and these risks increase along with the value of the procurement in question.

ATTACHMENTS:

1. Appendix A — City of Yellowknife Contract File Summary - 2023 (DM #762114);
2. Appendix B — Wildfire Expenditures — September 2023 to October 2024 (DM #768330); and
3. Local Procurement Policy (DM#510323).

Prepared: November 12, 2024; MM & TM
Reviewed: November 17, 2024; KP
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Appendix A — City of Yellowknife Contract File Summary — 2023

Reference Process Company Town/City Description Total
#23-001 Tender Ace Enterprises Ltd Yellowknife 2023 Paving - Contract A 1,919,974
#23-002 Tender NWT Construction Yellowknife 2023 Paving - Contract B 2,295,904
#23-003 Tender Lift Station #1 Replacement CANCELLED
#23-004 Sole Source Contract Garden Contract CANCELLED
#23-005 Request for Proposals JMS Services Yellowknife Forrest Park Playground 199,900
#23-006 Request for Proposals Yellowknife Women's Society Yellowknife Street Outreach Services 304,541
#23-007 Request for Proposals 2023 Homelessness Employment Program CANCELLED
#23-008 No Project - Number Not Used N/A
#23-009 Request for Quotations Trapline Engineering Ltd. Yellowknife YKCA Biomass Boiler Assessment 12,800
#23-010 Request for Proposals InterVISTAS Consulting Inc. Vancouver, BC Yellowknife Tourism Strategy 74,800
#23-011 Request for Tenders CJ Contracting Yellowknife Engle Phase Il - Right of Way Clearing 44,448
#23-012 Request for Tenders CJ Contracting Yellowknife Engle Phase Il - Stage B Roadway Construction 1,395,270
#23-013 Request for Proposals SideDoor Ministries Yellowknife 2023-2024 Youth Housing First Program 383,893
#23-014 Request for Proposals Yellowknife Women's Society Yellowknife 2023-2024 Adult Housing First Program 469,764
#23-015 Request for Proposals YWCA NWT Yellowknife 2023-2024 Families Housing First Program 594,893
#23-016 Request for Proposals SideDoor Yellowknife 2022-2023 Youth Homelessness Prevention/Shelter Diver. 100,000
#23-017 Request for Proposals Yellowknife Women's Society Yellowknife 2022-2023 Adult Homelessness Prevention/Shelter Diver. 100,000
#23-018 Request for Proposals YWCA NWT Yellowknife 2022-2023 Family Homelessness Prevention/Shelter Diver. 100,000
#23-019 Request for Proposals Yellowknife Women's Society Yellowknife 2022-2023 Seniors Homelessness Prevention/Shelter Diver. 100,000
#23-020 Request for Proposals 2022-2023 Indigenous Case Management CANCELLED
#23-021 Request for Tenders NWT Construction Yellowknife Latham Island Park Multi-Purpose Court Resurfacing 45,265
#23-022 Request for Proposals LifeWorks Canada Ltd. Toronto, ON Job Classification Renewal 228,250
#23-023 Request for Tenders 2023 Patching Program CANCELLED
#23-024 Request for Tenders RTL Robinson Ltd Yellowknife 2024 SCFA Upgrades 518,180
#23-025 Request for Proposals Yellowknife Women's Society Yellowknife 2023 Homelessness Employment Program 100,000
#23-026 Sole Source Contract MacLean Consulting Banff, AB Energy & Asset Management Services 48,964
#23-027 Request for Proposals Stantec Yellowknife City Hall Functional Assessment & Space Optimizations 121,959
#23-028 Request for Tenders 180 hp Wheeled Loader CANCELLED
#23-029 Request for Tenders Yellowknife Motors Yellowknife Five (5) 1/2 Ton Pickup Trucks 312,025
#23-030 Request for Tenders Yellowknife Motors Yellowknife Two (2) 1/2 Ton 4x4 Pickup Trucks w/ Canopy 133,020
#23-031 Sole Source Contract STRAAD Consulting Inc. Calgary, AB Leadership Enablement Services 50,000
#23-032 Request for Proposals BluMetric Environmental Inc. Ottawa, ON Taylor Road Environmental Site Assessment - Phase | & Il 73,048
#23-033 Request for Proposals Horizon Builders Yellowknife Curling Club Roof 150,000
#23-034 Request for Proposals CN Doors Yellowknife Fieldhouse Playground Safety Surface Replacement 75,928
#23-035 Request for Proposals Biomass Boiler Fluid Analysis & Heat Exch. Replacement CANCELLED
#23-036 Request for Tenders Ace Enterprises Ltd Yellowknife 2023 Patching Program 471,100
#23-037 Request for Tenders CN Doors Yellowknife Hall Crescent Turf & Irrigation 42,868
#23-038 Request for Tenders Ron's Equipment Rental & Supply Yellowknife Aerial Lift 99,800
#23-039 Request for Proposals Stantec Yellowknife Ruth Inch Memorial Pool Condition Assessment 124,242
#23-040 Sole Source Contract Grant Lloyd Nisku, AB Assessment Audit Services 13,200
#23-041 Request for Tenders Aurora Ford Sales Yellowknife One (1) 1/2 Ton 4x4 Special Service Pickup Truck 99,645
#23-042 Request for Tenders Propane Supply CANCELLED
#23-043 Request for Proposals Bry Sand Arena Ltd. Edmonton, AB Curling Club Brine Line Replacement 584,890
#23-044 Sole Source Contract College Nordique Francophone Yellowknife Tlicho Language Training 2,570
#23-045 No Project - Number Not Used N/A
#23-046 Sole Source Contract Yellowknife Divers Inc. Yellowknife Pumphouse #2 Intake Inspection 10,000
#23-047 Sole Source Contract Brave Adventures Ltd. Hay River, NT Wildfire Preparedness - Fire Break Mulching 163,050
#23-048 Sole Source Contract NWT Construction Yellowknife Wildfire Preparedness - Fire Break Operations 418,859
#23-049 Sole Source Contract Arctic Farmer Landscaping Yellowknife Wildfire Preparedness - Fire Break Operations 345,268
#23-050 Sole Source Contract Arrow Geomatics Inc. Guelph, ON GIS Services 2,100
#23-051 Request for Quotations Water Line Repairs CANCELLED
#23-052 Sole Source Contract Ron's Equipment Rental & Supply Yellowknife Wildfire Mitigation - Pump Rental 10,131
#23-053 Sole Source Contract Aqua Diversities Inc. Nelson, BC Wildfire Mitigation - Water Operations 1,909,750
#23-054 Request for Tenders Ace Enterprises Ltd Yellowknife 2023-2024 Winter Street Sand 197,750
#23-055 Request for Proposals Crowe MacKay LLP Yellowknife 2023 North Slave Wildfires - Financial Services Support 3,100
#23-056 Request for Proposals KPMG LLP Toronto, ON After Action Assessment - 2023 North Slave Wildfires 149,250
#23-057 Request for Tenders Aurora Ford Sales Yellowknife 1 ton 4x4 Dual Rear Wheel Truck 126,568
#23-058 Request for Tenders FST Canada Inc. Innisfil, ON Dustless Street Sweeper 552,090
#23-059 Request for Tenders Aurora Freightliner Hay River, NT Tandem Axle Dump Truck w/ Sander & Plow 296,330
#23-060 Request for Tenders Aurora Ford Sales Yellowknife Two (2) Police Interceptor AWD Sport Utility Vehicles 166,316
#23-061 Sole Source Contract Terrel Hobbs Yellowknife Fireworks Display 25,000
#23-062 Sole Source Contract Nirmal Kumar Murugesan Caledon, ON IT Support & System Analysis 69,428
#23-063 Sole Source Contract STRAAD Consulting Inc. Calgary, AB Consulting - Team Development & Effectiveness 46,000
#23-064 Request for Tenders Rocky Mountain Phoenix Inc. Red Deer, AB SCBA Air Compressor & Fill Station 62,500
#23-065 Sole Source Contract College Nordique Francophone Yellowknife Tlicho Language Training 2,570

Total 15,947,199

In the 'Total' column, 'n/a' will be stated where rates and not totals were the basis for award.




Appendix B - Summary of wildfire expenses - 2023

Payments to Local Companies

Company Location Description of services Total Spent

507268 NWT Ltd. o/a North Shore

Towing / Yellowknife, NT Labour and equipment were provided in wildfire $119,479
Material, labour & h i t i

Ace Enterprises Ltd Yellowknife, NT atena, ? our . eavY egmpmen services $233,053
were provided during wildfire
Mask hased for th k h

Advanced Medical Solutions Inc Yellowknife, NT asks were. purchase . or the workers who S445
worked during evacuation

Air Canada Yellowknife, NT Fight for the essential workers $1,724
Clearing & pilling brushes in order to control

Arctic Farmer Inc Yellowknife, NT ‘ear‘lng pifling brushes ih order to contro $326,474
wildfire

Aurora Taxi Yellowknife, NT Vouchers provided to the evacuees S60
Purchased the fuel for all th hicl d

Bassett Petroleum Distributors Ltd  [Yellowknife, NT ur'c ase. . € fuelforall the vehicles use $15,328
during wildfire response

Bhatti, Anjum Yellowknife, NT Wildfire adj hours $590

Bhatti, Igbal Yellowknife, NT Wildfire adj hours S454

Bijou Boutique Yellowknife, NT Gift card $100

Boreal Kids Consignment Yellowknife, NT Gift card $100
Assisted in wild firebreak f ting the break

Break-Away Drilling & Blasting Ltd. |Yellowknife, NT ekt bbb b $311,994
and cleanup

Brown, Cynthia Yellowknife, NT Wildfire adj hours $1,514

Buffalo Air Express Yellowknife, NT Shipped the goods during evacuation $40,238

Bullock's Restaurant Yellowknife, NT Gift card $100

Bumper To Bumper Yellowknife, NT Propane refill used during wildfire response $691

Burshan, Phoenix Yellowknife, NT Wildfire adj hours $1,378

Bush Order Provisions Yellowknife, NT Food for the workers during evacuation $383

CJ Contracting Yellowknife, NT Fire break cleanup after wildfire $77,287
Rented all th t inklers in order t

Canadian Dewatering LP Yellowknife, NT enteda ?Wé er sprinklers in orderto $343,038
control the wildfire

Canadian Tire Store Yellowknife, NT Supplies for the wildfire break $10,813

Castillo, Laura Yellowknife, NT For the drummers upon returing evacuees $2,600
A dati ided duri ildfi

Chateau Nova Yellowknife, NT ccommodation were provided during wiidhire $82,279
response

Circle K Yellowknife, NT Fuel for the vehicle used in evactaion S41

Copper House Eatery & Lounge Yellowknife, NT Meals - eoc staff $790

Corothers Home Building Centre Yellowknife, NT Supplies for the wildfire break $9,544

Coyote's Family Steakhouse Yellowknife, NT Meals - eoc staff $323

Creative Basics Yellowknife, NT Office supplies $404
Assist ided in bookkeepi ith

Crowe Mackay Yellowknife, NT 5.5|s.an.ce p.row € |n. ooxkeeping wi $31,622
wildfire invoices to claims from gnwt

Cudmore, Catherine Yellowknife, NT Wildfire adj hours $318

Danmax Communications Ltd Yellowknife, NT Portable radios $19,190

Deton Cho Construction Ltd Yellowknife, NT Shredding & stockpiling trees/brush $116,306

Deveau, Ashley Yellowknife, NT Wildfire adj hours $1,650
Assisted was provided safety, admin, refuelin

DJ's Towing Yellowknife, NT Isted was provid ¥, admin, retueling $63,517
and equipment maintenance

Domino's Pizza Yellowknife, NT Meals - eoc staff $325

Esso Yellowknife, NT Heavy duty mechanic called back in city for work $483

after evacuated




Company Location Description of services Total Spent
Hotel room was booked for returend evacuees
Explorer Hotel Yellowknife, NT W ! vacu $259
as no sheters were opened
Fatburger Yellowknife, NT Meals - eoc/airport staff $1,992
Grasse, Danielle Yellowknife, NT Wildfire adj hours $1,930
. . . Supplies shipped back which were used for
Grimshaw Trucking Yellowknife, NT NS $58,995
wildfire
Iceblink Yellowknife Yellowknife, NT Gift card $100
Impact Diesel Services Ltd Yellowknife, NT Fuel for the vehicle used in evacuation $3,240
Food and supplies for contractors and staff who
Independent Extra Foods Yellowknife, NT uppll ¢ . ¢ W $S244
stayed through evacuation
Lab t for installi inkl ipi tth
J & R Mechanical Ltd Yellowknife, NT ? our COS_ orinsta |Ang SPrinkiers piping at the $205,499
different sites of the city
Javaroma Gourmet Yellowknife, NT Meals - eoc staff $937
JMS Services Ltd Yellowknife, NT Fire smarting $4,000
Rental shredders and labor cost at yellowknife
Kavanaugh Bros Ltd Yellowknife, NT , % costat yeflowknt $1,250,262
solid waste facility
Kobs, Jacob Yellowknife, NT Wildfire adj hours $1,506
Lynagh, Anne Yellowknife, NT Wildfire adj hours $318
Manitoulin Transport Inc Yellowknife, NT Supplies for wildfire break $459
. Purchased the fuel for all the vehicles used
Matonabee Petroleum Yellowknife, NT . o $4,687
during wildfire response
McKenzie, Nicola Grace Yellowknife, NT Wildfire adj hours $33,414
Wat d ks for staff and resident iti
McLennan, Tom Yellowknife, NT 2 e'r an sn'ac > for stalt and residents watting $1,009
for flight at airport
McNamara, Mackenzie Yellowknife, NT Wildfire adj hours $878
Purchased the fuel for all th hicl d
Midnight Petroleum Yellowknife, NT urf: ase‘ . e fueltora € vehicles use $6,922
during wildfire response
Montgomery, Shelagh Yellowknife, NT Wildfire adj hours $1,764
Mousseau, Sarah Yellowknife, NT Wildfire adj hours $1,060
Labour, fuel, accommodation and couriers
Nahanni Constructions Yellowknife, NT ur, u ,CC o ! court $1,151,980
expenses during wildfire
NAPA Auto Parts Yellowknife, NT Auto parts S27
Supplies f tract d staff who stayed
Northbest Distributors Ltd. Yellowknife, NT upplies forcon .rac ofs and stalt who staye $199
through evacuation
Radio batteries were purchased for the
Northern Communications Yellowknife, NT ! 1es W purc $13,793
contractors
Food and lies f tract d staff wh
Northern Food Services Yellowknife, NT 000 and supplies for c9n ractors and staft who $29,825
stayed through evacuation
Food and supplies for contractors and staff who
Northern Roots Consulting Yellowknife, NT uppll ¢ . ¢ W $638
stayed through evacuation
Northern Security Services Yellowknife, NT Behchoko evacuation $19,620
Lab fuel dati d i
NWT Construction Yellowknife, NT abour, Tuel, éccorrjmf) ation and couniers $418,860
expenses during wildfire
Materials& li hased& ided to th
NWT Pine Works Ltd Yellowknife, NT fatenalsa supplies purchaseds provided to the $8,143
city support of the emergency response.
Overlander Sports Yellowknife, NT Gift card $100
Papa Pete's & Stake Catering Yellowknife, NT Wildfire eoc catering $3,814
Supplies and help were provided during wildfire
Paul Bros Extreme Yellowknife, NT uppl pwere provi uring wiiah $245,406
response
Pillichshammer, Elisabeth Yellowknife, NT Wildfire adj hours $3,195




Company Location Description of services Total Spent

Playford, Raymond Yellowknife, NT Wildfire adj hours $2,642

Polar Tech Recreation Yellowknife, NT Supplies for wildfire $15,382

Quality Furniture Yellowknife, NT Gift card $100

Roberts Plumbing & Heating Yellowknife, NT Supplies for wildfire break $432

Rochdi's YIG # 7323 Yellowknife, NT Food and supplies for cc'mtractors and staff who $21,427
stayed through evacuation

Ron S Equipment Yellowknife, NT Supplies for wildfire break $10,606

Ron's Equipment Yellowknife, NT Supplies for wildfire break $435

Ron's Auto Yellowknife, NT Supplies for wildfire break S666

Ron's Auto Yellowknife, NT Maintenance supplies were bought $9,649

. . Labour, fuel, accommodation and couriers

Rowe's Construction Yellowknife, NT . e $76,443
expenses during wildfire

RTL Yellowknife, NT Building fire breaks around the city $1,594,643

Sangris, Sarah Yellowknife, NT Wildfire adj hours $386

Shell Canada Yellowknife, NT Fuel for the vehicle used in evacuation S73

St John Ambulance Yellowknife, NT Meals - eoc staff $5,120

Staples Yellowknife, NT Office supplies $118

Stranart, Jennifer Yellowknife, NT Wildfire adj hours $2,347

Stuart, Jason Yellowknife, NT Wildfire adj hours $3,462

Sundog Trading Post Yellowknife, NT Meals - eoc staff $3,225

Sutherland's Drugs Yellowknife, NT Gift card $100

Telus Mobility Yellowknife, NT City tF) comm'unicate with contractors working $1,256
to build the fire breaks

. . Heavy duty mechanic called back in city for work

Tim Hortons Yellowknife, NT S7
after evacuated

Tri- North Contracting Yellowknife, NT Helped in'shredding trees in the city in order to $44,328
control wildfire

True Value Hardware Yellowknife, NT Supplies for the wildfire break $14,069

Tundra Transfer Ltd Yellowknife, NT Supplies purchased during wildfire response $1,179

Ulbricht, Franziska Yellowknife, NT Wildfire adj hours $2,861

Vass, Lisa Yellowknife, NT She bought supplies during evacuation $205

Vivian, Adam Yellowknife, NT Grocery cost during evacuation S54

WB water Yellowknife, NT Labour for water truck drivers at regular time $80,263
624 hours

Weathersby Yellowknife, NT Assisted in wild firebreak for creating the breaks $325677
and cleanup

Weaver & Devore Trading Ltd. Yellowknife, NT Supplies for cont'ractors and staff who stayed $2,387
through evacuation

Wesclean Northern Sales Ltd Yellowknife, NT Supplies for evacuation $497

Westlet Yellowknife, NT Task force 2 staff& the s't. john’s ambulance 41,998
staff to go home after fire evacuation.

White, Derek Yellowknife, NT Wildfire adj hours $5,889

Yellowknife Beverages Yellowknife, NT Water and pop for the eoc staff $6,593

Yellowknife Book Cellar Yellowknife, NT Gift card $100

Yellowknife Cab Limited Yellowknife, NT Vouchers provided to the evacuees $1,338

Yellowknife Direct Charge Co-op Yellowknife, NT Food and supplies for cc_)ntractors and staff who $11,068
stayed through evacuation

Yellowknife Subway Yellowknife, NT Meals - eoc staff $2,394

York, Cameron Yellowknife, NT Wildfire adj hours $1,968

Deton Cho Cunstruction Ltd Yellowknife, NT Shredding & stockpiling trees/brush $575,670

Total

$8,116,769




Payments to Non-Local Companies

Company Location Description of services Total Spent
Bought supplies for set- up water
A.S. Roach Fire Services Ltd. Parkland Country, AB sprinklers $366,965
Allianz Global Assistance SAS  |Ontario, ON Flight insurance $130
Aqua Diversities Waterworks Provided all the water sprinklers to
Inc. Nelson, BC control the wildfire $1,848,398
Assisted in wild firebreak for
Arctic Fire Safety Services Ltd. |Alberta creating the breaks and cleanup $248,420
ATS Traffic Edmonton, AB Assisstance during wildfire $993
Best Buy Grande Prairie AB Computer supplies for remote work $264
Brave Adventures Ltd. Hay River, NT Mulching and clearing trees & brush $233,875
Camp Connect Services 0/A
Flash sherwood Park, AB Adapters for out of town services $3,784
EVEON Conatiners Inc. United States Seacan for storage $2,874
Invictus Fire Rescue Corp. Legal, AB Firefighter crew $56,776
Printer World International Edmonton, AB Welcome back home poster $1,398
Rainbow Print & Sign Ltd Edmonton, AB Welcome back home poster $2,136
Safety First Industrial Canada Assisted in wild firebreak for
Inc. Alberta creating the breaks and cleanup $366,808
Assisted in wild firebreak for
Safety Supplies Canada Alberta creating the breaks and cleanup $9,473
Internet services for our eoc in the
event because nwtel’s fiber internet
connected was disrupted during the
Starlink (SpaceX Canada Corp) |Yellowknife, NT evacuation. $228
The City of Calgary Calgary, AB Assisted in the wilfire break $378,161
Cots for evacuation centre for
Total Prepare Inc. Victoria, BC returing evacuees $72,090
Town of Barrhead Barrhead, AB Fire assistance $38,985
Masks were purchased for the
workers who worked during
Trail Appliances Ltd Edmonton, AB evacuation $36,545
Masks were purchased for the
workers who worked during
Uline Canada Corporation Ontario, ON evacuation $9,120
WEFR Wholesale Fire & Rescue
Ltd Calgary, AB Supplies for wildfire break $49,539
Brave Adventures Ltd. Hay River , NT Mulching and clearing trees & brush $609,485
Total $4,336,447
[Grand Total $12,453,216




CITY OF YELLOWKNIFE

Policy Title: LOCAL PROCUREMENT
Approved By: Council Motion #0028-18
Effective Date: February 12, 2018

1 PURPOSE

To establish a procurement policy that recognizes the importance of City of Yellowknife
spending with local businesses, as the entire community benefits when the City is able to
direct expenditures back into the local economy. The policy will seek to promote, prioritize,
and increase local spending by all authorized City personnel.

2 POLICY

It is the policy of the Council of the City of Yellowknife that the City will endeavor to
procure goods and services from local businesses when it is in the best interests of the City
to do so, when goods and services of an acceptable quality are readily available at
competitive prices, and when the transaction is conducted subject to the terms of
applicable trade agreements.

To this end, City Administration will:

e Target to spend at least 85% of its total annual expenditures locally, where local
businesses will be deemed to be those physically operating in Yellowknife and holding a
current and valid City of Yellowknife Business License.

e Produce an annual report on the ratio of local vs non-local spending. The report will
detail spending for the previous calendar year and will be provided to Council in April.

e Use appropriate mechanisms to provide the local business community with information
about upcoming procurement opportunities as early as possible in the procurement
cycle.

e Use various means to seek out information from local vendors about the products and
services they offer, ensuring that pertinent information is passed along to appropriate
City staff.

3 APPLICATION

This policy applies to all City of Yellowknife procurement activities.

Local Procurement Page 1
DM #510323
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CITY OF YELLOWKNIFE

MEMORANDUM TO COMMITTEE

(For Information Only)

COMMITTEE: Governance and Priorities

DATE: November 25, 2024

DEPARTMENT: Public Safety

ISSUE: Update on the City of Yellowknife After Action Assessment: 2023 North Slave

Complex Wildfires Recommendations

BACKGROUND:

In December 2023, the City retained KPMG to complete an After-Action Assessment (AAA) of the 2023
North Slave Complex Wildfires Emergency Response. KPMG presented their findings in the
independent, final report to Council in July 2024. As one of their key deliverables, KPMG's report
includes an after-action work plan that identifies and prioritizes 26 recommended follow-up actions for
the City. The 26 recommendations address areas for future improvement prioritized in categories of
Quick Wins, Major Projects, Incremental Tasks, and Future Opportunities.

Administration initiated many of the recommendations prior to receipt of the final AAA report. To
date, 23 out of 26 recommendations have started. As demonstrated below, 5 recommendations are
already complete, 15 are in progress, 3 are ongoing/evergreen, and 2 are not started. Details about the
status of each recommendation are attached to this memo. A phased approach of further
implementing viable recommendations from the Final AAA report is on Administration’s 2024 — 2026
Work Plan, with an estimated completion time of Q2 2025.

4 Complete Recommendations #6, 8,9, 17

7 In-progress Recommendations #3, 5, 12, 13, 14, 19, 25

Quick Wins

Recommendation #20 — Establish and maintain
continuity management program for City.

(J

1 Note - Business Continuity Planning is on the
Work Plan Tier 4, targeted for Q4 2026, and
involves all departments.
GOVERNANCE AND PRIORITIES COMMITTEE Page 1
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Incremental
Tasks

O

In-progress

Recommendations #10, 11, 16

Evergreen/ongoing

Recommendation #18

Major
Projects

B

Complete

Recommendation #23

In-progress

Recommendations #2, 7, 15, 24

Evergreen/ongoing

On hold

Recommendations #1, 4

Recommendation #21 - Develop a continuity
plan for the City across all departments.

Note - Business Continuity Planning is on the
Work Plan Tier 4, targeted for Q4 2026, and
involves all departments. May require
consultant support. May be implications for
Budget 2026.

Recommendation #22 - Plan for the
involvement of spontaneous volunteers during
emergency response and recovery.

Note - Community Emergency Plan identifies
that there is no current capacity for
spontaneous volunteers. The concept of
volunteer management will be considered by
having volunteers support the critical business
partners.

Future
Opportunities

O

In-progress

Recommendation #26

COUNCIL STRATEGIC DIRECTION/RESOLUTION/POLICY:

Strategic Direction #1:
Focus Area 1.3

Key Initiative 1.3.6

Strategic Direction #3:

Focus Area 3.1

People First

Liveable Community

Sustainable Future

Resilient Future

Working with all partners towards a safe, supportive and compassionate
community for all.

GOVERNANCE AND PRIORITIES COMMITTEE
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Enhancing Yellowknife as a great place to live, visit, work and play now and
into the future.

Motion #0124-23 That Council direct Administration to seek external expertise to complete an
After-Action Assessment (AAA): 2023 North Slave Complex Wildfires
Emergency Response.

APPLICABLE LEGISLATION, BY-LAWS, STUDIES, PLANS:

N/A

ATTACHMENTS:

2023 Wildfire After-Action Assessment Recommendation Tracking (DM #771397).

Prepared: October 31, 2024; CC
Revised: November 3, 2024; CC
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dation #: 3 |Theme: Cross-Agency Coordination

Status: In-progress | ibility: Emergency Preparedness Division

Coordinate with the GNWT to ensure a shared understanding and interpretation of
the Emergency Management Act, particularly with respect to roles and
responsibilities following the declaration of a Territorial State of Emergency by the
GNWT.

Notes and updates: Discussions on-going.
GNWT conducting their own AAA with consultant.

dation #: 5 |Theme: Cross-Agency Coordination

Status: In-progress | ibility: Procurement Division

Coordinate with the GNWT on the designation and management of critical service
workers during evacuation scenarios comparable to the 2023 North Slave Complex
Wildfires.

Notes and updates: Report on Critical Supply Chain support recevied.

#:6 |Theme: Cross-Agency Coordination

Status: Complete ibility: Emergency Preparedness Division

Continue to partner with YKDFN by inviting one or more representatives to the City
EOC during major activations to enhance the coordination of response actions and
development and delivery of joint communications.

Notes and updates: YKDFN participated in KPGM tabletop exercise in July, 2024. Designated space available in
EOC structure for YKDFN representative to sit in EOC.

#:8 |Theme: Public Communications

Status: Complete | ibility: Ec Dev and Stratgety (Corporate Comms)

Collaborate and coordinate with the GWNT on public communications related to a
city-wide evacuation to identify opportunities to align approach, timing, content,
and audience prior to the release of information.

Notes and updates: Completed with Internal Crisis Communications Plan (ECD).

dation #: 9 |Theme: Public Communications

Status: C | ibility: Ec Dev and Stratgety (Corporate Comms)

Develop a strategy for managing public information before, during and after
evacuations to ensure that communications to the public are clear, accessible,
informative, and timely. This strategy should include templates, draft messaging,
guidelines, contact information, and channels for communication with partners
and the public. The strategy should also include procedures for the timely issuance
of Evacuation Notices, Alerts, and Orders through various communication channels.

Notes and updates: Internal Crisis Communications Plan (ECD) developed which includes draft messaging,
guidelines, contact information, and channels for communication.

Recommendation #: 12 [Theme: Considerations for Vulnerable Populations

Status: In-progress Responsibility: Emergency Preparedness Division

Consider the needs of vulnerable populations in all evacuation planning, response
and recovery activities and implement a system to register these individuals to
ensure their safety during evacuation and re-entry. Involve local organizations that
support vulnerable populations in the planning efforts.

Notes and updates: Vulnerable population guidance is included in Evacuation Plan. Registration system and
involvement of local organizations that support vulnerable populations as on-going.

dation #: 13 |Theme: Considerations for Vulnerable Populations

Status: In-progress ibility: Emergency Preparedness Division

Establish a position within the City EOC that can be activated to coordinate with
local organizations supporting vulnerable populations to enhance coordination and
communication.

Notes and updates: EOC NGO positions developed and communicated in exercise of October 2024.

Recommendation #: 14 | Theme: Considerations for Vulnerable Populations

Status: In-progress Responsibility: Emergency Preparedness Division

Provide advance and direct communications to organizations supporting vulnerable
populations when the City is considering issuing an Evacuation Order. This will
allow time for preparations to support these populations.

Notes and updates: There has been some engagement with NGO stakeholders. Particiapated in exercise
conducted in October 2024.

#:17 |Theme: EOC and Continuity Management

Status: Complete | ibility: Emergency Preparedness Division

Review and consider revisions to the City’s EOC documentation based on lessons
observed during the 2023 activation, including documentation guiding the
activation of the City EOC and position-specific procedures.

Notes and updates: EOC guide has been updated including position-specific procedures.

#:19 |Theme: EOC and Continuity Management

Status: In-progress | ibility: Emergency Preparedness Division

Conduct a risk assessment to identify risks to critical City services and potential
impacts of disruptions on critical services and resources, to inform continuity
planning efforts.

Notes and updates: Business Continuity Planning is targeted for Q4 2026. Hazard Risk Vulnerability
Assessment submitted for budget 2025 support.

#: 20 |Theme: EOC and Continuity Management

Status: Not yet started | ibility: Emergency Preparedness Division

Establish and maintain a continuity management program for the City.

Notes and updates: Business Continuity Planning is Tier 4 targeted for Q4 2026. THIS WILL REQUIRE
SUPPORT FROM ALL DEPARTMENTS FOR INFORMATION.

#: 25 |Theme: Evacuation Planning and Response

Status: In-progress | ibility: Emergency Preparedness Division

Develop a clear understanding of what resources are anticipated to be required
during future evacuations, and the capacity of the City to meet those requirements.
For anticipated requirements beyond the City’s capacity, consider preparing and
delivering anticipated requests for assistance to the GNWT in advance of
emergencies.

Notes and updates: Pro-active resource requests to be submitted prior to emergency events as resource
needs and gaps are identified.
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R ation #: 10 |Theme: Public Communications

Status: In-progress |Resp ibility: Emergency Preparedness Division

Prepare and communicate materials to enhance public awareness of the City’s
wildfire mitigation and preparedness efforts that have been taken, are planned for,
or are underway.

Notes and updates: Community Wildfire Protection Plan to be released publically once complete.

Updated receipt in December 2024.

Recommendation #: 11  |Theme: Considerations for Vulnerable Populations

Status: In-progress Responsibility: Emergency Preparedness Division

Consider opportunities to increase the accessibility and reach of information and
guidance to support personal preparedness efforts.

Notes and updates: Personal preparedness information under development.

R lation #: 16 |Theme: EOC and Continuity Management

Status: In-progress |Resp ibility: Emergency Preparedness Division

Establish clear City EOC documentation processes to manage information, including
templates, tracking documents, clear internal communication channels for the
sharing of information, and documentation filing approaches.

Notes and updates: EOC guide with templates, position checklists and Mayor & Council guide
updated. Internal EOC procedures will be an on-going approach as procedures are exercised.

dation #: 18 |Theme: EOC and Continuity Management

Status: Evergreen/on-going ibility: Emergency Preparedness Division

Ensure the safety and wellbeing of staff activated to the City’s EOC.

Notes and updates: Staff well-being is addressed in the EOC guide as an identified priority.
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dation #: 1 |Theme:Cross—AgencyCoordination

Status: Evergreen/on-going |Respo ibility: Emergency Preparedness Division

Involve partners and stakeholders in emergency planning efforts to ensure a shared
understanding of roles and responsibilities and improve future coordination.

Notes and updates: Stakeholder engagement completed as part of CEP development. Response partner
integration into EOC response/planning efforts on-going.

dation #: 2 |Theme:Cross—AgencyCoordination

Status: In-progress |Respo ibility: Emergency Preparedness Division

Coordinate with the GNWT to establish a formal decision-making process for shared
responsibilities associated with declarations of states of emergency, Evacuation
Notices, Alerts, and Orders, and other response and recovery related activities.

Notes and updates: Discussions on-going.

Status: Evergreen/on-going Respol : Emergency Preparedness Division

dation #: 4 |Theme:Cross—AgencyCoordination

Work with the GNWT to establish a common understanding of roles and
responsibilities, including communication and coordination channels, to formalize
information sharing and institutionalize the relationship between different
government levels.

Notes and updates: Discussions and communications continuing.

dation #: 7 |Theme: Cross-Agency Coordination

Status: In-progress | : Emergency Preparedness Division

Regularly review and update the City of Yellowknife Community Wildfire Protection
Plan (and comparable wildfire risk management documentation) and consider
opportunities to coordinate with the GNWT and neighbouring communities on
wildfire mitigation and risk reduction measures in advance of wildfire seasons.

Notes and updates: Community Wildfire Protection Plan under-development. December 2024.

#:15 |Theme: EOC and Continuity Management

Status: In-progress | ibility: Emergency Preparedness Division

Develop an emergency management training plan for City staff that includes:

* the frequency and scope of training;

 ICS training for all City staff that may serve in roles within and/or in support of the
City’s EOC;

* enhanced ICS Training (e.g., ICS 300 and ICS 400) for City staff that may serve in
leadership roles within the City’s EOC (e.g., Incident Command / EOC Director,
Liaison Officer, Information Officer, Section Leads, etc.); and,

* an ongoing record of training completed.

Notes and updates: Draft Annual Training Plan under-development.
Budget 2025 has request under HR for training funding for draft plan.

#:21 |Theme: EOC and Continuity Management

Status: Not yet started | ibility: Emergency Preparedness Division

Develop continuity plans for the City across all departments, which include the
identification of critical City services and the staff required to ensure the continuity
of these services.

Notes and updates: Business Continuity Planning is targeted for Q4 2026.

#:22 |Theme: EOC and Continuity Management

Status: On-hold : Emergency Preparedness Division

Plan for the involvement of spontaneous volunteers during emergency response and
recovery. The planning effort should consider whether, how, and when spontaneous
volunteers can support City response and recovery efforts.

Notes and updates: Community Emergency Plan identifies that there is no current capacity for
spontaneous volunteers. The concept of volunteer management will be considered by having volunteers
support the critical business partners.

#:23 |Theme: Evacuation Planning and Response

Status: Compl | : Emergency Preparedness Division

Develop a detailed wildfire evacuation plan that incorporates:

 roles and responsibilities for the City and partner organizations;

* evacuation decision procedures;

* public communications procedures;

* response procedures for partial or total evacuation of the community;

* response procedures for supporting evacuees including consideration for the
unique needs of vulnerable populations;

* |ogistics processes and considerations relevant to evacuations; and
 recovery and re-entry processes and considerations.

Notes and updates: Evacuation Plan publically released, containing roles and responsibilities, decision and
communication procedures, response procedures, considerations for vulnerable populations, and recovery
and re-entry. Evacuation Plan will continue to be reviewed and updated as needed.

dation #: 24 |Theme: Evacuation Planning and Response

o

Status: In-progress |Respo y: Emergency Preparedness Division

In collaboration with the GNWT, and as appropriate given interjurisdictional
protocols, identify potential host locations for evacuees to support planning efforts.
Where possible, pre-establish relationships, communication channels, and
agreements.

Notes and updates: Potential host locations (City facilities) identified for hosting residents within City.
Host locations outside of the City requires further work with GNWT.
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Future R lation #: 26 |Theme: Evacuation Planning and Response Status: In-progress |"‘ ibility: Emergency Preparedness Division

Opportunities

In collaboration with the GNWT and relevant local organizations, incorporate Notes and updates: Evacuation Plan contains some basic considerations for pets. Opportunities for
7 considerations and procedures for pets and animals in the City’s evacuation plan. continued collaboration and agreements with local orgs/NGOs/SPCA etc. for specific planning items.




CITY OF YELLOWKNIFE

MEMORANDUM TO COMMITTEE

(For Information Only)

COMMITTEE: Governance and Priorities

DATE: November 25, 2024

DEPARTMENT: Mayor’s Office

ISSUE: A report regarding Mayor Alty’s travel to Banff, AB to attend the Disaster Forum

from November 4 - 7, 2024.

BACKGROUND:

Attached for the information of Council is the Travel Report from Mayor Alty’s travel to Banff, AB to
attend the Disaster Forum from November 4 - 7, 2024.

COUNCIL STRATEGIC DIRECTION/RESOLUTION/POLICY:

#0365-93 It is the policy of the City of Yellowknife that:

1. All City sponsored travel by Yellowknife City Council members, inclusive of the Mayor, be
approved by formal resolution of Council either prior to commencement of the travel, or at the
first regular Council meeting after commencement of the travel; and

2. Yellowknife City Council members, inclusive of the Mayor, be required to table a detailed
expense claim for City sponsored travel within three weeks of their return from City travel. This
claim is to be supported by a daily diary detailing City business.

ATTACHMENTS:

Mayor Alty’s Travel Report and Expense Claim (DM#782559).

Prepared: November 14, 2024/CA

GOVERNANCE AND PRIORITES COMMITTEE Page 1
November 25, 2024
DM#782561




Disaster Forum — November 4-6, 2024

| attended the Disaster Forum, November 4-6, 2024. | was the opening keynote for the forum on the
morning of November 5. | spoke about lessons learned in leadership during COVID and the 2023
evacuation (presentation attached).

The forum also had a keynote speaker from Jasper (lessons learned during their 2024 wildfire and
evacuation) and the Fire Chief from West Kelowna (lessons learned during their 2023 wildfire and
evacuation).
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2023 Wildfire

July 16, 2023: Wildfire in the North Slave area begins — Yellowknife and Behchoko are deemed not at risk
July 24: Evacuation order issued for Behchoko

Between July 16-August 13: Many actions taken including fire retardant lines placed, planned ignition
operations, etc.

August 8: Maui Wildfire
August 13: Fire breaches control lines.
August 13: A Fire destroys NWT community of Enterprise
August 14-15: Wildfire moves towards Yellowknife and by Aug 15, is within 15 km of the community boundary
August 15: Evacuation Alert for the west side of Yellowknife.
August 16: Evacuation order issued for all of Yellowknife
70% of the population of the NWT was evacuated the week of August 13
September 1: Notify residents of re-entry date of September 6
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2019 Community Wildfire Protection Plans

Figure 1: Spread-Event Day Predominant Wind Direction (Yellowknife 2004-2018)
Enw WOre N mwm’

NW NI

Yellowknife Windrose - Spread Evcni)Doys Only

There are approximately 35 days per year with Very High or Extreme fire danger levels (FWI>=19) and
winds on those days are predominantly from the south and southeast (Figure 1).
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August 2023 Wildfires
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Why is Emergency Management Important?
* Events are increasing in frequency, complexity, and scale.

Emergency Events Requiring EMO Activations (20 years)
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Things that | learned...
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Phases of Emergency Recovery

Community recovery leaders need to be prepared for a variety of emotions and
challenges during the recovery process. This pattern is common during the recovery
process and should influence recovery planning.

Emotional

Highs Honeymoon

Community Cohesion

Reconstruction

A New Beginning

Heroic

Pre-Disaster

. 0 -
Warning Disillusionment
s 5
“ Threat

o Setback
Impact

—

Inventory

< 4
Working Through Grief

Coming to Terms
- \
)

Anniversary Reactions

\

Trigger Events

:

i

Lows '
)- »

Up to One Year , After Anniversary

Emotional




Leadership Resilience

Emotional Regulation
Decision-making
Reflection

Empowering teams



Communications & Relationships

Communicate — Regularly and Consistently
Use Technology

Ask for Help

Develop Support Networks

Appreciation



Work with the University of Toronto

School of Cities Canadian Urban Leader
Virtual Panel with fellow Mayors

Leadership lessons learned



Help is Available

- 9-8-8: Suicide Crisis Helpline —
Available across Canada

- Here in Alberta:

2-1-1: Crisis support and virtual
services

1-877-303-2642: Alberta Mental
Health Line




Thank you.

Questions?




CITY OF YELLOWKNIFE - EXPENSE CLAIM
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Economy Class (Attach passenger ticket
AIR TRAVEL with arrival/ departure times)
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CITY OF YELLOWKNIFE

MEMORANDUM TO COMMITTEE

COMMITTEE: Governance and Priorities / Council

DATE: November 25, 2024

DEPARTMENT: Corporate Services

ISSUE: Whether to enter into a three (3) year contract with Crowe MacKay LLP for the

provision of financial audit services for the fiscal years ending December 31,
2024 — 2026, with the potential for a one-year mutual extension.

RECOMMENDATION:

That Council authorize the Mayor and City Manager to enter into a three (3) year contract with Crowe
MacKay LLP for the provision of financial audit services for the fiscal years ending December 31, 2024 —
2026, with the potential for a one-year mutual extension in the amount of $163,020 plus GST per year.

BACKGROUND:

In July 2024, the City issued a Request For Proposals (RFP) for the provision of financial audit services
for the three fiscal (3) years ending December 31, 2024 to December 31, 2026; two (2) proposals were
received prior to the August 16, 2024 submission deadline.

The Bid Evaluation Committee comprising of three (3) Audit Committee members determined that the
proposal of Crowe MacKay LLP presented the overall best solution for the City, and advised the Audit
Committee accordingly.

On November 07, 2024 the Audit Committee met and recommended that Council authorize the Mayor
and City Manager to enter into a contract with Crowe MacKay LLP for financial audit services for a
three-year period commencing with the 2024 fiscal year, with the potential for a one-year mutual
option to extend.

COUNCIL POLICY / RESOLUTION OR GOAL:

Strategic Directions Service Excellence with focus areas - Asset Management & Capacity
building

GOVERNANCE AND PRIORITIES COMMITTEE / COUNCIL Page 1

November 25, 2024

DM##782751




APPLICABLE LEGISLATION, BY-LAWS, STUDIES, PLANS:

1. Cities, Towns and Villages Act, S.N.W.T. 2003, c.22 (CTV Act)
2. City of Yellowknife, Audit Committee By-law No. 4127, as amended

CONSIDERATIONS:

Legislative
Section 104(1) of the Cities, Towns and Villages Act states that Council shall appoint an auditor for the

municipal corporation.

Section 104(4) of the Cities, Towns and Villages Act states that the municipal corporation shall give
written notice to the Minister of the appointment or revocation of an auditor, within 30 days after the
appointment or revocation.

Section 9b. of the City of Yellowknife, Audit Committee By-law No. 4127, as amended, states that the
Audit Committee shall recommend the external and internal auditor for appointment by Council.

Financial Considerations

Under the contract, the annual fee for financial audit services will be $163,020 plus GST for the fiscal
years ended December 31, 2024 to December 31, 2026. If the contract is extended for the option one
years, the annual fee will be the same for the fiscal year 2027.

The above mentioned fees includes attendance at four (4) Audit Committee meetings annually and
enquiry from Management regarding general information and/or clarifications of a technical nature.
The fees do not take into account any travel cost which may be required. The estimated travel costs
are $19,000 and, if any, will be based on actual costs involved.

The City paid $55,385 plus GST each year for the fiscal years ended December 31, 2021 to December
31, 2023.

ALTERNATIVES TO RECOMMENDATION:

None.

RATIONALE:

An audit is a key feature of modern public administration which can enhance public confidence. City
Council can fulfill its fiduciary responsibilities by making use of the audit as well as take this
opportunity to improve management of resources and accountability. Moreover, the Cities, Towns and
Villages Act requires Council to appoint an auditor for the City.

As a result, Administration followed a competitive process to solicit bids for financial audit services for
the years 2024-26, and the Audit Committee determined that Crowe MacKay LLP met the intent of the
RFP, including having the necessary resources to conduct an independent audit.

GOVERNANCE AND PRIORITIES COMMITTEE / COUNCIL Page 2
November 25, 2024
DM#782751




ATTACHMENTS:

Audit Committee Minutes (Draft) November 07, 2024 (DM #782752).

Prepared: November 18, 2024; MM.
Reviewed: November 19, 2024; KP.

GOVERNANCE AND PRIORITIES COMMITTEE / COUNCIL
November 25, 2024
DM#782751

Page 3



AUDIT COMMITTEE
Thursday, November 7, 2024 at 5:30 p.m.
Via Video/Teleconference Call/City Hall — Main Boardroom

MINUTES

Minutes of a meeting held on Thursday, November 7, 2024 at 5:30 p.m. via conference call and at City
Hall in the Main Boardroom. The following Committee members were in attendance:

Chair: N. Ensing,

Members: Mayor R. Alty, (ex-officio)
Councillor T. McLennan,
D. Cruickshank,
J. Toner,
S. McKinney.

The following members of Administration were in attendance:
S. Van Dine, City Manager
K. Pandoo, Director, Corporate Services
M. Malik, Manager, Financial Services, and
H. Ding, Manager, Budgeting and Taxation

Delegation: Fred Deschenes,
Aaron Halladeen

Call to Order
1. The meeting was called to order at 5:35 p.m.

Opening Statement

2. Chair N. Ensing read the Opening Statement.

3. Approval of Agenda
Committee agreed unanimously to change the order of the agenda by switching No. 8 with No.
6.

Disclosure of pecuniary interest and the general nature thereof
4. There were no disclosures of pecuniary interest.

Approval of Minutes
5. J. Toner moved,
Councillor T. McLennan seconded,




AUDIT COMMITTEE MINUTES
November 7, 2024

10.

11.

12.

That the minutes of the meeting held on June 20, 2024 be adopted.
MOTION CARRIED UNANIMOUSLY
Audit Plan and Schedule presentation and discussion with Audit Committee

S. McKinney moved,
D. Cruickshank seconded,

That the Committee accept the proposed Audit Plan and Schedule.

MOTION CARRIED UNANIMOUSLY
In Camera
J. Toner moved,
Councillor T. McLennan seconded,

That Committee move in camera at 6:08 p.m. to have a discussion with the Auditor
without management being present.

MOTION CARRIED UNANIMOUSLY

(For Information Only)
Committee held a discussion with the auditor, including annual enquiries by the auditor.

J. Toner moved,
Councillor T. McLennan seconded,

That Committee return to an open meeting at 6:17 p.m.
A discussion regarding the appointment of the Auditor

Councillor T. McLennan moved,
S. McKinney seconded,

That the Committee recommends that Council authorize the Mayor and City Manager
to enter into a three (3) year contract with Crowe MacKay LLP for the provision of
financial audit services for the fiscal years ending December 31, 2024 — 2026, with the
potential for a one-year mutual extension in the amount of $163,020 plus GST per year.

MOTION CARRIED UNANIMOUSLY
Review of draft Finance Committee By-law and Terms of Reference

Committee noted that the proposed draft Finance Committee By-law would replace the existing
Audit Committee By-law.

D. Cruickshank moved,
Mayor R. Alty seconded,

DM#782592-v2 Page 2



AUDIT COMMITTEE MINUTES
November 7, 2024

13.

14.

That the Committee accepts the proposal to have:

(1) a sub-committee comprised of two members from the Audit Committee to
review the draft Finance Committee By-law before the next Audit Committee
meeting;

(2) Members J. Toner and R. Alty as part of the said sub-committee.

MOTION CARRIED UNANIMOUSLY

Next Meetings

Committee noted the following schedule of upcoming meetings:
e Thursday, February 6, 2025 at 4:00 PM

e Thursday, March 27, 2025 at 4:00 PM

e Thursday, June 19, 2025 at 4:00 PM

Adjournment
D. Cruickshank moved,

Councillor T. McLennan seconded,

That the meeting be adjourned at 7:00 p.m.

DM#782592-v2 Page 3
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